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ABSTRACT 

SHINING A LIGHT ON HOSPITALITY EDUCATION: THE PRESENCE OF ETHICS 

MARK MOLINARO 

 

This research study analyzed the presence of ethics education by using content analysis in the 

major, core curriculum of the 37 United States based four-year Accreditation Commission for 

Programs in Hospitality Administration (ACPHA) accredited hospitality education institutions 

and their Vision, Mission, and Core Values statements. The census of 37 programs' major core 

curriculum course titles and course descriptions was analyzed using content analysis to interpret 

the presence of ethics curriculum content. Using content analysis and NVivo 12+ software, the 

data were examined using word frequency and text search queries. By understanding the 

relationship between a certified associated ethics term word list for hospitality education, 

information was used to determine the presence of ethics related content and the location of that 

content (freshman, sophomore, junior, or senior classes). By examining the ethics related key 

curricular elements in the newly revised ACPHA Program Learning Outcomes (PLO’s), a sense 

of alignment was attained and informed future curriculum improvement efforts for this topic.  

Keywords: ethics, education, hospitality, content analysis, curriculum 
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CHAPTER ONE: INTRODUCTION 

We are ladies and gentlemen, serving ladies and gentlemen.  

Horst Schulze, Ritz-Carlton Hotel Company Co-founder and past President and CEO 

  

 The purpose of this study was to examine the presence of ethics education in the 37 four-

year hospitality higher education institutions that are accredited by the Accreditation 

Commission for Programs in Hospitality Administration (ACPHA). The work in this dissertation 

informed a larger study comparing: (1) the current landscape of ethics curriculum in hospitality 

education with (2) an examination of how the hospitality industry is training employees on 

ethical behavior, and (3) a survey of hospitality workers perceptions of work preparedness 

around ethical decision-making in the workplace.  

 Chapter One included an introduction to the topic, identification of the problem, 

justification of the study, description of the study, introduction of the research questions, 

explanation of implications, and description of any gaps or extensions of existing literature. 

Technology and other social forces have changed how students learn in the education setting 

(Au-Yong-Oliveira, 2018). It makes sense, then, to review how four-year higher education 

hospitality programs are preparing students in 2023 to make ethical decisions with the stressful 

demands of today’s hospitality industry through the teaching of ethics in core curriculum.  

 A major problem facing the hospitality industry is that students may not be receiving 

proper preparation to function as ethical professionals. Many advancements have occurred in 

both the higher education field and the hospitality industry in the 100 years since Cornell 

University opened the first professional hospitality program in the United States. The needs of 

the hospitality industry have shaped hospitality education as much as hospitality education 

innovations and research have impacted the industry (Alexakis, 2019). 
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 Considering the challenges that higher education institutions are currently facing with 

declining enrollments nationwide (Hechinger Report, 2021) and the fragile nature of the global 

hospitality industry as exposed most recently by the Coronavirus disease 2019 (COVID-19) 

pandemic (Baum, 2020), it is an opportune time to review how the topic of ethics is presenting 

itself in hospitality programs in the United States. This study examined to what extent the study 

of ethics is a part of the expressed core curriculum of ACPHA accredited hospitality education 

institutions. According to the ACPHA accreditation requirements that are listed on their website, 

ethics is listed as a core, necessary business skill. There is, however, no information as to where 

and how ethics is present in each of the 37 four-year hospitality programs (ACPHA-accreditation 

standards, 2022).  

Background, Context, and Theoretical Framework of the Study 

 Examining the presence of ethics content in hospitality higher education was selected 

through the observation of a perfect storm of conditions that could potentially impact the 

decision-making process of recent hospitality school graduates entering the hospitality industry.  

Those conditions include: 

● High stress decision-making during a global pandemic (Wong, 2021) (Ma, 2021) 

● Supply chain challenges affecting both procurement and price (AHLA, 2021) 

● Exodus of hospitality workers due to furloughs and layoffs (Edgecliffe-Johnson, 2020) 

● Labor shortage of employees returning to the hospitality industry after re-opening (Croes, 

2021)  

● Increased cost of doing business due to redesigning service methods (dine in vs. 

delivery), sanitation supplies (gloves, masks, and chemicals), and digital marketing 
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(increased presence on social media and touchless payments). (VanStekelenburg, 2020) 

(CoStar, 2021) 

 Within the context of the stressors caused by COVID-19 listed above, this is an 

extremely stressful environment in which hospitality workers are challenged to make decisions 

and where ethics can quickly take a back seat to robust and sustainable operational profitability. 

It is here where hospitality education requires a strong ethical framework that emerging 

professionals can draw from in times of stress.  

 Examples of historical ethical violations in the food and beverage industry are identified 

below with a brief explanation of their causes to highlight the importance of teaching ethics in 

hospitality education: 

● Austrian Wine Scandal of 1985: winemakers added glycol to their wines in order to add 

sweetness and body to wines that were suffering from climate change in the 1980s 

causing the grapes in subsequent years to not achieve the proper ripeness and designated 

quality levels (Casco, 2015). 

● Global seafood fraud study of 2018: according to an analysis of 44 studies on 9,000 

seafood samples in over 30 countries, 36% of items were mislabeled. These fraudulent 

items included companies trying to sell (Leahy, 2021): 

○ Japanese scallops as king scallops,  

○ 38 different fish species as snapper, and 

○ Multiple-protein seafood balls sold as prawn balls (with no trace of prawn) 

● Pink Slime Beef Scandal: in the United States, science and technology spurred the 

decision-making of using ammonium hydroxide gas to treat beef to reduce the harmful E. 

coli strains that led to the use of Lean Finely Textured Beef (LFTB) or pink slime. In 
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2002, the United States Department of Agriculture (USDA) questioned whether this 

should be served in public schools. It was later recalled in Georgia state prisons when the 

ammonia smell was noticed while cooking (Andrews, 2012). 

 Even in cases without explicit scandals, the industry faces ethical challenges. For 

example, a restaurant that focuses on serving fried chicken experienced a 50% increase in the 

price of fryer oil and a 388% increase in the price of chicken wings since 2020 (Robb Report, 

2021). The choices that the restaurant leadership make can potentially lead to unethical practices 

including: 

● Purchasing inferior, unhealthy products 

● Serving food that is spoiled or temperature abused 

● Using fryer oil beyond its healthy life span 

● Repurposing food coming back from the guest 

The impact of not preparing students to be able to successfully navigate ethical decision-

making can lead to increased job stress, lower job performance, and decreased job satisfaction 

(Bedi et al., 2016). How will students respond when potentially confronted with situations that 

could cause harm to guests? For example, are emerging professionals being asked to not change 

the sheets for a new guest or to serve a piece of fish that they know is no longer safe to serve? 

According to Ethical Impact Theory (EIT), when students are prepared to lead ethically, they can 

decrease stress and improve both job performance and satisfaction (Schwepker & Dimitrou., 

2021).  

This study employed a qualitative lens using content analysis (Krippendorff, 2004) to 

identify the presence of ethics related topics, categorize ethics related themes in the core 

curriculum course names, course descriptions, course resources, and institutional vision, mission, 
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and core values. This information is important because it tells the story of what the 37 four-year 

institutions and the accrediting body are reporting is important. If ethics is an important 

component of professional education, it should show up in these public facing documents. No 

prior research in this topic area could be found addressing the presence and magnitude of ethics 

in hospitality education during the development of this research indicating a potential challenge 

in this area.  

Problem Statement 

The extent to which ethics is a part of the core curriculum and the educational 

institutions’ vision, mission, and core values in hospitality higher education is not known. In 

2019, there were a total of 19,042 degrees awarded in hospitality management in the United 

States (Data USA, n.d.).  

With close to 20,000 graduates entering the hospitality industry, it is important to 

understand how they are being educated and trained to operate ethically in an industry that can 

significantly impact human lives and wellbeing. The information from this study will inform 

education institutions’ curriculum development process as well as accrediting bodies’ standards 

of excellence. This study was designed to provide insight into the extent to which the individual 

institution is preparing their students to act ethically upon entering the hospitality industry.  

Decision-making at all levels reflects the values of the individual and the organization. 

When young managers in hospitality are faced with a challenge, how will they respond? What 

tools and conceptual frameworks do they have to weigh options and think critically and 

creatively with an ethical solution as the main filter? The fabric of ethical decision-making has 

the potential to stretch or even tear when challenged with external influences. With big 

agriculture producing cheaper foods, technology industries building robot workers, and many 
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consumers looking for cheaper, more convenient products, how will emerging hospitality 

professionals remain ethically minded as well as successful? 

The examples listed above provide evidence of why ethics education needs to be 

emphasized and continuously improved as part of the hospitality core curriculum. If students are 

not trained and prepared to face and make hard decisions, how will they make a stand and even 

improve the conditions of the hospitality industry in the United States? This study aimed to 

examine the presence of ethics education in the hospitality core curriculum and their respective 

institutional guiding documents (vision, mission, and core values). 

Purpose of the Study 

 The purpose of this study was to examine the presence of ethics education in the 37, 

United States based, four-year, Accreditation Commission for Programs in Hospitality 

Administration (ACPHA) accredited programs. In identifying themes around ethics in the core 

curriculum and institutional guiding documents, this study aims to gain an understanding of the 

presence, magnitude, and modality (stand-alone class, integrated, or combination) of ethics 

content in hospitality education. Initial themes that are identified include ethics as they relate to: 

● Financial areas (accounting, pricing, data analytics) 

● Human resource areas (hiring, training, scheduling, employee behavior) 

● Contextual areas (supply chain disruptions, COVID-19, inflation) 

● Operational procedures areas: standard operating procedures (SOP’s), safety, 

communication) 

● Industrial espionage (providing or stealing proprietary information)  

 This study utilized a descriptive research design in order to better understand what is 

currently being taught around a theme of ethics in hospitality education. Using content analysis, 
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this study focused purposefully on course names and course descriptions in the core curriculum 

as well as institutional guiding documents including the vision, mission, and core values.  

Table 1  

Dissertation Topics and Details 

Research Question To what extent is the study of ethics a part of 
the core curriculum and institutional guiding 
documents of accredited hospitality 
programs? 

Variables of interest Presence and themes involving ethics 

Census 37 4-year ACPHA accredited hospitality 
programs in the United States 

Sample 37 4-year ACPHA accredited hospitality 
programs in the United States 

Groups 37 programs 

Method Content analysis 

 

Research Questions 

Without knowing the current presence and themes of ethics education in hospitality 

programs, it is difficult to know if what is currently being taught is substantial enough to prepare 

students in ethical decision-making once they enter the hospitality industry. The following 

research questions guided the study. 

● RQ1: Where is ethics education present in the curricular and institutional documents 

(core curriculum course names, course descriptions, and guiding institutional documents: 

vision, mission, and core values) of the 37, four-year ACPHA accredited hospitality 

programs? This question aligns with the notion that educators need to understand what is 

currently being taught before assessing effective improvements.  
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● RQ2: Do the ethical standards and requirements that the 37 accredited programs 

articulate in their core curriculum and guiding documents align with the ACPHA 

accreditation standards? This question aligns with understanding what the current 

expectation of ethics education is according to the accrediting body for the hospitality 

discipline.  

Rationale for the Study 

 Content analysis was used on the sample data to identify the presence of ethics-related 

words as well as any themes and how they coalesce across programs. The sample data were 

coded into categories based on an approved word set related to the topic of ethics. A reliability 

check with an ethics expert was performed on the sample word list. For example, the words that 

relate to ethics in the hospitality industry as noted in Table 2 below. 

Table 2  

Sample of Positive and Negative Ethics Terms 

Positive themes Negative themes 

Motivation Abuse 

Integrity Theft 

Hiring/selection/onboarding Contracts/Law/Legal 

Training and development Discipline/firing 

Values Espionage 

 

By better understanding the presence of ethics in hospitality education, the hospitality 

higher education programs can then move on to better understanding how the hospitality industry 

is dealing with ethical incidents in the workplace and finally identify any gaps that may exist in 

the pathway from education to industry. 
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Krippendorf describes the steps of content analyses as (Krippendorff, 2004): 

● Using unitizing themes (ethics) 

● Using sampling plans 

● Using coding instructions 

● Reducing data to manageable representations 

● Inferring contextual phenomena 

● Narrating the answer to the research question  

 This approach corresponds with the amount of data that were gathered from 37 four-year 

hospitality higher education programs and the ACPHA standards and it allows for thematic 

grouping and narrative building to provide an analysis of how ethics is currently expressed in 

hospitality education curriculum. 

Significance of the Study 

 This study addressed an urgency to identify gaps that may exist in how hospitality higher 

education is preparing students to succeed in the current hospitality industry environment. With 

the pressures and stresses on the hospitality industry that were revealed during the COVID-19 

pandemic, the potential for unethical behavior and abuse increases. With so much of the 

furloughed or fired hospitality workforce not returning to the hospitality industry, preparing 

students who are looking to achieve a work-life balance in a stressful, time intensive work 

environment was an important consideration if the current job vacancies are going to be 

successfully and sustainably filled.  

This study provided new information with implications ranging from: 

● Rethinking what and how ethics is being taught in hospitality education. 
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● Identifying potential gaps that may exist between what programs are teaching and what is 

needed by graduates entering the industry. 

● Challenging the hospitality industry to improve and self-police ethical standards. 

 By addressing this gap in knowledge, hospitality programs can compare and rethink how 

they are preparing their students to make ethical decisions upon graduation when entering the 

hospitality industry. The knowledge from this study also provided important data for the 

accrediting body to reflect on the level of ethics instruction that is required in the accreditation 

standards and associated requirements. 

Nature of Study 

 The design of this qualitative research study used content analysis to unitize, code, 

organize, and interpret ethics related words located in the core course names, course descriptions, 

and guiding documents (vision, mission, and core values) of the 37, four-year United States 

based ACPHA accredited hospitality programs. A Computer Assisted Qualitative Data Analysis 

Software (CAQDAS) program, QSR International's NVivo, was used to organize and analyze the 

data with further narrative insights provided by the author. The target census was the four-year 

hospitality programs in the United States that have received accreditation by the Accreditation 

Commission for Programs in Hospitality Administration. These programs were selected because 

this is the premier accreditation body for programs teaching in the hospitality higher education 

field.  

 Data collection included the websites of the 37, four-year hospitality programs as this 

was public data which is required by ACPHA to be listed on their websites. This approach was 

the best design to answer the question as it will directly access the census data that was analyzed.  
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Definitions of Terms  

 Abuse: Merriam-Webster provides a lengthy definition of abuse that includes: 

1) corrupt practice or custom 

2) Improper or excessive use or treatment 

3) language that condemns or vilifies usually unjustly 

4) physical maltreatment 

5) to use or treat so as to injure or damage (Merriam-Webster, 2021) 

 Academic/course catalog: Johns Hopkins University’s School of Education describes a 

course catalog as, “...intended to serve as a resource for current and prospective students looking 

for specific information on academic programs and policies.” (JHUSOE, 2021).  

 Accrediting bodies/accreditors: According to the Council for Higher Education 

Accreditation (CHEA) accreditors are, “...private, non-governmental organizations created for 

the specific purpose of reviewing higher education institutions and programs for quality.” 

(CHEA, 2021). 

 Artificial intelligence: “Artificial intelligence leverages computers and machines to 

mimic the problem-solving and decision-making capabilities of the human mind.” (IBM, 2020). 

Content analysis: According to Vaismoradi and colleagues, Qualitative content analysis 

is a set of techniques, “used to analyze textual data and elucidate theme. Their key characteristic 

is the systematic process of coding, examining of meaning and provision of a description of the 

social reality through the creation of theme.” (Vaismoradi et al., 2016). 

 Core curriculum: The HarperCollins dictionary defines core curriculum as, “...a set of 

school or college courses in subjects considered essential to a suitable education, as in providing 

necessary skills or common cultural knowledge.” (Harper Collins, 2021) 
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 Coronavirus disease 2019: According to the World Health Organization (WHO), 

COVID-19 is an infectious disease caused by the Severe Acute Respiratory (SARS)-CoV-2 virus 

(WHO, 2020). 

 Corporate social responsibility: Harvard Business Review claims that companies that 

have strategies aimed at corporate social responsibility, “To maximize their positive impact on 

the social and environmental systems in which they operate.” (HBR, 2015).  

 Curriculum development process: Demos Mastrogiannis claims that the curriculum 

process should be systematic and begin where the curriculum currently exists (Mastrogiannis, 

1983). Tractenberg further describes using an iterative process to provide practical guidelines, 

see Figure 2 in Chapter 2 (Tractenberg, 2020). 

Ethics: The APA dictionary of Psychology defines ethics as, “...the principles of morally 

right conduct accepted by a person or a group or considered appropriate to a specific field.” 

(APA, 2021). The Cornell Legal Information Institute (CLII) furthers the notion of ethics 

describing how a body of individuals define behavior and actions outlining specific codes for 

various disciplines including legal, medical, and political (CLII, 2021).  

Great Recession: The Collins Dictionary describes the great recession as, “...the 

protracted worldwide economic recession following the financial crisis of 2007-08”. (Harper & 

Collins, n.d.).  

Great Resignation: According to Boston College, Texas A&M psychologist Anthony 

Klotz, gave the term great resignation to the phenomenon when 3% (4.4 million American 

workers) quit their jobs in September, 2021 ('The great resignation'. "The great resignation". 

(n.d.).https://www.bc.edu/bc-web/bcnews/nation-world-society/education/q-a-the-great-

resignation.html) 
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Green Behavior: is defined as that which was beneficial to the environment (Unsworth 

et al., 2013). 

 Hospitality education: Said Ladki offered a description of the identity of hospitality 

education by giving two definitions based on where the institution was situated (Ladki, 1993). If 

the program was located in a trade school setting, then it is an applied discipline preparing 

students for an industry. If the program was located in a university setting, then it is a 

professional/academic discipline responsible to: 

1) customers 

2) graduates 

3) hospitality professionals 

4) university 

5) Society. (Ladki, 1993) 

 Hospitality industry: According to the United States Bureau of Labor Statistics 

USBLS), the hospitality industry is classified under the Leisure and Hospitality supersector 

which includes Arts, Entertainment, and Recreation: North American Industry Classification 

System (NAICS) 71 and Accommodation and Food Services: NAICS 72. As of November 2021, 

there were approximately 15.6 million people working within this supersector (USBLS, 2021). 

Defining a supersector industry that includes 15.6 million workers in many different settings is 

difficult. Ottenbocher points out the diversity of occupations that make up this industry as well as 

the lack of consensus on what the industries inputs and outputs are (Ottenbacher, 2009).  

Labor shortage: The Collins English Dictionary defines a labor shortage as, “…an 

insufficiency of qualified candidates for employment” (HarperCollins Publishing, 2021).  
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Pandemic: The Center for Disease Control (CDC) defines a pandemic as. “An epidemic 

that has spread over several countries or continents usually affecting a large number of people” 

(CDC, 2012). 

Professional: The Human Resources Professionals Association, (HRPA) provides some 

historical context to the word professional as used in Middle English referring to profes, or when 

someone professes skill and/or knowledge. They go on to claim that a professional does quality 

work ahead of economic gain. In a second definition they acknowledge that in later use of the 

word professional it can mean that an individual is receiving payment for their services. Lastly, 

they claim that real professionals are members of a related association or regulatory body that 

defines a set of standards (HRPA, 2015). 

 Social force: The American Psychological Association, (APA) dictionary of psychology 

defines social force as, “...any global, systemic, and relatively powerful process that influences 

individuals in interpersonal settings.” (APA, 2021)  

 Stress: That APA defines stress as, “...the physiological or psychological response to 

internal or external stressors” (APA, 2021).  

Supply chain: According to the Charter Institute of Procurement and Supply (CIPS), a 

supply chain is defined as, “the activities required by the organization to deliver goods or 

services to the customer.” See Figure 3 in Chapter 2.  

 Value: The APA dictionary of Psychology defines values as, “...a moral, social, or 

aesthetic principle accepted by an individual or society as a guide to what is good, desirable, or 

important” (APA, 2021). 

Abbreviations used 

 ACPHA: Accreditation Commission for Programs in Hospitality Administration 
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 AI: Artificial Intelligence  

APA: American Psychological Association 

 CARES: Coronavirus Aid Relief and Economic Security 

 CAQDAS: Computer Assisted Quantitative Data Analysis Software 

CDC: Center for Disease Control 

CHEA: Council for Higher Education Accreditation  

CHER: Center for Health Equity Research  

CHRIE: Council on Hotel, Restaurant and Institutional Education (now ICHRIE) 

CIPS: Charter Institute of Procurement and Supply 

CLII: Cornell Legal Information Institute 

COVID-19: Coronavirus disease 2019 

CSR: Corporate Social Responsibility  

EIT: Ethical Impact Theory  

 HRM: Hotel and Restaurant Management  

 HRPA: Human Resources Professionals Association  

 ICHRIE: International Council on Hotel, Restaurant, and Institutional Education 

 JHU SOE: Johns Hopkins University School of Education 

 LFTB: Lean Finely Textured Beef  

 NAICS: North American Industry Classification System 

NAU: Northern Arizona University  

PLO: Program Learning Outcome 

SARS: Severe Acute Respiratory Syndrome  

SECRM: Sage Encyclopedia of Communication Research Methods 
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SOP: Standard Operating Procedure 

U.S.: United States 

USBLS: United States Bureau of Labor Statistics 

USDA: United States Department of Agriculture 

USDE: United States Department of Education 

WHO: World Health Organization 

Assumptions, Limitations, and Delimitations 

 This study examined the presence of ethics-related education expressed in the major, core 

curriculum of hospitality higher education. By intentionally selecting only four-year ACPHA 

accredited schools, other hospitality programs were omitted. This could create a skewed 

representation of the data if generalized to the entire hospitality education community. One 

assumption made in this study is that if the topic of ethics is important enough for a hospitality 

higher education program that it was communicated in either the core course names, course 

descriptions, or institutional guiding documents. A delimitation of this study was that only the 

major, core curriculum was analyzed which would leave out any other areas a hospitality higher 

education program might be engaging in ethics content for their students for example: 

● Ethics institutes within or external to the program 

● Elective classes that focus on ethics content 

● Extra-curricular pathways and presentations related to ethics 

● Other requirements not stated in the core curriculum around ethics content 

The core curriculum should express the current critical content and reflections of faculty 

thought in preparing students for success, however, there are many factors that can influence the 

effectiveness of this realization: 
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● Demands of an educational institution on faculty capacities 

● Resource allocations affected by enrollment 

● Staffing conditions, responsibilities, and accountability 

 The challenges listed above can impact the ability of faculty to deliver in the classroom 

what is listed in the catalog. Lastly, any emerging content in ethics education that has not made 

its way into the core curriculum would not be accounted for. 

 The 37 ACPHA four-year, hospitality accredited programs were selected as the census 

purposefully to provide boundaries and consistency on similar standards of measurement. The 

cyclical review and accreditation approval process provides conditions for more regular 

curriculum revision and content currency. By only researching four-year, hospitality programs 

that are ACPHA accredited, the scope of this study is limited to the aforementioned parameters. 

Another limitation for this study was that it will not be possible to examine inside the classrooms 

of these programs to see how stated course learning objectives are being taught by the instructor 

and received by the student. 

Summary 

 The effective and significant incorporation of ethics education into the major core 

curriculum of hospitality higher education is relatively new. What has changed recently is the 

frequency and intensity of industry pressures put on hospitality professionals: 

● Supply chain disruptions 

● Cost of goods increases 

● Limited skilled labor due to the great resignation and global health crisis 

● Hourly wage increases  
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● Emerging hospitality professionals promoted to management/leadership positions without 

proper experience and/or training 

The first step in assessing the effectiveness of preparing emerging, professional hospitality 

students for the ethical demands of the current hospitality industry environment, is to analyze 

what content is currently being provided by hospitality higher education four-year programs. 

Organization of Study 

 This study was organized in the following four chapters: 

● Chapter Two: reviewed the relevant literature to include current ethical issues in 

hospitality education, ethics in professional education, ethics in hospitality education, and 

models of hospitality ethics education. 

● Chapter Three: addressed the research design and methodology of this study. 

● Chapter Four: findings related to ethics in the curricula of the major core curriculum of 

the 37 four-year, United States based, ACHPA accredited institutions. 

● Chapter Five: contains the summary, review, interpretation, and recommendations for 

program changes and further study. 
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CHAPTER TWO: LITERATURE REVIEW 

Literature Review 

 Educating emerging professionals requires attention to the content that makes up the 

professional preparation. Part of professionalism is honoring the responsibility to those served. 

Therefore, professional education includes a focus on the ethical behavior of the emerging 

professionals. Examples of this focus on ethics can be seen in such professions as nursing, 

medicine, and law. Existing standards of preparation for four-year hospitality higher education, 

under the guidance of accrediting bodies, are built on the view that hospitality leaders are 

professionals. Hospitality education addresses many aspects of professionalism, although there is 

a question about how and where ethics curriculum is situated within the curriculum. Recent 

events in the hospitality industry clearly show the importance of ethics in professional 

preparation as well as the risk of not including sufficient ethics education in their preparation. 

Looking at the various models of ethics education, is there one approach that is better suited to 

preparing emerging hospitality professionals?  

 This chapter provides a thematic approach to review the existing body of literature 

around four central areas connected to the education, administration, and research around 

professional hospitality ethics. The four themes that this literature review focused on are: 

1. Current ethical dilemmas in the hospitality industry that call for an ethical decision-

making skill set. 

2. Approaches to ethics in professional education. 

3. Ethics in hospitality education. 

4. Models of ethics education. 
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In order to identify the body of literature for this chapter several methods were used. 

Within Northern Arizona University’s (NAU) Cline library search feature, the following search 

phrases were used: 

● Ethical challenges in the hospitality industry 

● Approaches to ethics and professional education 

● Ethics in hospitality education 

● Models of ethics education  

 Along with using NAU’s library search feature, Google Scholar was also used using the 

same sample set of search phrases. Google Scholar searches brought up several articles from the 

Journal of Hospitality and Tourism Education which were then examined through NAU’s library 

website. A search criteria for ‘Ethics in hospitality education’ yielded 128 results from 1980 to 

2022. Along with these two features Dr. Daniel Kain, NAU Professor Emeritus, and Dr. Eric 

Yordy, Franke College of Business Professor of Law, provided several article recommendations 

around the theme of professional ethics and ethics websites that Dr. Yordy used to build an 

ethical guideline for business students at NAU’s Franke College of Business. A Google Scholar 

search was also used to assist in identifying current hospitality industry stressors that may 

challenge ethical decision-making due to the global pandemic. Key search phrases used here 

include: 

● Ethical challenges in the hospitality 

● Changes in the hospitality industry due to the global pandemic 

● Impact of COVID-19 on the hospitality industry 

Once articles were identified that fit within the scope of this study, the abstract, introduction, and 

conclusions were read to check for relevance. If the articles aligned with this study, they were 
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read and then the works cited list was examined to look for seminal and related works around the 

four mentioned themes.  

 The historical relationship between ethical challenges in the hospitality industry and 

ethics education in hospitality higher education, like most industry/education relationships, 

inform one another for the benefit of both the practitioner and emerging professional (Morrison, 

2008). Interestingly, following the unethical 2001 Enron financial scandal, research articles 

addressing ethics increased significantly (see Table 3 below). 

Table 3 

Number of Hospitality Ethics Research Articles 

Year  Number of Hospitality Ethics Research 
Articles 

2000   8 

2001 10 

2002 32 

2003 38 

2004 53 

2005 46 

2006 32 

2007 55 

2008 83 

(Jaszay, C., 2008)  

Note. The increase in hospitality ethics research published in 2008 considering that two years 

prior, the United States was experiencing the Great Recession (Ethics and Compliance Initiative, 

n.d.). 
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Since there was a significant rise in hospitality ethics research following major ethical 

violations in business, has hospitality ethics education kept pace and currency in both the content 

and effective delivery of hospitality ethics education? While more current literature does address 

issues around curriculum frameworks (Bajada, 2019) and hospitality student perceptions of 

ethical issues in the workplace (Teng, 2020), there is a need to analyze the current state of ethical 

content in hospitality education. With no evidence of current literature around the presence of 

ethics in hospitality higher education, this research addresses this problem by examining this 

topic and narrowing a gap in the literature to inform hospitality higher education educators and 

those interested in preparing emerging hospitality professionals to be prepared to meet the ethical 

decision-making challenges in the post COVID-19 hospitality work environment. 

Current Ethical Dilemmas in the Hospitality Industry Requiring Ethical Decision-Making 

Skills 

The first topic, current ethical dilemmas in the hospitality industry that require high-level 

ethical decision-making skills, highlights recent scholarly works that address ethical issues and 

challenges that the hospitality industry is facing. This is important because upon graduation, this 

is the environment that emerging professionals were entering. Are students being prepared 

properly to make ethical decisions for the current demands of the industry? Four sub-themes will 

highlight various aspects of how ethics is being researched within the context of the hospitality 

industry: (a) leadership and ethics, (b) inter-employee ethical issues, (c) effects of working 

conditions, and (d) contextual influences on ethical decision-making. The global pandemic has 

exposed the fragile nature of the hospitality industry and the great resignation has caused an 

exodus of skilled workers leaving a technical and leadership void in the workforce. The COVID-

19 pandemic provides a recent and illustrative context that negatively impacted the hospitality 
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industry; however, it is not the only reason to study the current state of the work environment. 

Work-life balance conditions, compensation satisfaction, and supply chain challenges also 

impact the ethical decision-making conditions that emerging professionals will face in the 

current hospitality industry environment. 

Leadership and Ethics 

Ethics and leadership form a company's ethos that all businesses base their behavioral 

expectations including human resource functions around. Knowing this, research that addresses 

the positive and negative aspects of these qualities gives insight into how ethical decision-

making is viewed in the industry which informs how it is taught. Looking at positive and 

negative examples of hospitality research in this area provides insight into questions and a 

Google Scholar search of the impact of leadership on organizational performance yielded 2.8 

million results. Leadership characteristics play a vital role in the success of an organization. The 

following sub themes, positive exemplars, and effects of negative leadership, will explore 

positive and negative examples of how leadership impacts ethics in the workplace.  

Positive Exemplars 

Leadership styles associated with ethical decision-making as a topic have been 

researched for many years. Assessing the leadership style of hospitality leaders can provide 

insights as to how they might respond to ethical dilemmas. An example of historical research 

around ethics is Minett and colleague’s (2009) work which looked at leadership styles and 

ethical decision-making styles of hotel managers. Utilizing Hitt’s (1990) model of being, the 

study used a 26-statement questionnaire to look at ethical approaches of leaders compared with 

their self-claimed leadership style. An interesting point that the research makes is that the study 

found that younger managers applied a Machiavellian leadership style. It was suspected that this 
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decision was due to their being less prepared for promotion and that they viewed manipulation as 

acceptable to advance their careers (Minett et al., 2009). This speaks directly to the need to 

continuously review the ethical education being provided to emerging professionals entering the 

hospitality industry. 

Dimitriou and Ducette’s (2018) research model used to examine ethical behavior 

identified six factors that influence ethical behavior: 

1. Ethical behavior of peers 

2. Ethical optimism 

3. Education of ethics 

4. Gender 

5. Nationality 

6. Social desirability bias 

Three, four, and five-star Greek Hotel employees (n=475) were surveyed in the six factors listed 

above. Interestingly, the findings of this study point to the ethical behavior of co-workers as the 

most influential factor determining the ethical behavior of the respondent. The second most 

influential factor that the research showed that influenced the respondents’ ethical behavior was 

the ethical behavior of the respondents’ manager (Dimitriou & Ducette, 2018). This evidence 

shines light onto the importance of training emerging professionals on how to evaluate an 

organization's peer perception of ethics as well as the leadership when selecting employment 

opportunities. 

In reviewing the literature on ethics, Nicolaides (2019) studied ethical hotel leadership as 

it relates to organizational behavior. The author claims that trust, through building relationships, 
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is the glue that connects them with employees. Nicolaides goes on to claim that trust is 

developed in part when leaders make and act on ethical decisions in a visible way, daily. Lastly, 

he claims that hospitality organizations should have a clear and visible code of conduct so that 

employees understand the standards of ethics and integrity that the company is expecting 

(Nicolaides, 2019).  

A study looking at the direct and indirect effects of ethical leadership styles on employee 

retention and turnover in the banking industry shows a shift in the literature from looking at job 

satisfaction to the role and intention of ethical leadership within the organization. 324 bank 

managers were surveyed, and multiple regression analysis was used to test the hypothesis; Ha1: 

ethical leadership positively affects psychological empowerment. The results of the study 

confirmed that ethical leadership directly reduces turnover intention of employees through 

psychological empowerment and organizational intention. Organizational intention assumes that 

it is the ethical leaders themselves who inspire employees to feel a part of an organization that 

they want to remain a part of (Suifan et al., 2020). 

Comparatively, Sarwar and colleagues (2020) looked at the effects of organizational 

ethical culture and the impact it made between ethical leadership, well-being, and employee 

performance between Italian and Pakistan hotel employees. Using institutional theory, 368 

Italian and 329 Pakistani hotel employees were surveyed using five major constructs: 

1. Ethical leadership 

2. Ethical culture 

3. Work engagement 

4. Employee well-being 
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5. Organizational performance 

Using descriptive statistics, the authors concluded that leaders who displayed ethical behaviors 

cared more for the well-being of others and therefore strengthened their relationship with 

employees, further encouraging employee well-being and engagement (Sarwar et al., 2020). 

Reducing job stress while improving job performance quality in the hospitality industry 

was the research focus for Schwepker and Dimitriou (2021). Using Brown’s definition (Brown et 

al., 2005) of ethical leadership, the researchers surveyed 316 hotel/motel guest contact 

employees in the United States around their perceptions of ethical leadership, internal ethical 

ambiguity, job stress, and performance quality. The study tied ethical ambiguity to job stress 

reinforcing Nicolaides’ 2019 work which emphasizes the importance of a visible and actionable 

code of conduct. The researchers concluded that hospitality leaders who exhibit ethical 

leadership can reduce ethical ambiguity in their employees and therefore reduce their stress 

while improving performance quality. Interestingly, the authors recommended further study of 

“how critical and beneficial teaching hospitality ethics in higher education is in terms of 

providing the hotel industry with responsible and ethical graduates.” (Schwepker & Dimitriou, 

p.9, 2021). 

Using social exchange theory (Blau, 2017) to examine whether ethical leadership can 

inspire loyalty in hospitality employees, Fan and colleagues (2021) surveyed 234 hotel 

employees in China using Brown and colleagues (2005) 10-item scale for ethical leadership. The 

researchers conducted their survey over three months breaking up the questions into three 

different areas addressing employee perceptions of: 
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1. Psychological ownership, identification with leader, and organizational justice 

2. Organizational loyalty 

3. Personal power distance orientations and perceptions of ethical leadership 

The authors conclude that ethical leadership exhibited a significant positive correlation with 

employee ownership and loyalty and that their study integrates ethical leadership and employee 

loyalty into a connected framework that can be further studied. They also claim that their 

research has implications for assessing ethical traits when selecting leaders (Fan et al., 2021). 

This has an implication in how hospitality education is teaching ethical leadership and preparing 

students to become leaders in the hospitality industry. 

Wood and colleagues (2021) examined the connection between ethical leadership 

behavior and employees' green behavior in the hospitality industry. The researchers surveyed 

936 supervisors and 2284 employees at 184 hotels in the United Arab Emirates. Using a 

validated 10-item ethical leadership measurement (Brown et al., 2005), the researchers asked two 

questions. The first one looked at the effects of ethical leadership on employee green behavior. 

Employee green behavior according to (Unsworth et al., 2013) is defined as that which was 

beneficial to the environment. The second asks whether “corporate social responsibility, 

organizational trust, and employee well-being mediate the link between ethical leadership and 

employee green behavior”. The researchers concluded that ethical leadership behavior is an 

important influencer of corporate social responsibility which directly influenced organizational 

trust by employees (Wood et al., p. 2, 2021). This furthers the notion that positive ethical 

leadership qualities are important for promoting sustainable green behavior and organizational 

trust and should be included when teaching hospitality ethics. Interestingly, much of the research 
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that was discovered around ethics in leadership in the hospitality industry during the literature 

process was done outside of the United States. This is important to note as ethics are understood 

within cultural context. For example, it may be acceptable for a manager to kiss employees on 

the check during a greeting in France but this would most likely not be culturally acceptable in 

the United States. 

Effects of Negative Leadership 

Park and Kim looked at employee behaviors that result from abusive leadership styles. 

Using a two-wave survey, 183 hospitality business school alumni from a large U.S. university 

were given an online survey to examine the impact of ethical abuses incurred from those in 

leadership. The researchers’ central finding was that mistreatment of employees by supervisors 

can cause sabotage behaviors directed to customers. The significance of this study points to the 

importance of research which focuses on the implications of not only positive leadership and 

ethical characteristics and behaviors but also the impact of negative abuse of leadership towards 

employees, in this case service sabotage where employees purposefully interfere with a positive 

customer service experience (Park & Kim, 2018). Several other articles discuss the impact of 

abusive leadership styles on employee behavior pointing to a need to examine the presence of 

ethics in hospitality education (Aboramadan et al., 2020, Albashiti, 2021, Zhao & Gao, 2019).  

Eluwole and colleagues (2022) examined the impact of poor ethical leadership and 

mistrust on employee outcomes including absenteeism, social loafing behavior, and service 

recovery performance (the ability of a front-line employee to resolve a guest complaint to their 

satisfaction). Surveying 243 Nigerian hotel employees, this study made recommendations to 

managers to curtail these negative employee behaviors. The researchers listed the following 
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ways to increase ethical trust within organizations; having a written code of ethics, developing a 

culture of mutual respect and trust, and providing workshops that address the need to identify 

both ethical and unethical behavior through case studies (Eluwole et al., 2022). 

Elasher and colleagues (2022) claim that unethical behavior and fraud is the most 

significant concern from guests that causes them to switch brands and bad mouth their 

experience through various mediums. Their factors were gathered through previously published 

scales and literature reviews to develop a survey that was completed by 970 hospitality 

employees in Cairo. The authors concluded that unethical organizational behavior is linked to 

several conditions that leadership influences: job insecurity, work intensification, and unethical 

company-profile climate (Elasher et al., 2022).  

Inter-employee Ethical Issues 

Chen and colleagues (2018) explored the influences of work culture, ethical values, and 

employee characteristics on organizational citizenship and workplace deviance behavior of 

hospitality workers. The authors surveyed 308 hospitality employees at upscale hotels in Taiwan 

from the top three largest departments: food and beverage, front office, and housekeeping. They 

found that employees in the food and beverage and housekeeping departments were more likely 

to commit unethical behaviors thereby adding negative influences of work culture. They 

conclude that having and communicating a clear code of ethics can increase ethical behaviors 

between employees and increase organizational citizenship (Chen et al., 2018).  

Looking at knowledge sabotage, Serenko (2019) surveyed 100 employees at Amazon’s 

mTurk crowdsourcing online marketplace. He concluded that employees intentionally giving 

false or misleading information was rarely a result of retaliatory behavior against the 
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organization but rather towards a fellow co-worker. The study goes on to claim that almost half 

of the incidents that were reported were caused by interpersonal issues caused by unethical 

behavior from the target's perspective. Knowledge sabotage by employees can result in loss of 

morale, efficiency, waste, financial loss, and project terminations (Serenko, 2019). 

Effects of Working Conditions 

Stevens (2011) interviewed 35 hotel general managers regarding their concerns about 

ethics in the hospitality industry. Following the 2001 investment scandals and 2008 housing 

market lending crash, business ethics became a focus for leaders and researchers. Stevens claims 

that this research identified new ethical issues caused by changes in the economy and 

technology. The following concerns were identified in the study: lack of work ethic and 

motivation from employees due to low pay, guest and employee theft, diversity challenges 

among internal and external stakeholders, maintaining rate integrity (not reducing the cost of stay 

when guests try to haggle), contract issues between hotel owners and hotel management, and 

lack of ethics by guests. Stevens concludes that the topic of ethics needs to, “achieve mainstream 

status in most business schools and hospitality programs” (Stevens, p. 34, 2011). 

Emerging professionals’ and student interns' initial experiences in the hospitality industry 

shape their ethical and persistence behaviors. Lin, Mao, and Hong (2021) looked at perspectives 

of kitchen violence and harassment from student intern perspectives. Using content analysis, they 

looked at 2,266 reports from 210 interns at a university level culinary arts department and found 

several dimensions of unethical behaviors including verbal violence, mismanagement, 

humiliation, lack of standards, and inappropriate working hours. They concluded that there was a 

lack of overall training and learning system in the kitchen (Lin et al., 2021). The evidence from 
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this research suggests that further study in ethical behaviors in the hospitality industry are needed 

and that cooperation between industry and education should be considered to create an 

environment for student interns and onboarding hospitality professionals to adopt organizational 

ethical standards and persist in the hospitality industry.  

Ma and colleagues (2021) identified 12 stress coping strategies that fit under three 

dimensions: distraction, sharing, and self-indulgence. The researchers surveyed 470 hospitality 

employees in 37 cities in China. Stress related employment turnover in the hospitality industry 

has surged since the COVID-19 pandemic wiped out the skilled labor pool due to layoffs and 

furloughed employees resigning from the hospitality industry due to finding higher paying, less 

stressful jobs in other industries. While this study provided ways that existing employees could 

better manage their stress, it did not address the causes, some of them due to unethical behavior, 

that created the stress in the first place (Ma et al., 2021). 

Contextual Influences on Ethical Decision-making 

Recent global issues have impacted the hospitality industry that call for a rethinking of 

how business gets done and therefore the knowledge and skills that are required to be successful 

in the new business climate. Several factors lead to a rethinking of not only how the day-to-day 

processes of the work get accomplished but also the skills and knowledge that emerging 

professionals require to operate and continue to innovate to move the hospitality industry 

forward. The research examples below contextualize three areas in the hospitality industry that 

call for a high level of ethics knowledge, skills, and training: 

1. Sustainability 

2. COVID-19 global pandemic 
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3. Technology 

Sustainability 

Purchasing decisions, sustainability, and food waste are some of the areas of concern 

when emerging professionals are selecting companies to work with. Goh and Jie (2019) 

interviewed 52 Generation Z hotel workers using the Theory of Planned Behavior to assess their 

motivations regarding the sustainability impact of food waste in the hospitality industry. The 

result of their study suggests that employees face ethical dilemmas in deciding to either use fresh 

ingredients for their guests or in throwing food away if it is below quality (Goh & Jie, 2019). 

Corporate social responsibility is a recent adaptation strategy of organizations that tries to 

balance multiple stakeholders and increase the sustainability perceptions and actions of the daily 

work processes. A mixed methods study of 2451 Chinese hospitality employees revealed four 

key effect areas that impacted hospitality employees: environment protection, employee 

wellness, business ethics, and customer wellness. The authors concluded that when these 

employees perceive that the corporation they are working for is committed to sustainable 

practices like environment protection, they are more likely to be, “satisfied with their job, 

committed to their organization, and actively engaged in their work” (Wang et al., p. 10, 2020). 

Kim and colleagues (2010) examined the relationships between corporate social 

responsibility, quality of work life, and job satisfaction by surveying 442 hospitality employees 

in South Korea. The sustainability efforts of corporate social responsibility had a positive effect 

on employees’ basic as well as growth needs and increased employees' perceived physical and 

psychological quality of life. One of the indicators included asking whether employees felt that 
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the organization had a comprehensive code of conduct, further showing the need of an 

articulated and informed understanding of current ethics knowledge, skills, and training for the 

incoming hospitality professional (Kim et al., 2020). 

COVID-19 Global Pandemic 

The COVID-19 global pandemic caused unprecedented challenges and hardships for the 

hospitality industry caused by responses to impede the spread of the virus including community 

lockdowns, travel restrictions, and social distancing. Ethical decision-making in times of extreme 

stress requires tools and skills to navigate the path through successfully. To make sense of what 

was happening, Gursoy and Chi (2020) reviewed the current state of business and looked at 

recent research to initiate understanding. Linking to studies addressing when guests will likely to 

return to the hospitality industry following imposed restrictions, how comfortable guests were to 

visit a sit-down restaurant in relation to community testing procedures, and the impact that 

visible sanitizing efforts by hospitality industry had on guest visitations, the authors took the first 

steps at trying to make sense of the pandemic’s impact. All these challenges require ethical 

decision-making skills. They also noted that these uncharted challenges provide an opportunity 

for great research for hospitality scholars (Gursoy & Chi, 2020). 

Examining how COVID-19 affected stress levels of hospitality employees, Wong and 

colleagues (2020) surveyed 758 workers in the United States. The authors claim that their study 

revealed new occupational stressors including one domain they titled “unethical hotel-labor-

practices-borne stressors”. Understanding how to adapt to new environments using ethical 

decision-making skills in times of crisis is becoming more of a necessity for hospitality 

professionals. They also implied that hotel managers need to, “identify and consider diverse 

remedies for alleviating such occupational stress” (Wong et al., p. 8, 2020). 
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Gursoy and colleagues (2020) collected data from 827 consumers in the United States 

pertaining to their sentiments about returning to both dining in restaurants and traveling to 

another destination and staying in a hotel. One of the questions highlights the need to equip 

managers with critical and nuanced ethical decision-making skills, “What safety precautions do 

you expect a restaurant to take post-COVID-19?” Understanding that the increased cost of labor, 

chemicals, and marketing to ensure that safety precautions are met, the hospitality professional is 

tasked with following appropriate safety protocols that cost more money and balancing that with 

making a profit. (Gursoy et al., p. 13, 2020). 

Surveying 927 hospitality employees that represented all 50 states and Puerto Rico, Croes 

and colleagues (2021) investigated the ongoing impact of COVID-19 on the hospitality industry. 

The authors claim that in August 2021 892,000 hospitality employees quit their jobs: twice the 

national quit rate. The 32-question survey covered eight categories ranging from pandemic 

impact perceptions to quality of work-life balance. The authors concluded that approximately 

33% of hospitality workers in the study left the industry with no intention of returning and 

another 33% that were still in the hospitality industry were thinking about leaving the industry to 

find another job. With the image of vulnerability that the pandemic exposed, many hospitality 

students questioned their decision to enter such a volatile industry (Guo & Ayoun, 2021). With 

much of the seasoned hospitality labor force leaving, selecting, training, and leading a new 

workforce is expensive (time, labor, and money). What ethical decision will need to be made? 

Will corners be cut? Will current employees be promoted prematurely without being equipped to 

make ethical decisions properly? (Croes et al., 2021). 

Using in-depth interviews, Lippert and colleagues (2021) explored the impact that 

COVID-19 had on occupational stress for 16 restaurant employees working in Chicago, Illinois. 



 

35 

Five core themes were identified across the interviews: community and social outlet, ethical 

responsibility of the restaurants, pandemic related health concerns, wage and hour, benefits, paid 

time off, and thoughts of the future. The authors concluded that the unique nature of the 

restaurant industry (pay and benefits structure, differential impact of the pandemic, and 

significance that restaurants have within the community) has created unique occupational 

stressors for hospitality workers making attracting and retaining future employees a challenge 

(Lippert et al., 2021). 

Many industries support the work of the hospitality industry including construction, 

manufacturing, marketing, technology, and agriculture. When an industry like hospitality is 

significantly impacted by a crisis, the supporting industries are also impacted. Examining the 

medium- and long-term adaptability and resilience of the food supply chains, Hobbs (2021) 

claims that the COVID-19 pandemic has brought attention to the food system and is causing 

attention to be paid as to where one’s food is coming from. The author offers a consideration that 

supply chain management should be considered from a systems perspective and that the use of 

robotics and automation could be a potential part of the solution. Hobbs concludes that the 

pandemic has exposed vulnerabilities in the food supply chain and highlighted the 

interdependencies and collaborations that exist among agencies involved in bringing food 

products from places to people (Hobbs, 2021). 

Technology 

The selection, implementation, and use of technological innovations in the hospitality 

industry has risen significantly in the last five years. Touchless menus and payment options, data 
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analytics, and robotics and artificial intelligence have been fast tracked causing some to pause 

and consider the ethical ramifications of these new approaches to delivering hospitality.  

Drexler and Lapre (2019) looked at motivations of organizations as to their level of 

technology adoption from a practical point of view. Citing examples of how specific hospitality 

properties are incorporating robotics and artificial intelligence and the companies that are making 

these products such as robotic butlers and bartenders, Nadine, one of the first social robots 

designed to help and care for the elderly, the authors present a dichotomous choice they feel 

needs to be made. The choice to either have convenience or freedom of choice. They go on to 

state that the use of robots in industry is less viewed as taking jobs away from humans but 

redirecting humans to do jobs only humans can do. The article cites ethical concerns of potential 

conscious or unconscious bias that the artificial intelligence robots may advance that are outside 

of the users’ control (Carrasco et al., 2019). Interestingly, the authors conclude that, “the rise of 

the machines should be seen as an exciting opportunity not only for the hospitality industry, but 

for all businesses and humankind” (Drexler & Lapre, p. 120, 2019). 

Reviewing service robot literature in the hospitality industry, McCartney and McCartney 

(2020) identified factors that influence employee and guest acceptance perceptions along with 

corporate decision-making strategies around adoption looking at policy and compliance. The 

researchers assert that the decision-making process when considering the adoption of service 

robots and/or artificial intelligence should include the connections between the consumers, 

employees, and governmental policy. They suggest that the service robot research agenda, “will 

need to address emerging risks and security concerns to include data protection and ethical 

protocols” (McCartney & McCartney, p. 3847, 2020).  
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Reviewing the industry and academic literature as well as trends data, Yallop and 

Seraphin (2020) looked at the importance of data governance and, “processes for effective and 

ethical data management in both tourism and hospitality”. Due to the rapid rise of technology 

usage in the hospitality industry and the current resurgence of travel and restaurant usage due to 

pent up demand, the authors point out that, “the efficient use of data and analytics drive process 

and cost efficiencies and strategy and change”. They go on to point out that while capturing, 

analyzing, and directing massive amounts of information may create efficiencies and 

profitability, “one of the top strategic trends in 2019 is digital privacy and ethics” (Yallop & 

Seraphin, p. 257, 2020). 

Examining the control, access, safety, and storage of big data by hospitality industry 

corporations, Line and colleagues (2020) explored academic and press articles and proposed four 

types of value creations for big data. Four values that compare customer data control with the 

benefits to the customer were described from the customers perspective as: 

1. Machiavellian big data value: low control of data and low benefit to customer 

2. Orwellian big data value: low control of data and high benefit to customer 

3. Faustian big data value: high control of data and low benefit to customer 

4. Jeffersonian big data value: high control of data and high benefit to customer 

Line points out that if data become more of a commodity and shared mode freely, that 

transparency of how and when data are captured will go a long way to, “address the ethical, 

technological, and legal concerns associated with big data management…” (Line et al., p. 9, 

2020). 
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Digital wallets used in the mainstream hospitality industry are no longer considered an 

innovative disruption as many hospitality guests have adopted the use of this technological 

feature. However, the adoption of recent convenience technologies in the hospitality industry is 

not universal. Lew and colleagues (2020) examine the mobile technology acceptance model and 

look at adoption intention based on self-efficacy theory (Bandura, 1977), critical mass theory 

(Marwell & Oliver, 1993), and flow theory (Csikszentmihalyi, 1990). Surveying 423 Malaysian 

m-wallet users, the authors measured their agreement with statements around mobile payment, 

usefulness, ease, enjoyment, and self-efficacy. They concluded by offering suggestions as to how 

industries connected to the usage of m-wallet might improve and increase the use of digital 

payment options for the hospitality industry (Lew et al., 2020). Interestingly, no mention of the 

safety, security, or ethical implications were mentioned in this article. 

With the rise of artificial intelligence and robot use in the hospitality industry (Cain et al., 

2019), emerging leaders will need to understand how to integrate ethics and decision-making 

when managing this new technology. In a recent textbook (Bartneck et al., 2021) addressing 

ethical issues in robotics and artificial intelligence, several schools of thought are introduced to 

the reader about the theory of morality (ethics): 

1. Descriptive or normative ethics: the explanation of systems 

2. Deontological ethics: the intention of an action 

3. Consequentialist ethics: the consequences of an action 

4. Virtue ethics: relies on a person acting on cardinal virtues cataloged by Greek 

philosophers 

5. Meta-ethics: deals with issues of ontology, semantics, and epistemology 

6. Applied ethics: is concerned with concrete disciplines like healthcare and business 
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Other chapter titles include: (a) Trust and Fairness in AI systems, (b) Responsibility and Liability 

in the Case of AI systems, (c) Risks in the Business of AI, (d) Psychological Aspects of AI, (e) 

Privacy Issues of AI, and (f) Military Uses of AI. The book concludes with the author 

questioning basic ethical considerations, and a strategic challenge for the reader to consider the 

purpose of robotics and AI in relation to those the products are meant to serve. Understanding 

how ethics is approached through this current textbook example provides insights into how this 

topic is taught in other professional education disciplines (Bartneck et al., 2021) 

Summary  

  Examining issues that the hospitality industry is facing that require a robust ethical 

decision-making toolkit including leadership, working conditions, and contextual influences on 

the hospitality industry (COVID-19 pandemic, sustainability, and technology), provide a glimpse 

of some of the challenges an emerging professional or student intern may experience upon 

entering the hospitality industry. As new technologies permeate beyond mainstream adoption, 

the research seems to push for ways to increase participation while not addressing the associated 

ethical implications. Leadership and generational research, while existent around ways to 

increase employee well-being and work quality, was lacking in terms of how to prepare 

hospitality students and recent graduates about making ethical decisions in the current hospitality 

industry environment. 

Approaches to Ethics in Professional Education 

Professional ethics preparation in professional education, looks at the research addressing 

when and how ethics has been incorporated into higher education professional programs 

including teacher and healthcare education. Understanding how ethics education is 
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conceptualized and delivered in professional education in general and specific industry programs 

such as teacher education and healthcare education provides insights into the formation, 

presence, and future direction of ethics education in professional hospitality programs.  

Professional Ethics in Professional Education 

David Carr’s (1999) seminal work on professional education and professional ethics 

succinctly explains core definitions and concepts including: 

● What is and defines a profession…a professional? 

● What is the notion of professionalism? 

● How does a code of professional ethics describe the members? 

● What traits do members of a profession possess? 

●  What language do effective professionals use to engage with those they serve? 

Critically examining education’s role of teaching ethics, Carr questions the aims of ethics 

courses basing the content on Kantian deontology, utilitarianism, or virtue ethics on one side and 

a, “pick and mix” approach on the other side. He goes on to critique the jargonization of ethics 

content within many industries to avoid engagement. These, Carr goes on to explain, do not set 

up the student for a flexible and thoughtful approach to applying ethics (Carr, 1999). 

Bowie (2003) discusses why ethics belongs in professional schools and claims that 

teaching ethics is teaching the associated codes for the profession; for example, law school 

teaching the code of ethics for the American Bar Association. He defines a profession as, “the 

expertise and specialized knowledge it requires” and “the public good it professes a commitment 

to promote”. After defining the objectives of professional ethics courses, how to apply theory in 
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applied ethics, the role of the professional, and techniques for teaching professional ethics (case 

studies, casuistry, and Socratic method), Bowie addresses the idea of integrating ethics education 

across the curriculum as opposed to merely having the content located in a stand-alone course 

(Bowie, p. 617, 2003). 

Assessing the professional ethics learning environment regarding internal values and 

goals, Haines and Sollars (2009) provided a framework for review. Using a top-to-bottom 

approach the researchers established three parts to reviewing their ethics teaching to 

undergraduate and MBA students. The framework included goals for ethics instruction, relevant 

accreditation standards, and best practices in business ethics education. Connecting course, 

curriculum and community, Haines and Sollars identified that gathering, interpreting, and 

standardizing course data along with faculty hesitancy to deliver ethics-related assessment 

objectives due to subject matter hesitancy as the main challenges in performing this review. The 

authors conclude that, “it makes sense to explore the possibility of [an ethics] course being 

created by the school” (Haines & Sollars, p. 5, 2009). 

Martin and Ruitenberg (2016) raise the question of whether theoretical expertise in ethics 

translates into educational value. As an introduction to a special edition of nine publications 

related to ethics in professional education, this paper introduces topics ranging from the unique 

nature of ethics within professions calling to question the transferability of one context (medical) 

to another (education), to more general ethical considerations examining, “the moral ends of 

professional practice and an understanding of moral agency across all professions” (Martin & 

Ruitenberg, p. 2, 2016). 
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Martin (2021) claims that traditional ethics courses are centered around Western moral 

thought with case studies and discussions as the main engagement pathways that are designed to 

promote ethical skills and reasoning. In his paper on research in ethical issues, he argues for a 

broader scope of concepts challenging ethics courses to assist students to develop an ethical 

outlook as well as exposing students to non-Western ethical thought and leadership development. 

Martin concludes by offering an inspirational challenge to, “chart out possibilities for an 

evolution in approaches to business ethics course content” (Martin, p. 144, 2021). 

Professional Ethics in Teacher Education 

Examining how and where professional ethics is delivered in teacher education can give 

insight and understanding when examining and analyzing how hospitality education is delivering 

a professional ethics curriculum. Proposing a case-analysis framework for teaching ethics, 

Warnick and Silverman (2011) reexamine what it means to provide ethics education to teachers. 

The authors conclude that teaching is distinctive from other professions in the following ways 

focusing on: 

● Student well-being 

● Moral dimensions unique to schools 

● Educationally sensitive solutions 

● Remain true to larger disciplinary concerns and standards 

● The larger teaching profession 

Compared with business (at 71%) and nursing (at 60%), the authors cited evidence that from a 

review of 156 curricula at teacher education programs, only nine percent offered a requirement 
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or elective course on ethics. Identifying this deficiency, the researchers offered a framework for 

analyzing cases to assist students in developing a decision-making process. They also argued for 

the inclusion of a stand-alone ethics course to equip student teachers in making ethical decisions 

as they grow in their professional career (Warnick & Silverman, 2011). 

Using the teachers’ code of ethics as a reference for the day-to-day life of a teacher, 

Kusumaningrum and colleagues (2019) administered a questionnaire comparing professional 

ethics with teaching performance for 20 teachers in Indonesia. The study cited works that assert 

that, “teachers who are ethical will make the atmosphere of work relations in the organization 

more comfortable and avoid vertical and horizontal conflicts”. The researchers found that there 

was a positive relationship between teachers who perceived they displayed professional ethical 

behaviors and the teacher’s performance (Kusumaningrum et al. p. 616, 2019). 

Describing teachers as front-line workers, Gurtu (2019) asserts that their job is not only 

delivering content but also to provide a quality education. To do this, the author claims that a 

teacher “has to [be] professionally competent and up to date in its profession and has to follow 

certain rules or code of conduct known as professional ethics (p.88)”. The author goes on to 

encourage continuous, engaging improvement in professional developments as it relates to 

professional ethics. The article concludes by citing the Code of Professional Ethics for teachers’ 

guiding framework of principles’ three obligation areas: obligation towards students, obligations 

towards parents, community, and society, and obligations towards the profession and colleagues. 

Specific examples of tactics to accomplish each obligation are listed underneath each area 

(Gurtu, 2019). This example of research advocating for continuous improvement in professional 

ethics is a recent representation of literature in a non-western culture and how they are thinking 

about professional ethics in teacher education. 
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Professional Ethics in Healthcare Education 

Early ethics education in healthcare can be traced back to around 400 BCE with The 

Hippocratic Oath which is regarded as one of the oldest and most known code-of-ethics 

(McPherson, 2015). As this document was adopted and added to over the centuries, it shows that 

ethics must also adapt with the times. A recently revised version includes the advent of digital 

health technologies which have met the needs of modern patients and addresses issues of digital 

devices, electronic health records, artificial intelligence, and medical extended reality (Mesko & 

Spiegel, 2022). 

What can hospitality education learn from the way professional ethics is researched and 

delivered in healthcare education? Just as hospitality educators can learn from the experiences in 

teacher education, healthcare education provides insights into the purpose and approaches taken 

in a similar service industry sector. Examining the literature on professional ethics over 65 years, 

Kangasniemi et al. (2014) used a five-stage integrative review process to better understand how 

this topic is defined and studied in nursing science. The researchers allude to the constant 

changes, “due to societal, economic, and educational influences. They go on to describe the 

move in the healthcare profession from just treating disease to the promotion of healthy living as 

an example. They present four questions to consider for discussion: 

1. What is the purpose of professional ethics in nursing? 

2. What are the changes in the profession and in health care that influence professional 

ethics? 

3. How well do nurses understand their own role and responsibilities in relation to 

professional ethics? 



 

45 

4. Why [the researchers] found such an unexpectedly low number of primary studies on 

professional ethics in nursing (14 total studies)? 

The authors conclude by encouraging nurses to engage and contribute to the scientific realm of 

professional ethics, so the field continues to impact changing communities and guide future 

generations of nurses (Kangasniemi, 2014).  

Looking at ethical issues that arose from the global pandemic, Wald and Monteverde 

(2021) examined the cultivation of moral resilience as a process identified from scholarship and 

educational experience. When healthcare education was moved to online, the authors noted that, 

“not all students may experience moral complexity or moral transgression…during educational 

activities”. The authors go on to describe five areas that may be helpful when thinking about how 

healthcare ethics education can foster student centered moral resilience: 

1. Resource scarcity for patients and need to ration ventilators, medication, dialysis 

machines, and test kits 

2. Resource scarcity for healthcare workers 

3. Epistemic injustice 

4. Impact of military metaphors on professional identity formation and practice 

5. Caring for oneself and reacting to moral transgression 

The article concludes with a plea that, “there is a need to prepare healthcare students and 

educators to understand ethical demands of healthcare practice and strategies for responding to 

it” (Wald & Monteverde, p. 63, 2021). 
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Interviewing 14 faculty members and managers from a variety of clinical disciplines, 

Mashayekhi and colleagues (2021) used content analysis identifying four main categories of 

medical ethics including cognitive factors, educational factors, practical factors, and structural 

factors. These were then broken down further into nine categories and 42 subcategories. To 

improve quality of healthcare, the authors point to, “how observant the medical professionals are 

of the ethical principles”. The article discusses the challenges of applying medical ethics, “from 

the policy making to the bedside”. The researchers conclude that many of the challenges could 

be overcome by, “improving the medical ethics’ educational programs, both in quantity and 

quality, for all medical professionals ranging from medical students to faculty members” 

(Mashayekhi et al., p. 8, 2021). 

In reviewing 30 years of undergraduate medical ethics education programs, Wong and 

colleagues (2022) used systematic scoping reviews to map the associated literature and identify 

traits from the data. The researchers use a systematic evidence-based approach to describe the 

process to assist in accountability and reproduction efforts. In identifying some of the challenges 

with teaching medical ethics the researchers identified several culprits in programs that are: 

poorly defined, narrow in content, clinically dissociated, badly integrated, and have 

hidden/informal curricula and negative role models. They go on to describe pros and cons of 

ethics education teaching modalities as well as a level-based approach including assessment 

recommendations. In conclusion, the authors claim that “this review reveals the importance of 

adopting an interactive, multimodal and interdisciplinary team-teaching approach to ethics 

education” and further that, “curriculum modifications must remain reiterative and dynamic to 

accommodate shifting trends in local and global healthcare systems to better reflect relevant 

practices” (Wong et al., p. 181, 2022). 



 

47 

Summary  

 Examining how ethics education is understood through the literature of professional 

education provides insights into historical developments, current challenges, and future 

recommendations of how professional ethics is taught. Knowing that the subject of ethics 

education necessarily needs revision due to changing societal and environmental factors, future 

researchers can work to identify new conditions and gaps that exist due to these changes. 

Research suggests that ethics is an important topic for emerging professionals to maintain a 

discipline specific code of ethics. Research shows that a lack of ethical leadership hinders 

professional dialogue and professional growth (Eluwole et al., 2022). What is needed is a 

continuous improvement step to review, rethink, and reanalyze the relevance and effectiveness of 

professional ethics education within the context of an always changing work environment. This 

could be accomplished by working with accrediting bodies and professional organizations to 

formalize the ethics review process to ensure currency and relevance for future generations. 

Ethics in Hospitality Education 

Much has changed since early written works on the topic of ethics in hospitality 

education in the 1990s. It is beneficial to understand some of the historical and developmental 

discussions and challenges that hospitality education wrestled with in relation to where they are 

now. Looking at the literature addressing ethics in hospitality education, four themes emerged: 

(a) development of ethics education in the hospitality curriculum, (b) calls for change in 

hospitality ethics education, (c), student’s perceptions of ethics in hospitality education, and (d), 

hospitality ethics research.  
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Development of Ethics Education in the Hospitality Curriculum  

A discussion paper from 1990 on the topic of ethics in hospitality education (Hegary, 

1990) revealed that the idea of ethics in hospitality, “seems a contradictory and totally 

incongruous notion”. The author goes on to explain that while ethics involves the spirit of 

altruism, the spirit of business is “hard-boiled” and self-serving. Three questions are raised 

regarding ethics education: 

1. How can morality be taught? After all, humans do “learn” to be good. 

2. What is the nature of business ethics? 

3. What is taught in Colleges under the title of ethics and business ethics? 

The author concludes by pointing out that the field of hospitality education is, “beginning to 

reappraise how colleges can ensure that students learn the cognitive skills and integrative 

abilities to the escalating requirements for management competence” (Hegarty, p. 109, 1990). 

O’Halloran (1991) uses the lens of new managers to look at ethics in hospitality 

education. Supported by a $10 million dollar grant, the University of Denver’s College of 

Business Administration sought to meet the call to introduce ethics and humanity into their MBA 

program which included Hospitality. The curriculum committee reviewed and implemented 

ethical content into key credit courses, community service requirements were introduced, and a 

capstone course was created to bridge the gap between academic and industry environments. The 

author concludes by stating that, “hospitality education should be for the present and future 

leaders of our society” (O’Halloran, p. 37, 1991). 
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Ladki (1993) offers a definition of hospitality education and points out identity struggles 

that existed during the time of this paper. That hospitality education is struggling with its identity 

may be part of the reason that ethics education in hospitality is not meeting the needs of students. 

Providing a brief history of a university’s mission at the time (teaching, research, and service) 

the author connects the intent of applied research as part of the responsibility of faculty with the 

notion that hospitality education is both a professional and academic discipline when looking at 

the guiding inspiration of research efforts. The author closes by stating that, “the hospitality 

profession should be at the forefront of research in controversial practices, not standing on the 

sidelines” (Ladki, p. 249, 1993). 

Vallen and Casado’s (2000) work on ethics points out that, “ethical challenges remain a 

daily occurrence in the hospitality industry” and that, “poor ethical performance may be 

hazardous to a hotel’s bottom line”. The researchers surveyed 45 hotel general managers to rank 

Josephson’s 12 ethical characteristics. Since this study was completed over twenty years ago, are 

the top ethical challenges still relevant to teach to today’s students? Using descriptive and 

analytical research, the study identified the ranking results and which ones the General Managers 

saw most violated (Vallen & Casado, p. 44, 2000). The research suggests that ethics is an 

important topic within hospitality education. 

By 2002, hospitality researchers suggested that ethics was a necessary topic to be 

included in hospitality education. Jaszay (2002) presented the use of John Stuart Mill’s utility 

theory as a model to incorporate ethics into hospitality education. As an outcomes-based 

approach, utility theory aligns with cited research that shows students' approach to learning leans 

more to outcomes rather than behaviors. The author concludes the article with a case study to 

assist hospitality educators on how to teach ethics in hospitality programs (Jaszay, 2002). 
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Yeung (2004) took a different approach to introducing ethics into the hospitality 

curriculum. Surveying 308 human resource directors and managers at 78 different Hong Kong 

hotels, Yeung took an industry perspective to determine eight factors that should make up a 

hospitality ethics course. By understanding the industry’s perspective on what is important to 

include in a hospitality ethics course the author claims that an important step has been taken to 

assist hospitality educators in better preparing students for industry (Yeung, 2004). 

Yeh and colleagues (2005) cite a study that ethics, “was ranked the highest among 37 

content areas in terms of required and important program content areas for graduates of U.S. 

hospitality programs”. Surveying 173 International Council of Hotel, Restaurant, and 

Institutional Education members, the researchers made eight recommendations for improvements 

to ethics education in hospitality programs based on the data from the respondents. They 

recommend that, “research relative to how to obtain, introduce, and implement codes of ethics to 

students and employees could be beneficial” (Yeh et al. p. 35, 2005). 

Calls for Change in Hospitality Ethics Education 

Where historical and developmental literature reviews provide background and context to 

the development and shaping of the subject, examples of research calling for change provide 

insights into areas researchers believe require important consideration. Taking examples from 

2006 through 2020 the following articles represent a diverse representation of topics ranging 

from cultural comparison of ethics to more current approaches to integrating ethics to measuring 

the effectiveness of ethics education in hospitality. 

Following the Enron scandal, several articles surfaced on business ethics. Brymer and 

colleagues (2006) compared ethical responses to 10 ethical scenarios by 395 European 
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hospitality students and 217 U.S. hospitality students. The results showed that U.S. students were 

less tolerant and more sensitive to ethical issues than their European counterparts. The authors 

conclude that ethical beliefs are formed in many ways including early childhood, parents, close 

friends, college environment and courses, and college professors (Brymer et al., 2006). 

Following a large growth of hospitality and tourism industries in China, Yeung (2014) 

raised a concern about professional ethics growing alongside. Using an inductive, descriptive 

approach, the author interviewed 20 hospitality executives in Shanghai. The authors' data 

revealed that the interviewees felt there was a strong association between ethics and the 

hospitality industry and that because it is a people driven industry that there are many 

opportunities that hospitality employees need to make ethical decisions many times per day due 

to the high level of guest contact. Interviewees differed in their opinion of whether ethics as a 

subject should be taught as a stand-alone course or integrated throughout the curriculum. They 

did agree that assigning the right person to teach ethics is crucial (Yeung, 2014). 

Looking at strategies to integrate ethics into a leadership course, Hill (2014) describes the 

hospitality environment as labor-intensive and crisis-management oriented which challenges 

ethical decision-making skills to be used in unique ways different from other industries. 

Outlining the course philosophy, the author reviews Bloom's Taxonomy as well as the theory of 

transformative learning to examine ethical issues. Interestingly, the perspective used to evaluate 

ethical decision-making is focused on the self instead of the effect of the behavior. Rather than 

merely looking at how a behavior might hurt others; the author includes potential damage to self. 

In conclusion, the author developed an Oath of Hospitality Professionals with students providing 

an example of internalized and inclusive code of ethics development (Hill, 2014). 
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Citing data that ethics and Corporate Social Responsibility (CSR) interest continues to 

rise, Tormo-Carbo and colleagues (2016) question the effectiveness of ethics courses in higher 

education. Surveying 307 MBA students in Poland, the researchers found that the students who 

took the survey agreed to a high degree that ethical behavior is important in business education. 

Interestingly, the researchers found that students who had not yet taken the ethics course agreed 

more strongly that ethics was an important topic in business education than those students who 

had already taken the course. Such research examples can show the importance of continuous 

measurement of course effectiveness and student perception of ethics courses (Tormo-Carbo et 

al., 2016). 

Surveying 206 hospitality managers about 19 skill items, Alexakis and Jiang (2019) 

examined the perceptions of skills and knowledge of hospitality students to identify an optimal 

hospitality management curriculum. The participants represented many facets of the hospitality 

industry in Southwest Florida. Content analysis was used to code the data and then identify a 

model to explain the focus areas which included: critical/reflective, professional/technical, 

communication/relational, and plasticity/erudition. Their results highlighted nine 

critical/reflective skills, each of which the researchers inferred require ethical decision-making 

abilities: provide creative solutions, implement change, critical thinking, problem-solving, 

analytical, independent judgment, self-confidence and poise, independent planning, and time 

management. The authors conclude that, “in future research, course learning outcomes and 

program learning outcomes should be evaluated to provide a comprehensive view of courses” 

(Alexakis & Jiang, p. 217, 2019). 
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Students’ Perceptions of Ethical Issues in Hospitality Education 

As early as 1994 the question of preparing hospitality students for the ethical challenges 

of the industry was posed. Surveying 82 hospitality students, Casado and colleagues (1994) 

posed 15 ethical scenarios and compared the results to a group of 400 hotel managers who 

completed the same survey in a previous study. The researchers' results showed that the ethical 

attitudes that the students had paralleled the attitudes of the hospitality managers. They conclude 

that ethics must be taught to students and cite Josephson Institute of Ethics ten major principles 

as a standard model (Casado et al., 1994). 

Examining the responses of 81 hospitality students to seven developed scenarios, Stevens 

(2001) compared their responses with 165 human resource directors who completed the same 

survey. Identifying that the students ranked the ethical scenarios lower (scenarios perceived as 

less of an ethical violation) than the human resource directors, the author concluded that the 

“students probably have not viewed these situations with the same degree of ethical caution as 

managers” or “students simply did not perceive the implications of some of the scenarios” 

(Stevens, p. 240, 2001). Comparing perceptions (Zizka, 2017) and awareness (Ayaz & Akbaba, 

2017) of ethics in hospitality students reveals a need to continuously measure the content and 

effectiveness of ethics education in hospitality education. 

Identifying ethical perception gaps between hospitality practitioners and students, Teng 

and Cheng (2020) surveyed 455 employees from 13 hotels and 665 students from eight 

hospitality schools. Using descriptive statistics and exploratory factor analysis, the researchers 

identified six major factors: 

1. Corporate integrity 
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2. Personal morals 

3. Personal behavior 

4. Customer equity 

5. Manager leadership 

6. Customer integrity 

The study concludes by claiming, “universities should reevaluate their existing course offerings 

and focus on ethical issues when developing a hospitality curriculum.” The authors go on to 

specifically mention the teaching of personal behavior and customer equity as topics of 

importance (Teng & Cheng, p. 106, 2020). 

Hospitality Ethics Education Research 

Reviewing the research topics addressing issues in hospitality ethics can help gain insight 

into the types of issues scholars are seeing need input for both academic and institutional 

domains. The following articles list, discuss, and review ethics research agendas in hospitality 

education from 2001 to 2022.  

Jaszay (2001), through the Marion W. Isbell Endowment for Hospitality Ethics, cataloged 

117 articles presented in 33 journals from 1990 to 2000. Nine topic areas were identified, and all 

117 items cited. Key takeaways the author concludes include: 

1. Ethical behavior results in more successful business for everyone 

2. Organizations need to take responsibility for communicating and instilling ethical values 

as opposed to perceived shared values of the past or those of the individual 

3. Hospitality education programs are responsible for teaching ethics to students 
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4. Analyzing integrated case-studies should be considered to instruct ethics in hospitality 

programs. 

(Jaszay, 2001) 

Citing that, “many scholars argue that the hospitality sector is open to frequent unethical 

challenges” because of the considerable face-to-face interactions, (Knani, p. 1, 2014) reviewed 

literature on ethical perceptions and practices and suggested a research agenda moving forward. 

Claiming that most of the ethics research in hospitality is quantitative in nature, the author 

recommends qualitative research to help bring context to future offerings. The researcher 

concludes by stating, “despite an increased literature on hospitality management, little attention 

has been devoted to the ethical issues and dilemmas facing human resources in the hospitality 

sector” (Knani, p. 7, 2014). 

Reviewing 62 articles from 2006 to 2015, Myung (2017) analyzed recent developments 

in hospitality ethics research and made suggestions for future research in this area. Breaking the 

research down into study locations, data collection methods, statistical methods, and research 

topics, the researcher identified, “the need for specific instructions to develop effective 

hospitality ethics education.” Future research questions raised in this study include: 

● What are appropriate goals for hospitality ethics instruction? 

● What is the desired approach for teaching hospitality ethics? 

● What are the impacts of codes of ethics on organizations? 

● How are codes of ethics perceived? 

● Do the codes of ethics effectively transmit ethical values to the employees? 
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(Myung, p. 39, 2017). 

Kim and Jeong (2021) paint a picture of the beginnings and development of the 

hospitality education field citing the “father of hospitality education” as Dr. Howard Bagnall 

Meek built the hotel program at Cornell University in 1922. Following World War II, 

organizations such as Hilton, Disneyland, and McDonald’s swept the world along with other 

moguls of the hospitality industry. Dr. Meek was also part of the hospitality leaders who founded 

the Council on Hotel, Restaurant, and Institutional Education to assist equipping the needed 

workforce. The authors presented this brief history to ask what has happened and what will drive 

changes in hospitality and tourism education? The article concludes with several questions 

directed at future research that speak to the opportunity to include curriculum addressing the 

topic of ethics: 

● What kind of skill sets are essential for hospitality and tourism students of the future? 

● How can students think on their feet in the face of many business challenges? 

● Is there a need to make any curricular changes? 

● Is there a need to consider some other specialized courses? 

(Kim & Jeong, p. 942, 2021) 

Reviewing 71 articles from 2011 to 2021, related to ethical issues in hospitality 

innovation, Oskam and colleagues (2022) categorized the literature into two types: (1) 

innovations from evolving ethical insights and (2) the ethical implications of the innovation. Five 

themes arose during data investigation including: 
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1. Ethical innovation: corporate social responsibility 

2. Ethical entrepreneurship and leadership 

3. Ethics and consumer behavior 

4. Promoting ethical behavior 

5. The ethical effects of business innovations 

The researchers concluded that, “the ethical debate in our discipline still mainly revolves around 

corporate social responsibility” and that, “the reference to ‘ethics’ as a keyword is prevalent in 

those articles that advocate strategic or managerial choices with beneficial impacts for society” 

Claiming there could be a bias in the research as negligent or deliberate unethical acts are not 

represented in the research (Oskam et al., p. 12, 2022). Understanding hospitality ethics 

innovation can benefit the improvement efforts in hospitality education.  

Summary 

The research on ethics in the hospitality industry began with the academic beginnings of 

Hospitality education which came long after the industry’s origins leaving ambiguity around the 

nature and meaning of what the industry does and who they serve. It is known that the field of 

hospitality ethics is growing, and questions are being raised as to the purview of this field. What 

should be studied under the keyword’s hospitality ethics? What and how should hospitality 

education teach and measure to prepare students for the current state of the industry? How can 

hospitality education continuously measure currency and make improvements to ensure 

educators are effectively preparing emerging hospitality professionals to lead in an ever-

changing hospitality environment? 
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Models of Ethics Education for Hospitality Programs 

Examining models used in hospitality education to teach ethics and the research body that 

addresses this topic provides context for how the content is presented to students. Learning more 

about the various ways that programs conceptualize and deliver ethical models and frameworks 

can shed light on the way students are perceiving the relevancy of the material and aspects of 

presence of this topic in the curriculum. 

Approaches in the 1990s 

Enhagen (1990) claims there are two aims when teaching ethics, “one dimension involves 

imparting a body of knowledge relative to ethical analysis. The second dimension focuses on 

motivating students to act ethically”. Citing potential issues of unethical behavior such as: yield 

management, serving alcoholic beverages, overbooking, underreporting of tips, illegal hiring 

practices, and various forms of abuse, the author shows a need to teach ethics in hospitality 

courses and poses the question of what it means to teach ethics and then discusses various 

models and approaches. In justifying a model to teach ethics, the author cites a Harvard Business 

School visiting professor reflecting on his inability to get his class to think that there is, “more to 

life than money, power, fame, and self-interest”. Then, Enhagen makes the point that to try and 

make a class of ethical converts in one semester, or less, is not reasonable. Looking at business 

ethics through the definition of, “the study of moral duties and obligations relevant to the 

operations of business”, the author offers three business examples from industry to evaluate 

ethical dilemmas: 

1. Kenneth Blanchard and Norman Vincent Peale’s three-point test 

1. Is it legal? Will I be violating either civil law or company policy? 
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2. Is it balanced? Is it fair to all concerned in the short term as well as the long term? 

Does it promote win-win relationships? 

3. How will it make me feel about myself? Will it make me proud? Would I feel 

good if my decision was published in the newspaper? Would I feel good if my 

family knew about it? 

2. Professor Barry Castro’s six factors’ students should consider when making ethical 

business judgements 

1. All the affected stakeholders 

2. The perceptions of the stakeholders based on their cultural, organizational, and 

class-based filters 

3. The cost of alienating groups of stakeholders 

4. Historical obligations and the mutual interdependence of all involved 

5. Impact of decision on the relationships of those involved 

6. Impact of the decision on the “self-regard (and moral power)” of those involved 

3. The Wharton School’s eight principles 

1. Honor confidentiality 

2. Avoid the appearance of a conflict of interest 

3. Act in good faith 

4. Willingly comply with the law 

5. Show fidelity to special responsibilities 

6. Exercise due care 

7. Respect human well-being 

8. Respect the liberty and constitutional rights of others 
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Citing Kohlberg’s (1975) stages of moral development (preconventional, conventional, and 

postconventional), the author claims the challenge of teaching ethics is moving students from 

paper to practice. In conclusion, the question of how to measure the effectiveness of ethics 

education is raised and the author recommends using a combination of ethical theory, analysis, 

and relevant case-studies in combination with time management skills as a teaching model to “do 

ethics'' (Enghagen, p. 473, 1990). 

In proposing a model for teaching ethics in hospitality education, Khan and McCleary 

(1996) first cite definitions of the term ethics in the context of hospitality: 

● Gandz and Hayes (1988): the study of those decisions of managers and corporate 

management which involve moral values 

● Hall (1988): ethics relates to treating others in a fair and equitable manner 

● DeGeorge (1987): an interaction of ethics and business 

● Lewis (1985): rules, standards, codes, or principles which provide guidelines for morally 

right behavior and truthfulness in specific situations 

● Churchill (1982): the application of moral values or codes to complex problems using a 

rational decision-making process. 

Khan and McCleary use Churchill’s definition because it most mirrors what is done in the 

hospitality industry: applying codes of conduct to decision-making. Providing a proposed five-

step model for teaching ethical decision-making in hospitality education, four dimensions are 

presented: 

1. Broad based ethical judgment: acceptable/unacceptable 
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2. Deontological judgment: duty bound 

3. Social contract judgment violates/does not violate unspoken or unwritten 

contract/promise 

4. Teleological judgment: positive/negative benefit to company  

The authors conclude by stating that, “apart from students’ education, work experience and 

technical knowledge, it may be their ability to hold high ethical ground under fire which will test 

their mettle most of all” (Khan & McCleary, p. 11, 1996). 

According to Upchurch, (1998) “the current hospitality and tourism research has 

generally not tested nor profiled the theoretical principles that are at management’s disposal to 

cope with the ethical issues”. The author goes on to describe three ethical principles that 

hospitality managers could use: (1) egoism, (2) benevolence, and (3) principle. Surveying 607 

bed and breakfast/country inn operators using an ethical climate questionnaire developed by 

Victor and Cullen (1998), the researchers concluded the outcome of research around the study of 

ethics should benefit the practitioner. Using a structured model to ethical awareness training, the 

author concluded that the outcome of using a structured model of ethics education should: 

1. Focus on training individuals 

2. Provide information on ethical principles and sources of influence 

3. Establish a body of knowledge that deals with individual approaches to ethics in the 

workplace 

4. Demonstrate competence in coping with ethical dilemmas 

(Upchurch, p. 227, 1998). 
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Martin (1998) cites (Schrag, 1993) and concurs that ethics education helps students by: 

1. Stimulating the moral imagination 

2. Recognizing ethical issues 

3. Developing analytical skills 

4. Eliciting a sense of moral obligation and personal responsibility 

5. Tolerating and reducing disagreement and ambiguity 

Claiming that case studies from hospitality professionals are the best source for teaching students 

how to navigate ethical dilemmas along with having industry guest lecturers to help. Along with 

group discussions, existing codes of ethics, computer simulations, and even historic ethical 

theories, these approaches of teaching ethics to hospitality students becomes the model of 

delivery. The author concludes that, “by preparing hospitality students to reason and logically 

face dilemmas they will face in their industry, educators are equipping future managers with 

confidence and self-esteem to do the right thing on the job” (Martin, p. 25, 1998). 

Approaches from 2000 to 2010 

Looking at four professional codes of ethics in the hospitality industry, Coughlan (2001) 

cites a study where 83% of lawyers and accountants say they would abide by a professional code 

over a corporate code indicating a shift in loyalty from the employer to oneself and to one’s 

profession. Using the content analysis that Raiborn and Payne (1990) compiled in their study 

identifying four values, justice, integrity, competence, and utility, Couglan used this view for the 

framework for the study. Examining the presence or absence of the above four values, the 

researcher looked at four codes of ethics from the following professional organizations: 
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1. Meeting and Professionals International: 17,000 members in 64 countries 

2. The Professional Convention Management Association: 5,000 members globally 

3. The American Society of Association Executives 25,000 members 

4. The Hospitality Sales and Marketing Association International: 5,000 members globally 

Comparing the codes of ethics from these professional associations, the researcher 

concluded that some of the groups met some of the four criteria, but others needed “significant 

revision” indicating discrepancy worth examining in future studies (Coughlan, 2001). 

The Josephson Institute of Ethics (2001) provides a model to make sense of ethics and 

asks six questions before introducing their model: The Six Pillars of Character: 

1. What is ethics? 

2. What is the importance of universality?  

3. What to do when values collide? 

4. How does one get from values to principles? 

5. How do ethics get put into action? 

6. Why should one be ethical? 

Underneath each pillar of character, the authors go into more detail about what each word means 

and how it might be applied. The six pillars of character are: 

1. Trustworthiness 

2. Respect 

3. Responsibility 
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4. Fairness 

5. Caring 

6. Citizenship 

Following the details of the pillars the next chapters lay the models foundations on effective 

decision-making and in closing provide a seven-step path to making better ethical decisions 

(Josephson Institute, 2002) 

Identifying a need to better prepare students for making ethical decisions, Northern 

Arizona University faculty members Jennifer Mitchell and Eric Yordy (2009) provided COVER: 

an application-based decision-making model for their students. Once students complete the due 

diligence section involving the four steps below, they move on to the philosophical analysis.  

1. Determine the facts 

2. Identify the ethical issues 

3. Consider alternatives 

4. Identify stakeholders 

The philosophical analysis follows the following five steps comprising COVER used to make 

ethical decisions: 

1. Code: legal documents (professional code of ethics,  

2. Outcomes: utilitarianism (John Stuart Mill) (pain v. pleasure) 

3. Values: deontological (Divine command theory, rights-based theory, corporate social 

responsibility) 
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4. Editorial: publicity effect 

5. Rule: categorical imperative (Immanuel Kant) 

The authors conclude the model by stating that students need to, “point out which alternative is 

selected, and which analyses support that conclusion” (Mitchell & Yordy, p. 9, 2009). 

Current Approaches: 2011 to Present 

Reviewing literature on the value of codes of ethics, Nicolaides (2016) looked at moral 

intensity, organizational culture, ethics education to examine the value of codes of ethics in the 

hospitality industry. The author claims that “without the effective codes of ethics and a high level 

of moral intensity, a hotel cannot hope to be successful in an industry which is saturated for the 

most part and increasingly under the spotlight be the customers who seek the best value for 

money deals”. The article concludes by stating that moral intensity of the employees and 

establishing a strong ethical environment are critical for an operation to be successful in the 

hospitality industry (Nicolaides, p. 73, 2016).  

To propose a model of hospitality ethics, Tavitiyaman (2018) analyzed the effects of 

codes of ethics in relation to employee commitment and organizational performance. Surveying 

271 full and part time, frontline hospitality employees in Hong Kong, the researchers used 

confirmatory factor and descriptive analysis to conclude that models of ethics can assist 

employees when they are continuously, “updating the laws, regulations, and industrial codes of 

practices” and can assist educators when teaching students how to design and implement codes 

of ethics within the organizational structure of the business (Tavitiyaman, p. 81, 2018). 
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By designing an ethics and corporate social responsibility course for their students, 

Horng and colleagues (2019) were responding to an urgent need they noticed in their students. 

Citing hospitality workers who chose unethical means to make money and the impact that social 

media had on communicating, and influencing these incidents to hospitality students, the 

researchers claimed that positive change in ethical attitudes and behaviors begins in the 

educational arena. By administering the ethical model to an experimental group (N=135) and 

comparing ethics and corporate social responsibility outputs with a control group (N=100), they 

concluded that the developed model for teaching ethics in hospitality education raised awareness, 

developed reflective habits, and transformed students (Horng et al., 2019). 

Teaching and acting morally, Breakey (2021) claims, depends on many factors and one 

of those factors that is not often included in basic ethics courses is the concept of legitimacy. The 

author defines legitimacy as “the moral status of an entity, and whether that entity has qualities 

that empower it to be intrinsically valued, respected, and supported” (Breakey, p. 118, 2021). 

This definition could be applied to an organization, a person, a code of ethics, or a decision-

making model. Listing nine types of legitimacy Breaky claims that students need to be fluent in 

both the theoretical, abstract reasoning of what the right thing to do is but also be able to bring 

the context down into practical situations that can be applied many times a day. Citing James 

Rest (1992), Schwartz (2016), and Trevino (1986), the author points to using and understanding 

the entire ethical decision-making model as the best way to teach students this topic (Breakey, p. 

118, 2021). 

Building a taxonomy of ethical decision-making models, Johnson and colleagues (2022) 

reviewed 1,520 articles from 2001 to 2020 and found 38 unique examples. The authors cite six 

foundational ethical decision-making model classifications to look at benefits and limitations: 
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1. Rational models: problem solving guides 

2. Moral reasoning models: cognitive theory of moral development 

3. Virtue models: based on personal/professional beliefs 

4. Constructivist models: socially constructed reality, interaction, and agreement 

5. Collaborative models: group perspective 

6. Integrative models: combines all above in iterative process 

In looking at the data, the researchers found five distinct formats in which the models were 

visually presented: 

1. Sphere of influence formats (Houser et al., 2006) 

2. Interaction process formats (Cottone, 2001) 

3. Decision analysis tree formats (Gutheil et al., 1991) 

4. Flow chart formats (Haas & Malouf, 2005) 

5. Circle of questions formats (Strom-Gottfried, 2015) 

Acronyms and other mnemonic aids were used by some to help with internalizing and accessing 

for the learner/professional. Some of the decision-making models were built upon theoretical 

orientations and some incorporated elements from multiple theoretical frameworks. The 

researchers conclude by citing examples and reviews of the integrative model as the best 

approach to use in the United States because of the diversity of cultures in the workplace.  In 

justifying a model to use to teach hospitality ethics education, Johnson et als’ work in reviewing 

models from 2001 to 2021 provides evidence that the integrative model would be the best 

approach in the United States due to cultural diversity. The integrative model was used as a 
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foundation to the transcultural integrative model (Garcia, 2004) and the intercultural model 

(Luke et al., 2013a). Both could also be justified as models to explore when selecting for either 

academic or industry applications (Johnson et al., 2022). 

 Under the leadership of Dr. Eric Yordy, Northern Arizona University’s Institute for 

Public and Professional Ethics in Leadership was established with support from donors. 

Including nine academic disciplines the institute organizes ethics speaker series, engages in 

ethics research, and hosts an annual ethics bowl. This is an example of how ethics is modeled to 

include extra-, co-discipline opportunities to teach ethics content within an educational 

institution. (NAU IPEL, n.d)  

Summary 

Models of ethics for hospitality education and/or industry should reflect a history of 

ethics thought and theory to provide the learner with context of theoretical positions. When 

teaching ethics, it is important to provide not only theoretical examples (case studies) for 

students to reflect on, but also that they are able to apply the example (practice) to understand the 

full picture of how an ethical decision is made. By understanding the various models used in the 

industry, education can more clearly teach existing methods of models used in the industry and 

point out strengths and weaknesses. What is not known is whether the presence of ethics 

education within the ACPHA accredited four-year programs is properly preparing students for 

the current hospitality environment. 

The literature presented above provides context and background for this study. Four 

studies that stood out in the literature review that bring importance to this work are Johnson and 

colleagues (2022) and Josephson and colleagues (2002) who discussed ethical decision-making 
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models both in general and specifically, Martin (1998), who advocated for integration of ethics 

into the hospitality curriculum which is what this study aligns with, and Alexakis & Jiang 

(2019), who used content analysis to expose a gap between education and industry and compared 

hospitality students’ perceptions of skills and knowledge with hospitality curriculum suggesting 

that emphasis should be placed on problem. Two major gaps presented themselves in the 

literature that the research in this study examined: (a) To what extent is ethics education 

delivered in hospitality curriculum and (b) how is hospitality ethics education assessed and 

enhanced by the major accrediting commission, ACPHA. By identifying these unknowns, ethics 

education in hospitality can be further understood and improved for the benefit of students and 

the industry.  

Chapter 3 “Methodology” reintroduces the research questions and the purpose statement, 

discusses the approaches to data collection, and describes the sources of data. The design study, 

selection process, ethical considerations, limitations, delimitations are discussed in greater detail 

concluding with a chapter summary. 

CHAPTER THREE: METHODOLOGY 

Introduction to the Chapter 

 Chapter Three provided the blueprint which outlines the major sections of the study as 

well as the strengths and weaknesses of this research. This research focused on examining where 

and how ethics education is being delivered in hospitality education to better understand the 

current delivery models used to prepare students for the hospitality industry.  

The following sections in this chapter outline the expectations of this research. The first 

section restates the problem and purpose of the research, the second section reviews the research 

questions, and the third section addresses the research methodology. The next cluster of sections 
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address the research design, population, sources of information, validity and reliability, and the 

data collection, management, and analysis procedures. The last part of this chapter addresses the 

ethical considerations of this work and describes the limitations and delimitations of the study. 

Restatement of the Problem and Purpose 

A major problem facing the hospitality industry is that students may not be receiving 

proper preparation to function as ethical professionals in today’s hospitality environment. Many 

advancements have occurred in both the higher education field and the hospitality industry in the 

100 years since Cornell University opened the first professional hospitality program in the 

United States. With so much change happening in the hospitality industry (supply chain 

disruptions, inflation, great labor resignation, COVID-19, agricultural challenges, technology 

disruptions, minimum wage increases, menu pricing, market saturation, work/life balance vs 

industry expectation), how is hospitality education preparing graduates to make ethical 

decisions? To narrow the knowledge gap in the research, a better understanding of the presence 

of ethics in hospitality education is needed. The needs of the hospitality industry have shaped 

hospitality education as much as hospitality education innovations and research have impacted 

the industry (Alexakis, 2019).  

Building on Maanen and Barley’s (1984) work on organizational behavior including the 

four common attributes it is the last trait that this research will examine in the profession of 

hospitality education: 

● Substantive body of knowledge delivered to novices from experts, 

● Connection to an occupational association that provides certification, 

● Societal recognition of the occupation’s authority, and 

● A service orientation articulated by a code of ethics 
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(Maanan & Barley, p. 316, 1984). Links between ethics education and positive impacts in 

corporate social responsibility efforts demonstrate the connection between the effect that ethics 

education can have on students when entering the business world (Ugwuozor & Otu, 2020).  

The purpose of this study was to examine where (what level) and to what extent 

(magnitude) ethics education is addressed in the 37, United States based, four-year, 

Accreditation Commission for Programs in Hospitality Administration (ACPHA) accredited 

programs. In identifying themes around ethics in the core curriculum and institutional guiding 

documents, I hoped to gain an understanding of the magnitude and location of ethics within 

hospitality education to establish a baseline for pushing the teaching of this topic.  

Research Questions 

Without knowing the current presence and method of delivery (stand-alone or integrated 

course/s) of ethics education in hospitality programs, it is difficult to know if what is currently 

being taught is substantial enough to prepare students in ethical decision-making once they enter 

the hospitality industry. The following research questions guided this study. 

● RQ1: Where is ethics education present in the curricular and institutional documents 

(core curriculum course names, course descriptions, and guiding institutional documents: 

vision, mission, and core values) of the 37, four-year ACPHA accredited hospitality 

programs? This question aligns with the notion that educators need to understand what is 

currently being taught before assessing effective improvements.  

● RQ2: Do the ethical standards and requirements that the 37 accredited programs 

articulate in their core curriculum align with the ACPHA accreditation standards? This 

question aligns with understanding what the current expectation of ethics education is 

according to the accrediting body for the hospitality discipline.  
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 This study used basic qualitative research design with the primary goal being to 

understand the presence of ethics content in the 37, four-year, post-secondary ACPHA accredited 

hospitality programs in the United States. Merriam (2016) summarizes a basic qualitative study 

as addressing “...how meaning is constructed, how people make sense of their lives and their 

worlds. The primary goal of a basic qualitative study is to uncover and interpret these meanings” 

(Merriam, p. 25, 2016). By examining the programs’ course names, descriptions, and guiding 

documents (Vision, Mission, and Core Values) in search of ethics-related language along with 

the primary textbooks used to teach ethics, this study will compare with what the ACPHA ethics 

requirements state as requirements. I constructed knowledge from the language used to describe 

ethics at various points (courses, guiding documents, textbooks), and then interpreted the 

presence of ethics by using content analysis against a verified pool of associated words 

(dictionaries) which was cross checked by an expert in hospitality ethics education. By 

examining the extent to which ethics is expressed through the various points in the curriculum as 

well as the primary ethics textbooks and comparing them to the ACPHA ethics requirements, I 

hoped to shine light on the presence and location of ethics within the census.  

 The phenomenon studied in this dissertation was the presence of ethics in hospitality 

education programs. This study focused on which level ethics is introduced, emphasized and 

reinforced (ACPHA Programmatic Self Study p. 21, 2021). The term introduced assumes that 

“students are not familiar with content/skills in a course. The term reinforced assumes that 

“students bring basic content/skills to a course. There is concentration on enhancing 

content/strengthening skills and adding new content material, building more complex skills”. 

The term emphasized assumes that “students bring reasonable content/skills to a course as a 
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result of content/skills being taught and/or emphasized at some previous point. Instruction 

continues to teach and build upon previous content/skills as well as reinforce contents/skills”.  

(ACPHA Programmatic Self Study p. 21, 2021) 

Creswell and Poth (2018) define qualitative research as using interpretative and 

theoretical frameworks to examine assumptions that provide insight into a study which addresses 

the meaning of a problem (Creswell & Poth, p. 8, 2018). I assumed there is no single answer to a 

question and that individual reality is informed by the individuals’ perspectives and experiences.  

Research Methodology  

Qualitative methodology was used for this study (see figure 1) because the basic four 

characteristics of qualitative research align with the purpose and research questions: (1) focus on 

understanding the presence of ethics, (2) I was the primary instrument to collect and analyze 

data, (3) although an iterative process was used, the primary themes that surfaced as a result of 

this study were inductive, and (4) words were the primary descriptive form used to understand 

and compare the data (Merriam, 2016). This method was chosen over quantitative methodology 

due to the types of data that was examined, organizational and educational documents, and the 

chosen design that focuses on making meaning rather than on testing hypotheses. Since the 

research problem (the presence of ethics) is specific to the census (37, four-year, ACPHA 

accredited schools), the objective is answerable (Atheide, 1996). I attempted to describe a picture 

and better understand how ethics is incorporated into the curriculum of hospitality education to 

better serve students and the industry. This purpose is a function more suited to qualitative 

methodology (Denzin & Lincoln, 2017).  
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Figure 1 

Data Flow Diagram 

 

Quantitative methodology, although also used when using content analysis, would not be 

an appropriate methodology in this instance as this study is not interested in the numerical 

representation of data but rather where the data are showing up within the context of curriculum. 

Since the data collection method will use a computer aided program, NVivo 12+, and then the 

data was coded to identify frequency, quantitative methodology would not be appropriate. 

Because it was not known what would be found through this research, there were no variables to 

be manipulated, no statistics to be computed, or any tests to be conducted. Mixed methods would 

also not be an appropriate choice since the data that were sampled was limited to words and then 

analyzed using magnitude coding (Saldana, p. 115, 2021) to determine the level of presence of 

ethics education.  
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Research Design 

Figure 2 

Research Funnel 

 
Figure 2 shows the research funnel from broad methodology to specific techniques that 

were used for this study. Basic research design (Merriam, p. 23, 2016) was chosen for this study 

and used content analysis (Krippendorf, 2004) to unitize, code (Saldana, 2021) organize, and 

interpret ethics related words located in the core course names, course descriptions, and guiding 

institutional documents (vision, mission, and core values) of the 37, four-year, United States 

based ACPHA accredited hospitality programs. A Computer Assisted Qualitative Data Analysis 

Software (CAQDAS) program, QSR International's NVivo 12+, was used to organize and 

analyze the data with further narrative insights provided by the author. As this study was focused 
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on understanding how and where ethics education is incorporated into the hospitality curriculum, 

basic qualitative research design was chosen (Patton, 2002). Other research designs that were not 

a fit for this study include: 

● Phenomenology, as this study is not looking at lived experiences (Husserl, 1970) 

● Ethnography, as this study is not engaging in an intensive immersion in a context or 

setting. (Tedlock, 2011) 

● Grounded Theory, as this research will not be focusing on building theory (Corbin & 

Strauss, 2015) 

● Narrative Inquiry, as I am not looking at stories (Denzin, 2014)  

● Qualitative Case Studies, as I am not studying a unit of analysis (Stake, 2006)  

Population and Sample Selection 

The census includes all 37, four-year, ACPHA accredited hospitality programs based in 

the United States. These hospitality programs are situated either within a college or university 

and are required to meet or exceed the programmatic standards set forth by the issuing 

accrediting body and to maintain and improve quality practices based on updated accreditation 

standards. By focusing on this census, the data will reflect the entire census of hospitality 

programs and authorization of the census is not required (Patton, 2002). Selecting hospitality 

programs that were accredited provides a layer of quality surety and ability to compare, as all 

institutions are required to comply with the ACPHA program standards to maintain accreditation 

status (Staller, 2021). 

Permission in this study by the hospitality programs is not required since the data were 

gathered through the publicly available web pages of the hospitality programs (Marshall, 1996). 

The geographic location for this study is limited to the United States. International programs 
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were not considered as ethics content, although considered important globally, is viewed 

differently between countries (Raimo et al., 2021). An interesting study in the future would be to 

examine the ethics curriculum between countries and how it is perceived in the international 

industry community. 

Sources of Information 

Data collection consisted of creating a computer spreadsheet (Excel) to record the course 

names, course descriptions, and program vision, mission, and values statements from publicly 

available websites. The assumption was made that the information on the website is reliable, 

accurate, and current at the time of collecting the data.  

Included was the written language used on the hospitality programs website to convey 

the: (1) core curriculum, (2) course names, (3) course descriptions, and (4) program vision, 

mission, and values statements as required by ACPHA program standard VII. f., “The program 

maintains an active website that contains updated information including the program overview, 

mission and learning outcomes, professional placement, and student retention data as reported to 

ACPHA annually, faculty profiles, curricular offerings, and academic policies. Clear and direct 

links to these informational items should reside on the Program landing page.” (ACPHA 

Programmatic Self Study p. 36, 2022).  

The sample words in the data set were copied and pasted into the Excel document. For 

the core course curriculum, the data were organized by course levels: 100, 200, 300, and 400. 

These levels indicate freshman, sophomore, junior, and senior level courses. Next, a set of rules 

for coding were established and the data were coded (Saldana, 2021). The coded results were 

analyzed and then conclusions and recommendations were made.  
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Validity 

 Creswell and Poth (2018) introduce the importance and scope of validity in qualitative 

research by inquiring whether the research is valid and then asking who has set the standards for 

the validity (Creswell & Poth, 2018). The authors go on to consider validity as a way to evaluate 

accuracy “as best described by the researcher, the participants, and the readers (or reviewers).” 

(Creswell & Poth p. 259, 2018).  

Noble and Smith (2015) describe validity as “the precision in which the findings 

accurately reflect the data” (Noble & Smith p. 1, 2015). They go on to refer to validity as “the 

integrity and application of the methods undertaken and the precision in which the findings 

accurately reflect the data” (Noble & Smith p. 1, 2015). This study utilized the following 

strategies to ensure validity. By considering the data through the researcher’s lens, I gained 

reflexivity and bias clarity. By considering the data through the reviewer’s lens, the data and 

research process were reviewed by the dissertation committee. By considering the data through 

the participant’s lens, feedback was solicited from ACHPA committee members. 

Reliability 

 Noble and Smith (2015) explain reliability as residing within consistent analytical 

procedures and transparency into the researcher’s personal and methodological bias (Noble & 

Smith (2015). They further claim that “reliability describes consistency within the employed 

analytical procedures” (Noble & Smith, p. 1, 2015).  

In order to ensure data reliability, this study provided the website links to the locations 

where the data were gathered, used cross checking to establish the list of associated words that 

suggest a presence of ethics (Birt et al., 2016), used a recognized computer program (NVivo 



 

79 

12+) to assist in analyzing the data (Leech et al., 2011), and followed established coding 

practices, techniques, and protocols (Saldana, 2021). 

Data Collection and Management 

 The data for this study included the course names, course descriptions, and program 

mission, vision, and values statements from the 37, four-year ACPHA accredited hospitality 

programs located within the United States. An excel spreadsheet was used to record and organize 

the data. The data sources were obtained through the program's publicly accessible websites. The 

hospitality programs are required to provide this information on their websites as outlined by the 

ACPHA program standard VII f. “The Program maintains an active website that contains 

updated information including the program overview, mission and learning outcomes, 

professional placement, and student retention data as reported to ACPHA annually, faculty 

profiles, curricular offerings, and academic policies. Clear and direct links to these informational 

items should reside on the Program landing page.” (ACPHA, Programmatic Self-Study p. 37, 

revised 2021).  

To provide transparency regarding data collection, the following methods were used to 

collect and organize the data. An Excel spreadsheet was used to organize the names and email 

addresses of the 37, four-year ACPHA accredited hospitality programs. The core course names 

listed on the program’s website were sorted into level’s 100, 200, 300, and 400 indicating 

freshman, sophomore, junior, and senior. The core course descriptions which are listed on the 

program’s website were copied and pasted beneath each course number. Separate columns were 

used to record the program’s mission, vision, and values statements as they are presented on the 

respective program websites. 
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Data Analysis Procedures 

 The following research questions were answered for this study RQ1: Where is ethics 

education present in the curricular and institutional documents (core curriculum course names, 

course descriptions, and guiding institutional documents: vision, mission, and core values) of the 

37, four-year ACPHA accredited hospitality programs? This question aligns with the notion that 

educators need to understand what is currently being taught before assessing effective 

improvements. RQ2: Do the ethical standards and requirements that the 37 accredited programs 

articulate in their core curriculum align with the ACPHA accreditation standards? This question 

aligns with understanding what the current expectation of ethics education is according to the 

accrediting body for the hospitality discipline.  

The relevant data that were examined in this study include core course names, core 

course descriptions, program vision, mission, and values. I made assumptions that the language 

related to hospitality ethics education is common and will assert that there are words that are 

associated with ethics education such as: 

● Leadership, management, training 

● Human Resources, organizational development 

● Principles, morals, values 

● Respect, loyalty, honesty, accountability 

I did not assume that the programs being studied are either teaching or not teaching ethical 

concepts; rather, it will allow the data to tell the story of what and where these related ethics 

themes are showing up or not showing up within the data. On evaluating the terms used to denote 

that ethics concepts are present, an a priori list of ethics-associated names was used to begin the 

search and space was given for any emerging themes discovered as the study unfolds.  
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Ethical Considerations 

Because this researcher looked at how ethics education is being delivered in hospitality 

higher education programs, it is important that ethical considerations are appropriately being 

applied to this study. Although the data is publicly available, the data will exist on a secured, 

password protected cloud platform and not shared with anyone unless the expressed written 

permission is received from the hospitality program leader as standard practice.  

ACPHA has expressed interest in viewing this information once complete and as it was 

public knowledge, there is no conflict of interest. ACPHA has been helpful in communicating 

this study to the program directors and providing a background to the study, items requested for 

the study, and a contact email address to send the requested information. ACPHA clearly stated 

on the communication that their office will not have any information or be involved in collection 

information and that sending information would be purely voluntary. To prevent a conflict of 

interest with ACPHA, commission members will not receive or provide input into this study 

until it is completed. Once completed, the document was shared publicly.  

Data were collected through publicly available documents that the hospitality programs 

are required to maintain on their websites. Data were stored on various programs that exist on a 

secured, password protected cloud platform. The data will be kept for five years and then the 

decision to either maintain or delete the data will be made. Even though this study is exempt 

from IRB guidelines, data security and handling standards were followed. The data were stored 

on a secured server and Microsoft Windows updates were kept current, backup information was 

stored in a separate location, all computers were locked with a sign-on password, and data 

deleted five years after completion of the research. Only I will have access to the data once the 

study is complete. 
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(NAU IRBNet, n.d.)  

Limitations and Delimitations 

 Acknowledging the perceived limitations and delimitations of a study informs the reader 

of the boundaries and constraints that the study methodology and scope have. By articulating the 

limitations and delimitations as they are perceived within the study’s methodology, sample, 

instrumentation, data collection process, and analysis, I can thoughtfully anticipate potential 

research flaws. 

Limitations 

 The limitations to this study’s methodology and design include the historical and cultural 

conditions that led up to the time of this study. The recent cultural adaptations that the hospitality 

industry has experienced (generational workforce expectations, global pandemic impacts, supply 

chain pressures, technological advances, and wage increase demands) uniquely influence how 

ethics is perceived, taught, and carried out within hospitality education. Constraints imposed on 

the census, instrument, data collection, and analysis include relying on the hospitality program 

websites being accurate and up to date, my ability to locate and copy information correctly, the 

selection of appropriate units and categories for analysis, the development and adherence to 

appropriate rules for coding, and the drawing of appropriate conclusions. 

Delimitations 

 Delimitations on choosing basic qualitative research over quantitative methodology allow 

me to understand how a specific census (ACPHA, four-year programs) interprets and applies 

ethics education by looking at the language used (qualitative) rather than numerical 

representations (quantitative). The delimitations, or self-imposed research scope restrictions, of 

this study include the selection of sampling only the ACPHA, four-year accredited hospitality 
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programs (Calabrese, 2006). Several hospitality programs exist outside of this census. The 

assumptions drawn from this study will not be generalizable outside of the census as hospitality 

programs outside of this census are not required to adhere to the standards set forth by ACPHA.  

The delimitations of the study can be observed in several aspects of the research study. 

By looking at the census, four-year ACPHA accredited programs, results may not be 

generalizable. I was looking where ethics is being taught in the core curriculum based on a 

member checked associated word list. The programs may be teaching ethics in the curriculum 

but not articulating it within the scope of the word list. By looking at the instrumentation, 

Content Analysis of program core course names, course descriptions and program purpose 

statements, there may be a disconnect between what the programs say they are doing, what is 

being taught in the classroom, and what the students are learning and applying. 

By looking at the data collection process, program core course names and descriptions as well as 

program purpose statements were copied, sorted, and pasted into a spreadsheet program (Excel). 

The data were only representative of the census used (four-year ACPHA accredited programs) 

and therefore not generalizable to the larger hospitality program population. By looking at the 

analysis and observations, computer coding (NVivo) was used to identify and locate where 

associated ethics words are present. The process of using qualitative research software is 

delimited to the member checked word list and may not detect ethics-related education outside of 

the programming.  

Chapter Summary  

 Chapter Three describes the details of the problem, provides a roadmap for how the 

research was completed, and highlights potential hazards along the way. Using basic qualitative 

methodology to determine where (what level) and how (stand-alone or integrated) ethics 
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education is taught in ACPHA accredited, four-year hospitality programs, this study was 

designed to shed light on the current general landscape of how hospitality education is preparing 

students for the ethical challenges of today’s hospitality industry. Chapter Four contains the 

findings and results of the data. 

 
CHAPTER FOUR: DATA ANALYSIS AND RESULTS 

Introduction 

 This chapter presents the findings and results of the study. The purpose of this study was 

to examine the presence of ethics education in the 37, United States based, four-year, 

Accreditation Commission for Programs in Hospitality Administration (ACPHA) accredited 

programs. In identifying the presence of ethics related terminology in the core curriculum course 

names and descriptions as well as the program institutional guiding documents, this study aimed 

to gain an understanding of the presence of ethics content and alignment of ethics content with 

ACPHA program learning outcomes.  

 The following research questions guided this study. 

● RQ1: Where is ethics education present in the curricular and institutional documents 

(core curriculum course names, course descriptions, and guiding institutional documents: 

vision, mission, and core values) of the 37, four-year ACPHA accredited hospitality 

programs? This question aligns with the notion that educators need to understand what is 

currently being taught before assessing effective improvements.  

● RQ2: Do the ethical standards and requirements that the 37 accredited programs 

articulate in their core curriculum align with the ACPHA accreditation standards? This 

question aligns with understanding what the current expectation of ethics education is 

according to the accrediting body for the hospitality discipline.  
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 This study used basic qualitative research design with the primary goal being to 

understand the presence of ethics content in the 37, four-year, post-secondary ACPHA accredited 

hospitality programs in the United States. Merriam (2016) summarizes a basic qualitative study 

as addressing “...how meaning is constructed, how people make sense of their lives and their 

worlds. The primary goal of a basic qualitative study is to uncover and interpret these meanings” 

(Merriam, p. 25, 2016). By examining the programs’ course names, descriptions, and guiding 

documents (Vision, Mission, and Core Values) in search of ethics-related terminology, this study 

examined the alignment of ACPHA ethics requirements. Knowledge was constructed from the 

language used to describe ethics at various points (core courses and guiding documents), and 

then interpreted the presence of ethics by using content analysis against a verified pool of 

associated words (dictionaries) which was cross checked by an expert in hospitality ethics 

education. By examining the extent to which ethics is expressed through the various points in the 

curriculum and comparing them to the ACPHA ethics requirements, I hoped to shine light on the 

presence and location of ethics within the census. Saldana (2023) describes magnitude coding as 

“appropriate for…qualitative studies in education, social science, and health care” (Saldana, p. 

115, 2023). Although the results in this study represented by the number of references as well as 

percentages did not give a clear picture of alignment of program courses with the ACPHA key 

curriculum elements associated with ethics, it did provide a baseline of understanding which can 

be used to influence further curriculum changes. This is discussed further in chapter 5.  

 Chapter 4 includes the findings and results using computer assisted qualitative data 

analysis software (CAQDAS) of the data in narrative and visual formats. The chapter concludes 

with a summary of the data and analysis showing the relationships to the research questions.  
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Findings and Results 

 Data gathering began by creating Excel sheets that organized the specific data needed to 

answer the research questions. This study was interested in both the programmatic location 

(freshman, sophomore, junior, and senior) and magnitude (Saldana, 2023) of ethics related 

terminology from the approved ethics word list in the 37, four-year, ACPHA accredited 

programs course names, course descriptions, and guiding statements. Two Excel sheets were 

made to differentiate the data to identify varying themes, one sheet for the course names and 

course descriptions and another for the guiding statements. The columns for the course names 

and descriptions Excel sheet were organized by program number, university name, program 

name, course level, and course description (freshman-100, sophomore-200, junior-300, and 

senior-400). The columns for the guiding statements were organized by program mission, vision, 

and core values. (See figure 11).  

The rows consisted of the specific data for each program directly from the institution's 

website.After gathering and formatting the data into usable Excel sheets, the data were imported 

into a qualitative analysis software program, NVivo 12+. Once the data were uploaded into the 

program, various coding and word frequency analyses were run to identify the presence and 

magnitude of ethical terminology within the data. By identifying the magnitude of associated 

words used in each of the program course levels, the query results showed the presence of any 

associated ethics related word used in describing the course names and descriptions as well as 

the program guiding statements (vision, mission, and core values).  

The next step in the process was identifying which type of coding analyses could be used 

to segregate and isolate the words to show the presence of ethics related word usage within each 

program as well as within each course level (freshman, sophomore, junior, and senior). Working 
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with the dissertation committee and members from Northern Arizona University’s Center for 

Health Equity Research (CHER), various coding methods were identified to assist in exploring 

the data to answer the research questions. Initial attempts at using the NVivo 12+ software were 

exploratory while learning both the functionality and capabilities of this program. It was apparent 

that a strict plan of coding parameters needed to be put in place in order to produce results that 

would satisfy the answering of the research questions and the intent of the dissertation 

requirements with a high degree of reliability. NVivo 12+ is a robust data analysis tool with the 

ability for me to get very granular with the data. One of the initial challenges learned while 

working with this software was the level of detail that data can be coded, memoed, cross-listed, 

categorized, and searched. It was after several attempts at what felt like fumbling around with 

NVivo 12+ that it became apparent that assistance was needed to properly and efficiently prepare 

the data and identify which coding methods would bring about the optimum results to answer the 

research question. While learning how to set-up NVivo 12+, format the data, and explore the 

query and coding methods, several versions of each emerged as the process unfolded until 

relevant ones became apparent that answered the research questions. It was also discovered how 

important the right approach and coding structure is before beginning the analyzing process. 

While using the Excel program did allow for a macro level view of the presence of ethics 

in both the course names and descriptions and the guiding statements of all programs, it became 

apparent that the data needed to be organized in a different way in order to determine at which 

level (freshman, sophomore, junior, or senior) ethics was mentioned as well as where ethics was 

mentioned in the guiding statements. It also became apparent that to answer research question 

two, (do the ethical standards and requirements that the 37 accredited programs articulate in their 
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core curriculum align with the ACPHA accreditation standards?), the data would need to be 

formatted differently. 

After consulting with the NAU expert on using NVivo and several dozen YouTube 

training videos, a process became clear on how to organize and format the data to meet the needs 

of this study. A Word document would need to be created for each program that contained all the 

significant data which then could be coded into the separate nodes (see Figure 7). Once this 

discovery was made, several weeks of data entry and coding occurred which allowed for a 

greater connection with the data to identify any emergent themes or nodes that could be used for 

this or future research. Files were created within NVivo 12+ for each of the 37 programs which 

included the following data retrieved from their respective websites: non-identifying assigned 

number, program institution (typically the associated college or department), program name, 

program vision, program mission, program values, and finally the 100 through 400 level course 

names and course descriptions. The stages that took place after gathering and organizing the data 

from the 37, ACPHA accredited websites included importing the data into NVivo 12+, exploring 

and analyzing the data, and making narrative and visual representations of the findings 

specifically to answer the research questions.  

Research Question 1 

One of the key findings that presented itself while working with the data was the location 

of where the ethics terminology appeared within the program's curriculum. It was assumed that 

ethics should be taught throughout the curriculum with a piece of ethics contained within each 

course as well as a stand-alone course on ethics that addressed the theoretical and practical 

aspects of ethics and ethical decision-making. While sifting through the data it became clear that 

there was no established way of delivering ethics content in hospitality education. When 
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considering how the data were expressed in terms of where the presence of ethics showed in each 

level (see figure 4), it makes sense that the magnitude of ethical terms presented themselves 

more prevalently in the 300 (111 occurrences) and 400 (110 occurrences) level classes. In 

contrast, the data from the lower division courses showed level 100 had (37 occurrences) and 

level 200 had (56 occurrences) (See figure 5). One could argue that the first two years of a 

student’s journey through hospitality education grapples more with introductory and technical 

aspects of the industry and that they should be more exposed to higher level pedagogy in the 

junior and senior years. On the other hand, emphasizing ethics as a critical, determining factor 

for success in the industry may be better introduced and emphasized in the freshman and 

sophomore years and then further emphasized and reinforced in the junior and senior years.  

The following content analysis query methods within NVivo 12+ were used to answer 

research question number 1: Where is ethics education present in the curricular and institutional 

documents (core curriculum course names, course descriptions, and guiding institutional 

documents: vision, mission, and core values) of the 37, four-year ACPHA accredited hospitality 

programs? Using the text search query under the explore tab within NVivo12+, all program files 

were selected to be searched. The “Search for” box was populated with the 44 certified ethics 

words that were selected as an acceptable list of words that connote ethics within hospitality 

education. This list was certified by Dr. Frances Ann Hill, Professor Emerita from Northern 

Arizona University, and expert in hospitality ethics (see Figure 8). Once the ethics related words 

were entered, the “find” function was set to “with stemmed words” and the query was run. This 

query was able to provide analysis in the following ways: 

1. The Summary provided a high-level overview of the number of references as well as 

percentages of each program. (Figure 3) 
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2. The reference tab detailed the specific word(s), the location of the word within the file, as 

well as the percentage of coverage within the entire report. (Figure 4) 

3. The text tab further broke out the data by program so the data could be compared across 

each file. (Figure 5) 

4. Finally, under the word tree tab, the root word of “ethical” was selected and then the 

number of matches entered to provide a visual representation of how the word ethical is 

expressed in all program data. (Figure 10) 

While the method used above showed an overview of the presence of ethics terms in all 

programs, the purpose of this study was to look at how ethics terms were used in the data at an 

individual program level. Using a text query consisting of the complete, certified ethics word list 

against the 14 nodes (See Appendix A), a chart was generated ranking the programs by 

percentages of the presence of the certified ethical terms within the data nodes. This view 

identifies the presence of ethical terms within the entire set of words within each node category 

(see Figure 3). Of all the hospitality programs, 27% had greater than 2% of the certified ethical 

terms present in their course names, descriptions, and guiding statements, 60% had between 1-

2%, and 13.5% of programs had less than 1% of terms present (see Figure 3). 
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Figure 3 

Ranked Programs by Ethical Terminology Percentages 

 
 
The final data query used to examine the presence of ethics in the ACPHA census similarly used 

a text search function of the certified ethical terms against all data nodes but this time the data 

were compared using a hierarchy chart comparing the number of coding references. This 

expression of the data provided both direct and aggregated coding references by the coding 

reference. For example, “300 Level Course Descriptions” yielded the highest number of ethical 

terms (111) with “400 level Course Descriptions” following at (110) ethical terms for all 

programs. The data were expressed both by node (data point) frequency as well as a table format 

which provides a detailed coding reference account by node. A visual and numerical (raw data) 

representation of the presence of ethical terms by node are shown below. The raw data show that 

most ethical terms in course descriptions for all programs appear in level 300 and level 400 

courses with much fewer showing up in level 100 and 200 courses. Program values’ statements 



 

92 

expressed the highest presence of ethics related terms with 63 occurrences contrasted by program 

vision statements with only 15 occurrences for all programs.  

Figure 4 

Presence of Ethics Terminology by Node 
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Figure 5 

Raw Number of Ethical Terms Referenced by Node 
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Two mission statements that came to light when examining the data contributed to the 

emerging notion that there seemed to be no general framework for how to incorporate ethics, 

where it should be taught, or how to assess teaching effectiveness. When looking at the program 

with the highest occurrence of ethics terminology in the data and comparing it with the program 

with the lowest through their program’s mission statement the comparison looked like this: 

Program Mission Statement with the least occurrence (0.50%) of ethical terminology: 

IUP’s Hotel, Restaurant, Tourism, and Event management program educates, mentors, 

and enhances innovative and professional skills for the next generation of hospitality 

management leaders.  

Program Mission Statement with the highest occurrence (2.74%) of ethical terminology: 

The Department of Hospitality and Retail Management strives to provide the highest 

quality educational, research, and service experiences for all of the students, faculty, staff, 

industry partners, and communities it engages. Through that engagement, we seek to advance 

understanding and skill development that will enhance our disciplines, career trajectories of our 

students, and advancement of knowledge.  

Where the first program seems to focus their purpose on skills to equip students, the other seems 

to focus on not only the student experience but also other communities that the program engages 

with as well as the quality of products and experiences that they provide. After looking further 

into these two programs’ data, it was interesting to look at the expressed values of each program. 

 Core values statements with the highest occurrence of ethical terminology (see figure 8): 
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 The Core Values of the Department of Hospitality and Retail Management are: 

Promote ethical behavior of all faculty, staff, and students 

Respect for self and others 

Diversity and inclusion 

Professional and community service 

Preparing students to compete in a rapidly changing work environment 

Delivering scholarship which advances our disciplines and the human condition. 

 

 Core values statement with the lowest occurrence of ethical terminology: 

 N/A 

This was a very interesting emerging observation gleaned from the data as much of the ethics 

terms appeared in the values statements. 14 of the 37 programs (almost 38%) did not have core 

values statements posted on their website. This raised some questions and possible implications 

for both future studies as well as potential data that ACPHA could look at to inform practice 

when reviewing accreditation standards. Perhaps the process of developing program core values 

statements would increase the consideration of ethics related concepts in the curriculum. The 

findings point to a lack of ethics focus for either mission statement and an opportunity for 

reimagining what a mission statement could look like if ethics were more central to the 

program's purpose.  

Research Question 2 

A second key finding discovered as a result of this study was that the data collected from 

looking at the presence of words associated with the ACPHA Program Learning Outcomes in the 

course names and descriptions did not yield enough information to determine whether the 
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programs were in alignment. As a next step that was addressed in more detail in Chapter 5, a 

deeper inspection of course syllabi, course learning outcomes, and both summative and 

formative assessment techniques seem necessary to answer this question with greater impact. To 

answer research question 2 (Do the ethical standards and requirements that the 37 accredited 

programs articulate in their core curriculum align with the ACPHA accreditation standards?), the 

articulated ethics standards as detailed on their website under the resources tab in the 

accreditation standards were identified. The ACPHA standards document is a four-page outline 

highlighting nine standards that each accredited program must align with. The nine standards are 

Mission, Administration and Governance, Planning, Curriculum, Assurance of Student Learning, 

Instructional Resources, Student Support Services, Physical and Learning Resources, and 

Financial Resources. Each of the nine standards further details from two to eight standard 

elements which each program is required to maintain and receive a site inspection every seven 

years to keep the accreditation status. Under Standard number five, Assurance of Student 

Learning, standard element five (a) states that “ACPHA Program Learning Outcomes are 

documented in printed materials and electronic domains for each degree program.” and standard 

element five (b) states that “The Program maintains an ongoing and up-to-date assessment plan 

for the ACPHA Program Learning Outcomes.”. It is within the ACPHA Program Learning 

Outcomes (PLO’s) that the ethics standards exist. From the ACPHA website homepage, the 

PLO’s are listed within the standards under the Accreditation tab at the top of the page and then 

under the “accreditation standards” menu option. Under standard four (a) “The curriculum must 

provide students with a common body of knowledge in hospitality administration/management.”, 

the five required PLO’s are listed with three to eight sub-headings for each PLO. The main 

headings for the five PLO’s are (1) Identify and apply the knowledge and skills necessary for 
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hospitality and tourism operations, (2) Develop and integrate a core set of business skills 

necessary to successfully operate a hospitality and tourism organization, (3) Demonstrate 

competence in the communication skills necessary for hospitality and tourism management, (4) 

Formulate business decisions in hospitality and tourism management, and (5) Evaluate 

leadership principles necessary in the diverse and global hospitality and tourism industry.  

Within the newly developed ACPHA PLO’s the target that was looked at to answer the 

second research question was located within PLO number two and PLO number five. PLO 

number two indicates two curricular key elements that are associated with the presence of ethics 

(1) Legal environment relative to business operation and (2) Ethical considerations and socio-

political influences affecting organizations. PLO number five indicates one curricular key 

element that is associated with the presence of ethics, Relationship between ethical leadership, 

culture, and performance. To answer the question of whether the programs are in alignment with 

the new ACPHA PLO requirements a text search was done using all the words from the required 

curricular elements for each of the three elements identified above as concerning ethics. The list 

is shown in appendix A (Figure 17). Next, a text search query was set up in NVivo 12+ using the 

word list described above as the text search criteria against the 100-400 course names and 

descriptions including stemmed words. The results from the query provided a summary that 

identified the program location, number of references, and percent coverage by program (See 

Figure 6). Aligning the ethics terminology presence of each program's course names and course 

descriptions with the ACPHA PLO terminology 13 programs expressed 2-3% occurrence 

matches, 16 programs expressed 1-2% occurrence matches, and 7 programs expressed less than 

1% occurrence match.  
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Figure 6 

Percentage of Ethics Terminology by Program Showing Alignment with ACPHA Key Elements 
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 A final key finding that came to light while completing the data analysis was the 

emerging notion that just because a program includes language that is associated with ethics 

concepts it does not mean that those programs are carrying out ethics education in the classroom 

and more importantly impacting student behavior when they enter the hospitality industry. 

Suggestions for next steps in examining the impact of ethics education was addressed further in 

Chapter 5.  

Summary 

 In summary, data were examined using content analysis of the course names, course 

descriptions for the core courses of the 37, four-year ACPHA accredited hospitality programs in 

the United States as well as their guiding statements. The purpose of this study was to better 

understand the presence of ethics within the program’s curriculum and guiding documents.  

 To answer research question 1 (Where is ethics education present in the curricular and 

institutional documents (core curriculum course names, course descriptions, and guiding 

institutional documents: vision, mission, and core values) of the 37, four-year ACPHA 

accredited hospitality programs?) a word frequency search and a text search were used on the 37 

Word files which revealed both the magnitude of ethical terms by program in percentages 

(Figure 3) and where the ethical terms were presented within the curriculum (Figure 4).  

 To answer research question 2 (Do the ethical standards and requirements that the 37 

accredited programs articulate in their core curriculum align with the ACPHA accreditation 

standards?) a text search was used but this time instead of using the certified ethics word list, the 

words used were from the ethics related key curricular elements from the ACPHA Program 

Learning Outcome number four, curriculum. These words were analyzed against specific nodes 



 

100 

from all programs that contain both the course names and the course descriptions from course 

levels 100 through 400 (Figure 11).  

Figure 11 

Magnitude of Ethics Terms for all Programs by Node Showing Alignment to ACPHA Standards 

 

 

 

 A learning challenge that emerged while performing the analysis included the extent to 

which the NVivo 12+ program was understood as well as the limited instruction that was 

available within the constraints of this body of work. Another limitation that emerged was that 

when attempting to determine the alignment of the census with the accrediting body, there was 

no metric to compare which could provide an answer. Now that the data analysis exists regarding 

the percentages of ACPHA ethics related key curricular elements within the core curriculum of 
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the 37 ACPHA accredited programs, the data can be shared with ACPHA and each program 

director to inform curricular and standard decision making.  

 In interpreting the data using the methods within the study, the results were impacted by 

the emerging limitations in that research question number 2 could not be answered as there was 

no target value assigned to what alignment looks like for ethics education. This in itself is 

interesting to examine in collaboration between ACPHA and accredited programs and was 

discussed more in Chapter 5.  

 This chapter was structured to show the findings of the content analysis discovered using 

NVivo 12+ by research question. The results were expressed in both narrative and visual 

formats. Emerging limitations were discussed along with how they impact the interpretation of 

the data. Chapter 5 will provide a summary of the findings and conclusion, engage in critical 

thinking about the findings, identify ways in which this research can be used in hospitality 

curriculum development, and make recommendations on further research.  
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CHAPTER FIVE: DISCUSSION 

Introduction and Overview of the Study  

Chapter Preview 

 Chapter 5 concludes this research study by summarizing the findings and conclusions 

from Chapter 4, discussing the overall themes of the findings and how they relate to the 

population, making recommendations for both practical applications and future research that 

came to light due to this research, and finally summarizing the implications and significance of 

this work and how it can help make improve the education of ethics in hospitality education. The 

findings are discussed briefly indicating related conclusions and implications for the target 

population. 

 In reviewing the 10 strategic points outlined in Chapters 1-3, the following information 

can assist with understanding the study. 

Problem Statement 

The extent to which ethics is a part of the core curriculum and the educational 

institutions’ vision, mission, and core values in hospitality higher education is not known. 

Purpose of the Study 

 The purpose of this study was to examine the presence of ethics education in the 37, 

United States based, four-year, Accreditation Commission for Programs in Hospitality 

Administration (ACPHA) accredited programs. 

Rationale of the Study 

 By better understanding the presence of ethics in hospitality education, the hospitality 

higher education programs can then move on to better understanding how the hospitality industry 
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is dealing with ethical incidents in the workplace and finally identify any gaps that may exist in 

the pathway from education to industry. 

Research Questions 

Without knowing the current presence and themes of ethics education in hospitality 

programs, it is difficult to know if what is currently being taught is substantial enough to prepare 

students in ethical decision-making once they enter the hospitality industry. The following 

research questions guided this study. 

● RQ1: Where is ethics education present in the curricular and institutional documents 

(core curriculum course names, course descriptions, and guiding institutional documents: 

vision, mission, and core values) of the 37, four-year ACPHA accredited hospitality 

programs? This question aligns with the notion that educators need to understand what is 

currently being taught before assessing effective improvements.  

● RQ2: Do the ethical standards and requirements that the 37 accredited programs 

articulate in their core curriculum and guiding documents align with the ACPHA 

accreditation standards? This question aligns with understanding what the current 

expectation of ethics education is according to the accrediting body for the hospitality 

discipline.  

Significance of the Study 

 This study addressed an urgency to identify gaps that may exist in how hospitality higher 

education is preparing students to succeed in the current hospitality industry environment. 

Nature of Study 

 The design of this qualitative research study used content analysis to unitize, code, 

organize, and interpret ethics related words located in the core course names, course descriptions, 
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and guiding documents (vision, mission, and core values) of the 37, four-year United States 

based ACPHA accredited hospitality programs. A Computer Assisted Qualitative Data Analysis 

Software (CAQDAS) program, QSR International's NVivo, was used to organize and analyze the 

data with further narrative insights provided by the author. The target census is the four-year 

hospitality programs in the United States that have received accreditation by the Accreditation 

Commission for Programs in Hospitality Administration. These programs were selected because 

this is the premier accreditation body for programs teaching in the hospitality higher education 

field.  

Thematic Literature Review 

1. Current ethical dilemmas in the hospitality industry that call for an ethical decision-

making skill set. 

2. Approaches to ethics in professional education. 

3. Ethics in hospitality education. 

4. Models of ethics education. 

Research Methodology  

Qualitative methodology was used for this study because the basic four characteristics of 

qualitative research align with the purpose and research questions: (1) focus on understanding 

the presence of ethics, (2) I was the primary instrument to collect and analyze data, (3) although 

an iterative process was used, the primary themes that will surface as a result of this study was 

inductive, and (4) words were the primary descriptive form used to understand and compare the 

data (Merriam, 2016). 
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Research Design 

Figure 2 

Research Funnel 

 
Figure 2 shows the research funnel from broad methodology to specific technique that 

was used for this study. I used basic research design (Merriam, p. 23, 2016) for this study and 

used content analysis (Krippendorf, 2004) to unitize, code (Saldana, 2021) organize, and 

interpret ethics related words located in the core course names, course descriptions, and guiding 

institutional documents (vision, mission, and core values) of the 37, four-year, United States 

based ACPHA accredited hospitality programs. 

Population and Sample Selection 

The census includes all 37, four-year, ACPHA accredited hospitality programs based in 

the United States. 
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Sources of Information 

Data collection consisted of creating a computer spreadsheet (Excel) to record the course 

names, course descriptions, and program vision, mission, and values statements from publicly 

available websites. 

Validity 

This study utilized the following strategies to ensure validity. By considering the data 

through the researcher’s lens, I will gain reflexivity and bias was clarified. By considering the 

data through the reviewer’s lens, the data and research process was reviewed by the dissertation 

committee. By considering the data through the participant’s lens, feedback was solicited from 

ACHPA committee members. 

 The research from this study identified the presence of ethics in relation to the words 

associated with the topic of ethics based on a certified list from a hospitality ethics expert (Hill, 

2014) as expressed in the core course names, course descriptions, and guiding statements of the 

37, four-year, ACPHA accredited programs in the United States. The programs ranked from 

0.5% to 2.74% of used associated words either in the course names/descriptions or the guiding 

statements. When looking at the course levels (freshman-100, sophomore-200, junior-300, 

senior-400) and the presence of ethics related words used in the course names and descriptions, 

there were almost twice as many ethical words used in the 300 (111 instances) and 400 (110 

instances) level courses than those used in the 200 (56 instances) and 100 (37 instances) level 

courses. Interestingly, principles had the highest level of magnitude of use which could be 

attributed to the multiple definitions of this word as used in education and in general for course 

names and descriptions. The next three words in order of magnitude are vision, values, and 

mission. As these are used frequently in guiding statements, it can be assumed that these three 
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words would be used by all programs. The next three words, decision, making, and ethical in 

order of magnitude seem to shed light on how hospitality education approaches ethics education, 

through application. As hospitality education is a professional discipline that puts importance on 

preparing students for a profession, putting emphasis on ethical decision-making seems to make 

sense. Knowing the top words used in programs associated with ethics terminology, programs 

can compare their curriculum individually and collectively with members of the ACPHA 

accreditation team to examine how they are incorporating ethical terminology both in stand-

alone ethics courses and across the curriculum. Within this chapter, each key finding was briefly 

reviewed, showing a related conclusion, and what the finding means to ACPHA and the 

programs they provide accreditation for. 

With such low incidence of ethics terminology showing up in the language used in the 

core course names and descriptions as well as the program guiding statements, it is difficult to 

interpret these findings and how they tell the story of ethics education in these programs. A 

deeper analysis is required and could include analysis of syllabi data (course purpose, objectives, 

and assessment tools), interviews with program directors and faculty, and surveys of students. 

The low incidence of apparent ethics terminology used by the programs stood out as an 

interesting finding worthy of consideration. Future studies could provide a richer landscape of 

not only the magnitude and presence of ethics in hospitality education but also how it is being 

delivered in the classroom and how it is received by students.  

Summary of Findings 

Drawing from the research questions and literature review, it became clearer that ethics is 

an important issue in hospitality education that students entering today’s hospitality industry 

environment need to have a command of (Dimitriou & Ducette, 2018 & Nicolaides, 2019). By 
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looking at the historical and current research that has been done around ethics in the hospitality 

industry, it was evident that when ethics are in practice, employee retention and recruitment as 

well as guest satisfaction and profitability increase. When ethical behavior is compromised, 

negative guest experiences, loss of good employees, theft, and bad publicity can ensue. Building 

on the understanding that the impact of unethical behavior negatively affects the hospitality 

industry, hospitality education was selected to be examined and as a beginning step to identify 

the presence of ethics education within the 37, four-year ACPHA accredited schools to examine 

the magnitude and programmatic placement of these concepts within the core curriculum (Park 

& Kim, 2018). The findings from the content analysis showed that less than 30% of the 37 

programs had 2% or greater occurrence of ethics related words used in their core course names, 

course descriptions, and guiding documents (Vision, Mission, and Values). Using this as a 

benchmark, ACPHA can investigate setting goals to increase the magnitude and presence of 

ethics concepts in curriculum.  

With the many ethical challenges that the hospitality industry faces as was discovered in 

the literature review including leadership, working conditions, and contextual issues impacting 

ethical decision-making, the findings seem to support that having a baseline measurement of 

ethics content in hospitality education is a first step to improvement. Now that the magnitude and 

presence of ethics terminology as expressed in the core course names and descriptions as well as 

the guiding documents is better understood, leaders can set goals for improvement and 

refinement.  

An examination of ethics terminology revealed that in general, programs used twice as 

many terms in the upper division courses than in lower division courses. Interestingly, it could be 

argued that ethics makes more sense to be taught at the junior and senior level classes with the 
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introductory and technical classes more front loaded. It could also be argued that ethics should be 

introduced throughout the curriculum and reflective of the decision-making challenges for each 

topic. For example, in the Restaurant Operations classes, ethical dilemmas that impact 

restaurants and in the accounting classes, ethical considerations that affect working with money. 

A third approach gleaned from the findings, and corroborated on in the literature review (Yeung, 

2014), was that of combining a stand-alone course on ethics where theory and practice are taught 

along with a thread of ethics content and practice sewn throughout the curriculum at strategic 

locations. This insight gives significance and informs the practice of accreditation deserving of 

future investigation into how ethics might be better accounted for and encouraged in the future 

by ACPHA. Further study of how ethics is delivered within and throughout the curriculum 

would help researchers understand the way programs approach this topic.  

An emerging third key finding discovered during this study revealed that the level of data 

discovered regarding the location of ethics terminology in the course names and course 

descriptions is a first step to improving hospitality ethics education, but further studies will need 

to include a deeper analysis of course syllabi, student sentiment and knowledge of ethics 

education, and alumni impact on applied ethics in the industry. This is where future studies can 

make a difference to increase the knowledge and effectiveness of ethics instruction in hospitality 

programs in the United States.  

Discussion 

Reflecting critically on the findings from this study, it became apparent that more in 

depth examination is needed to capture details about the content delivered in the courses through 

evaluating course syllabi as well as assessing student learning and alumni’s ethical decision-

making success when in the industry. This was addressed in more detail in the sections below. 
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Another emerging reflection as the data were being examined was that perhaps using both 

surveys and interviews could shine some light on how ethics is incorporated programmatically 

with administrators and faculty. Similarly, the effectiveness of crossing the teaching-to-learning 

barrier could be better understood if researchers also surveyed and interviewed students and 

alumni. For example, a course may articulate that ethics is being taught in course names and 

course descriptions, but the actual course learning outcomes and assessment tools (summative 

and formative) may have very little to do with ethics. Another scenario might be that the syllabus 

may require ethics content, but the faculty member may not be delivering it. A third scenario is 

that the material may indeed be taught in the class, but the students are not connecting or 

receiving the information in a way that they can put it to use. Looking back on how this study 

was designed gave several insights to assist in future research in this area for the benefit of 

hospitality education and the people that make up the hospitality industry.  

Over the course of identifying, organizing, and critically thinking about how to impact 

improvements to ethics education in hospitality education, this body of work opened several 

doors. First, it allowed me to work with research mentors who guided me through the process of 

structuring and thinking about how to set up, organize, and execute a qualitative research study. 

Second, I was challenged to broaden my knowledge of the body of literature for the topic of 

ethics including over 120 articles ranging from ethics preparation in professional education, 

ethics in hospitality education, current issues in hospitality education, and models of hospitality 

education. Third, as I was engaging with ACPHA to secure the information from the 37 

programs, a relationship formed and I was able to be on a site review team for an accreditation 

visit, be a chair for a site review team, and most recently become a commissioner for ACPHA 

and support the growing efforts to improve hospitality education globally. That ethics is not 
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steeped throughout the curriculum, expressed in 2% or less of the terminology within all 

programs course names, course descriptions, and guiding statements (Vision, Mission, Core 

Values), and that almost 38% of ACPHA accredited programs do not have Core Values 

statements posted on their website seem to indicate an opportunity for ACPHA and hospitality 

education to reevaluate the importance and significance of ethics education in this discipline. 

Further study is needed to examine details of how the course is both delivered by faculty and 

received by students as the counting of ethics related terms may undervalue what is going on in 

the classroom.  

Recommendations for Practical Applications 

The purpose at the onset of this research was to address an observation that was noticed 

as the students at Northern Arizona University’s School of Hotel and Restaurant Management 

were entering the hospitality industry. As they were charting their course, some of them did not 

seem equipped to make profitable ethical decisions. Some were promoted too quickly causing 

too much stress and an unbalanced work:life ratio. Some left the industry completely due to 

several reasons including being underpaid, overworked, and not appreciated. Some even shared 

instances of emotional, psychological, physical, and even sexual abuse. As a faculty member and 

now administrator for Northern Arizona University’s School of Hotel and Restaurant 

Management, I felt compelled to do something to improve the ethical decision-making abilities 

of hospitality students. Following the knowledge gained by completing this research, I submit 

the following ways that practitioners could use this information to impact both hospitality 

education and the hospitality industry. 

The Accreditation Commission for Programs in Hospitality Administration (ACPHA) 

could use these data to inform ethical standards set forth and to encourage self-reflection for each 



 

112 

of the accredited programs under their care. This could be accomplished by expanding on the key 

curricular elements of program assessment during the site inspection process (Haines & Sollars, 

2009 and Wong et al., 2022). As ICHRIE is one of the preeminent councils for the hospitality 

education industry, a roundtable discussion session could be set up at the annual ICHRIE 

conference to engage program directors and faculty in discussions around ethics content delivery 

and effectiveness. It is also suggested that ACPHA develop an ethics focus for each of the 

programs through roundtable, symposium, and academic poster presentations at the annual 

International Council on Hotel and Restaurant, and Institutional Education (ICHRIE) 

conferences.  

Another application that could come from this research is for ICHRIE to develop a code 

of ethics specifically for hospitality education that could include both educators and practitioners 

along with suggested models of ethical decision-making as appropriate. ICHRIE could also 

encourage applied ethics research as well as celebrate industry examples of successful ethics 

navigation during challenging times: COVID-19, supply chain disruptions/inflation, and 

workforce development. By having an agreed-upon code of ethics for the hospitality industry 

like healthcare, law, and teaching, the hospitality industry would have a standard that would be 

both adhered to and challenged to advance the issues around ethical care for all hospitality 

professionals.  

Finally, hospitality businesses could benefit from a generation of emerging professionals 

who are informed and experienced to navigate the challenging ethical landscape of today’s 

decision-making conditions within the hospitality industry. The literature showed how improved 

ethical leadership increases both employee retention and overall profitability (Minett et al, 2009 

& Hitt, 1990). This implication also aligns with potential future research areas which are 
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discussed next. With so much change in the hospitality industry landscape (wage increases, 

automation/technology, supply chain challenges…) tomorrow’s hospitality leaders will need to 

be equipped to make decisions from an informed platform and respond quickly to the changing 

needs and demands of the industry and the guests they serve. 

Recommendations for Further Research 

 As expressed earlier in this chapter, there are several implications for further impactful 

research from this study. Emerging from the findings, it became apparent that several approaches 

to the evolution of this study were necessary to shine an even brighter light on how ethics 

education is preparing hospitality students to be successful in today's (and tomorrow’s) 

hospitality industry environment. 

 First, it is recommended to do a deeper dive into each of the ACPHA 4-year programs 

syllabi to evaluate their course learning outcomes, assessment tools (both summative and 

formative), and reading materials. This would provide a clearer picture of what is described in 

the course contract. However, what the program says is being done in the classroom is not 

always what happens. Further engagement with the student experience is necessary. 

 Second, developing a survey tool coupled with interviews or focus groups with students 

to better understand the student experience of ethics education for each program would be 

important. A charge from ACPHA to call for this information would go a long way to making 

this research possible along with creating a team of researchers who could collaborate on this 

project so that it is an inclusive and consultative approach for total program improvement.  

 Lastly, the need became apparent through the literature review and data to engage not 

only with hospitality education but also with the hospitality industry. Understanding how the 

hospitality industry embraces, communicates, and monitor’s ethical behavior expectations is an 
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important aspect when thinking about connecting emerging hospitality professionals with 

seasoned hospitality professionals. A large survey including purposive sampling of major, 

respected hotel and restaurant brands that portray high ethical standards throughout their 

organizations. Hotel behavior and expectations are generally housed in human resource 

departments and disseminated at strategic points along an employee's journey with the 

introduction of corporate expectations shared at the initial orientation and onboarding process. It 

is here that future research could glean information about how industry conveys their ethical 

beliefs as well as upholds them. 

Implications 

 So why is this study important? Chapter 1 states that this study addresses an urgency to 

identify gaps that may exist in how hospitality higher education is preparing students to succeed 

in the current hospitality industry environment. With the pressures and stresses on the hospitality 

industry that were exposed during the COVID-19 pandemic, the potential for unethical behavior 

and abuse increases. With so much of the furloughed or fired hospitality workforce not returning 

to the hospitality industry, preparing students who are looking to achieve a work-life balance in a 

stressful, time intensive work environment was an important consideration if the current job 

vacancies are going to be successfully and sustainably filled.  

 Since there was no prior research which analyzed the presence of ethics education in 

hospitality programs, this study will provide new information with implications ranging from: 

● Rethinking what and how ethics is being taught in hospitality education 

● Identifying potential gaps that may exist between what programs are teaching and what is 

needed by graduates entering the industry 

● Challenging the hospitality industry to improve and self-police ethical standards 
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 By addressing this gap in knowledge, hospitality programs can compare and rethink how 

they are preparing their students to make ethical decisions upon graduation when entering the 

hospitality industry. Having the knowledge from this study will also provide important data for 

the accrediting body to reflect on the level of ethics instruction that is required in the 

accreditation standards and associated requirements. 

 This study clearly begins the conversation with future researchers who are interested in 

understanding how to measure and improve ethics education in the hospitality discipline. 

Industry professionals in hospitality should be concerned with how their employees are prepared 

to make ethical decisions in today’s fluctuating and stressful markets. Cutting corners, adjusting 

rate parity, unethical acts can quickly damage brand image and significantly impact profitability.  

Conclusion 

When a former student shared an experience that happened to them while in the 

hospitality industry involving life changing abuse, I was disgusted, hurt, and immediately looked 

within to see how I could do a better job of preparing students to thrive in the hospitality industry 

and squash unethical situations before they cause devastating experiences.  

Processing the importance of student preparedness and having experienced multiple 

abuse scenarios myself working in the hospitality industry, I believe hospitality educators can do 

better and it starts with education. It is the hope of this researcher that this study is merely a 

beginning of a larger awareness and movement in hospitality education refinement in order to 

better prepare students to lead the hospitality education profession to a higher calling and dispel 

the negative narrative that the hospitality industry sometimes receives.  

Learning where ethics education is situated and to what degree helps future researchers, 

faculty members, and students to demand more attention be paid to this topic for hospitality 
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students. The hospitality industry is rebuilding a new workforce in a time when profit margins 

are even more slim, minimum wages are climbing, supply chains are fluctuating, and guests are 

choosing brands based on company values and their emotional experiences while on property. 

Never more has ethical decision-making been required to navigate the turbulent times of the 

hospitality industry!  

  



 

117 

References 
Ab Wahab, M. (2021). Is an unsustainability environmentally unethical? Ethics orientation, 

environmental sustainability engagement and performance. Journal of Cleaner 
Production, 294, 126240. https://doi.org/10.1016/J.JCLEPRO.2021.126240  

Aboramadan, M., Ali Turkmenoglu, M., Abed Dahleez, K., & Cicek, B. (2021). Narcissistic 
leadership and behavioral cynicism in the hotel industry: the role of employee silence and 
negative workplace gossiping. International Journal of Contemporary Hospitality 
Management, 33(2), 428–447. https://doi.org/10.1108/IJCHM-04-2020-0348  

Airton, L. (2014). Be(coming) the Change You Want to See in the World: Social Justice Teacher 
Education as Affective Craft | Lee Airton - Academia.edu. 
https://www.academia.edu/73560647/Be_coming_the_Change_You_Want_to_See_in_th
e_World_Social_Justice_Teacher_Education_as_Affective_Craft  

Ajzen, I. (1991). The theory of planned behavior. Organizational Behavior and Human Decision 
Processes, 50(2), 179–211. https://doi.org/10.1016/0749-5978(91)90020-T  

Albashiti, B., Hamid, Z., & Aboramadan, M. (2021). Fire in the belly: the impact of despotic 
leadership on employees work-related outcomes in the hospitality setting. International 
Journal of Contemporary Hospitality Management, 33(10), 3564–3584. 
https://doi.org/10.1108/IJCHM-03-2021-0394  

Alexakis, G., & Jiang, L. (2019). Industry Competencies and the Optimal Hospitality 
Management Curriculum: An Empirical Study. Journal of Hospitality and Tourism 
Education, 31(4), 210–220. https://doi.org/10.1080/10963758.2019.1575748  

Alheet, A. F., al Adwan, A., Areiqat, A. Y., Zamil, A. M. A., & Saleh, M. A. (2021). The effect 
of leadership styles on employees’ innovative work behavior. Management Science 
Letters, 11, 239–246. https://doi.org/10.5267/j.msl.2020.8.010  

Allwood, C. M. (2012). The distinction between qualitative and quantitative research methods is 
problematic. Undefined, 46(5), 1417–1429. https://doi.org/10.1007/S11135-011-9455-8  

Altheide, D. (2011). Qualitative Media Analysis. Qualitative Media Analysis. 
https://doi.org/10.4135/9781412985536  

Altheide, D. L. (2000). Tracking discourse and qualitative document analysis. Poetics, 27(4), 
287–299. https://doi.org/10.1016/S0304-422X(00)00005-X  

Andrade, M. S., & Westover, J. H. (2018). Generational differences in work quality 
characteristics and job satisfaction. Evidence-Based HRM, 6(3), 287–304. 
https://doi.org/10.1108/EBHRM-03-2018-0020  

Au, W. (2007). High-Stakes Testing and Curricular Control: A Qualitative Metasynthesis on 
JSTOR. Educational Researcher, 36(5), 258–267. https://www-jstor-
org.libproxy.nau.edu/stable/30137912?sid=primo&seq=1  

Ayaz, N., & Akbaba, A. (2017). International Journal of Contemporary Tourism Research A 
MULTIDIMENSIONAL ANALYSIS OF TOURISM STUDENTS’ ETHICS 
AWARENESS, INTENTION AND ORIENTATION. Ayaz and Akbaba / International 
Journal of Contemporary Tourism Research, 2, 65–78. http://dergipark.gov.tr/ijctr  



 

118 

Ayaz, N., & Akbaba, A. (2017). A MULTIDIMENSIONAL ANALYSIS OF TOURISM 
STUDENTS’ ETHICS AWARENESS, INTENTION AND ORIENTATION. 
International Journal of Contemporary Tourism Research, 1(2), 65–78. 
https://doi.org/10.30625/IJCTR.338906  

Bajada, C., Kandlbinder, P., & Trayler, R. (2019). A general framework for cultivating 
innovations in higher education curriculum. Higher Education Research and 
Development, 38(3), 465–478. https://doi.org/10.1080/07294360.2019.1572715  

Balaji, M. S., Jiang, Y., Roy, S. K., & Lee, J. (2022). To or not to adopt P2P accommodation: 
The traveler’s ethical decision-making. International Journal of Hospitality Management, 
100, 103085. https://doi.org/10.1016/J.IJHM.2021.103085  

Bandura, A. (1977). Self-efficacy: Toward a unifying theory of behavioral change. 
Psychological Review, 84(2), 191. https://doi.org/10.1037/0033-295X.84.2.191  

Bao, Y., Han, P., Liao, S., Liao, J., & Deng, C. J. (2021). To speak up or stay silent? How 
employee–supervisor value differences affect speaking up behavior in the hospitality 
industry. International Journal of Hospitality Management, 96. 
https://doi.org/10.1016/J.IJHM.2021.102946  

Bartik, A. W., Bertrand, M., Cullen, Z. B., Glaeser, E. L., Luca, M., & Stanton, C. T. (2020). 
HOW ARE SMALL BUSINESSES ADJUSTING TO COVID-19? EARLY EVIDENCE 
FROM A SURVEY. http://www.nber.org/papers/w26989  

Bartneck, C., Lütge, C., Wagner, A., & Welsh, S. (n.d.). SPRINGER BRIEFS IN ETHICS. 
Retrieved April 29, 2022, from http://www.springer.com/series/10184  

Bartneck, C., Lütge, C., Wagner, A., & Welsh, S. (2021). What Is Ethics? In An Introduction to 
Ethics in Robotics and AI. https://doi.org/10.1007/978-3-030-51110-4_3  

Becker, C., & Gao, Y. (2010). Delineating the gray areas in hospitality workplace ethics: 
Perceptions of international interns. Journal of Human Resources in Hospitality and 
Tourism, 9(2), 142–162. https://doi.org/10.1080/15332840903383822  

Benaraba, C. M. D., Bulaon, N. J. B., Escosio, S. M. D., Narvaez, A. H. G., Suinan, A. N. A., & 
Roma, M. N. (2022). A Comparative Analysis on the Career Perceptions of Tourism 
Management Students Before and During the COVID-19 Pandemic. Journal of 
Hospitality, Leisure, Sport and Tourism Education, 30, 100361. 
https://doi.org/10.1016/J.JHLSTE.2021.100361  

Bhatti, M. H., Akram, U., Su, X., Bhatti, M. H., & Rasool, H. (2020). Unraveling the Effects of 
Ethical Leadership on Knowledge Sharing: The Mediating Roles of Subjective Well-
Being and Social Media in the Hotel Industry. Sustainability 2020, Vol. 12, Page 8333, 
12(20), 8333. https://doi.org/10.3390/SU12208333  

Bhushan, S. (2019). Design thinking in hospitality education and research. Worldwide 
Hospitality and Tourism Themes, 11(4), 449–457. https://doi.org/10.1108/WHATT-04-
2019-0022/FULL/HTML  



 

119 

Birt, L., Scott, S., Cavers, D., Campbell, C., & Walter, F. (2016). Member checking: a tool to 
enhance trustworthiness or merely a nod to validation? Qualitative Health Research, 
26(13), 1802–1811. https://doi.org/10.1177/1049732316654870  

Blau, P. M. (2017). Exchange and power in social life. Exchange and Power in Social Life, 1–
352. https://doi.org/10.4324/9780203792643/EXCHANGE-POWER-SOCIAL-LIFE-
PETER-BLAU  

Bloisi, W., & Hoel, H. (2008). Abusive work practices and bullying among chefs: A review of 
the literature. International Journal of Hospitality Management, 27(4), 649–656. 
https://doi.org/10.1016/J.IJHM.2007.09.001  

Bortee, D., Bowen, S., Gower, K., Larsen, N., Neill, M., Silverman, D., & Sriramesh, K. (2019). 
Ethics Education Report 10.14.19 – Commission on Public Relations Education. 
http://www.commissionpred.org/ethics-education-report-10-14-19/  

Bosselman, R. H. (2021). The Birth of ICHRIE: Foundations of a Professional Educational 
Association: Https://Doi.Org/10.1177/10963480211012057, 45(5), 763–808. 
https://doi.org/10.1177/10963480211012057  

Bowie, N. E. (2003). The Role of Ethics in Professional Education. In A Companion to the 
Philosophy of Education. 
https://illiad.nau.edu/illiad/illiad.dll?Action=10&Form=75&Value=744409  

Bransford, J. D., Brown, A. L., & Cocking, R. R. (2000). How People Learn : Brain, Mind, 
Experience, and School: Expanded Edition. https://web-p-ebscohost-
com.libproxy.nau.edu/ehost/ebookviewer/ebook?sid=79fb434b-f263-4189-b7ec-
8626a4ee61d8%40redis&vid=0&format=EB  

Breakey, H. (2021). INCORPORATING PHILOSOPHICAL THEORY, ETHICAL DECISION-
MAKING MODELS, AND MULTIDIMENSIONAL LEGITIMACY INTO 
PRACTICAL ETHICS EDUCATION. Educating For Ethical Survival Research in 
Ethical Issues in Organizations, 24, 117–126. https://doi.org/10.1108/S1529-
209620200000024007  

Brittingham, B. (2009). Accreditation in the United States: How Did We Get to Where We Are? 
American Accreditation in Context. NEW DIRECTIONS FOR HIGHER EDUCATION, 
145. https://doi.org/10.1002/he.331  

Brown, M. E., Treviño, L. K., & Harrison, D. A. (2005). Ethical leadership: A social learning 
perspective for construct development and testing. Organizational Behavior and Human 
Decision Processes, 97(2), 117–134. https://doi.org/10.1016/J.OBHDP.2005.03.002  

Brown, M. E., & Treviño, L. K. (2006). Ethical leadership: A review and future directions. The 
Leadership Quarterly, 17(6), 595–616. https://doi.org/10.1016/J.LEAQUA.2006.10.004  

Brymer, R. A., Wilborn, L. R., & Schmidgall, R. S. (n.d.). Future global hospitality leaders: a 
comparison of European and US ethics. https://doi.org/10.1108/09596110610702977  

Busulwa, R., Pickering, M., & Mao, I. (2022). Digital transformation and hospitality 
management competencies: Toward an integrative framework. International Journal of 
Hospitality Management, 102, 103132. https://doi.org/10.1016/J.IJHM.2021.103132  



 

120 

Cain, L. N., Thomas, J. H., & Alonso, M. (2019). From sci-fi to sci-fact: the state of robotics and 
AI in the hospitality industry. Journal of Hospitality and Tourism Technology, 10(4), 
624–650. https://doi.org/10.1108/JHTT-07-2018-0066/FULL/XML  

Calabrese, R. L. (2006). The elements of an effective dissertation and thesis : a step-by-step 
guide to getting it right the first time. 124. 

Carr, D. (1999). Professional education and professional ethics. Journal of Applied Philosophy, 
16(1), 33–46. https://doi.org/10.1111/1468-5930.00106  

Carrasco, M., Mills, M., Whybrew, A., & Jura, A. (2019). The Citizen’s Perspective on the Use 
of AI in Government. https://www.bcg.com/publications/2019/citizen-perspective-use-
artificial-intelligence-government-digital-benchmarking  

Casado, M. A., Vallen, G. K., Miller, W. E., Casado, M. A. ;, & Vallen, G. K. ; (1994). Ethical 
Challenges of the Industry: Are Graduates Prepared? Hospitality Review, 12(1).  

Chatterjee, S. (2020). Robotics/Artificial Intelligence in Hospitality Industry: Is It a Bequest or 
Blight to Human Race? SSRN Electronic Journal. 
https://doi.org/10.2139/SSRN.3622292  

Chen, C. T., Hu, H. H. S., & King, B. (2018). Shaping the organizational citizenship behavior or 
workplace deviance: Key determining factors in the hospitality workforce. Journal of 
Hospitality and Tourism Management, 35, 1–8. 
https://doi.org/10.1016/J.JHTM.2018.01.003  

Chon, K., & Hao, F. (2020). The Five Constants: A Confucian Business Model for the 
Hospitality Industry: Https://Doi.Org/10.1177/1096348020936342, 44(7), 1051–1071. 
https://doi.org/10.1177/1096348020936342  

Chon, K. K. S., & Zoltan, J. (2019). Role of servant leadership in contemporary hospitality. 
International Journal of Contemporary Hospitality Management, 31(8), 3371–3394. 
https://doi.org/10.1108/IJCHM-11-2018-0935/FULL/PDF  

Coughlan, R. (2001). An analysis of professional codes of ethics in the hospitality industry. 
International Journal of Hospitality Management, 20(2), 147–162. 
https://doi.org/10.1016/S0278-4319(00)00048-7  

Croes, R. R., Semrad, K., Rivera, M. A., Croes, R. R. ;, & Semrad, K. ; (n.d.). The State of the 
Hospitality Industry 2021 Employment Report: The State of the Hospitality Industry 2021 
Employment Report: COVID-19 Labor Force Legacy COVID-19 Labor Force Legacy 
Recommended Citation Recommended Citation. Retrieved May 8, 2022, from 
http://library.ucf.edu  

 
Damitio, J. W., Whitney, D. L., & Schmidgall, R. S. (2016). Ethical Orientation of Hospitality 

Educators: Http://Dx.Doi.Org/10.1177/109634809201600106, 16(1), 75–92. 
https://doi.org/10.1177/109634809201600106  

de Graaf, F. J. (2019). Ethics and Behavioural Theory: How Do Professionals Assess Their 
Mental Models? Journal of Business Ethics, 157(4), 933–947. 
https://doi.org/10.1007/S10551-018-3955-6/TABLES/2  



 

121 

Deale, C. (2018). Perceptions of Ethical Issues in Hospitality and Tourism Research. Journal of 
Hospitality and Tourism Education , 30(4), 203–214. 
https://doi.org/10.1080/10963758.2018.1480378  

Dimitriou, C. K., & Ducette, J. P. (2018). An analysis of the key determinants of hotel 
employees’ ethical behavior. Journal of Hospitality and Tourism Management, 34, 66–
74. https://doi.org/10.1016/J.JHTM.2017.12.002  

Domas White, M., & Marsh, E. E. (2006). Content Analysis: A Flexible Methodology. Library 
Trends, 55(1), 22–45. https://doi.org/10.1353/lib.2006.0053  

Drexler, N., & Beckman Lapré, V. (2019). Research in Hospitality Management For better or 
for worse: Shaping the hospitality industry through robotics and artificial intelligence. 
https://doi.org/10.1080/22243534.2019.1689701  

Eaton, J. S. (2015). An Overview of U.S. Accreditation Council for Higher Education 
Accreditation CHEA ®. www.chea.org  

Eaton, J. S. (2009). Accreditation in the United States. New Directions for Higher Education, 
2009(145), 79–86. https://doi.org/10.1002/HE.337  

Eaton, J. (2016). Accreditation & Recognition in the United States | Council for Higher 
Education Accreditation. https://www.chea.org/accreditation-recognition-united-states  

Eaton, J. (2015). An Overview of U.S. Accreditation | Council for Higher Education 
Accreditation. In Council. https://www.chea.org/overview-us-accreditation  

Elliott-Mainwaring, H. (2021). Exploring using NVivo software to facilitate inductive coding for 
thematic narrative synthesis. Https://Doi.Org/10.12968/Bjom.2021.29.11.628, 29(11), 
628–632. https://doi.org/10.12968/BJOM.2021.29.11.628  

Elo, S., & Kyngäs, H. (2008). The qualitative content analysis process. Journal of Advanced 
Nursing, 62(1), 107–115. https://doi.org/10.1111/J.1365-2648.2007.04569.X  

Elshaer, I. A., Azazz, A. M. S., & Saad, S. K. (2022). Unethical Organization Behavior: 
Antecedents and Consequences in the Tourism Industry. International Journal of 
Environmental Research and Public Health, 19(9). 
https://doi.org/10.3390/IJERPH19094972  

Eluwole, K. K., Karatepe, O. M., & Avci, T. (2022). Ethical leadership, trust in organization and 
their impacts on critical hotel employee outcomes. International Journal of Hospitality 
Management, 102, 103153. https://doi.org/10.1016/J.IJHM.2022.103153  

Enghagen, L. K. (1993). Recognizing Ethical Issues or People Who Live in Glass Houses. 
Http://Dx.Doi.Org/10.1080/23298758.1993.10685489, 5(2), 69–71. 
https://doi.org/10.1080/23298758.1993.10685489  

Enghagen, L. K. (2016). Teaching Ethics in Hospitality & Tourism Education: 
Http://Dx.Doi.Org/10.1177/109634809001400250, 14(2), 467–474. 
https://doi.org/10.1177/109634809001400250  



 

122 

Ethics and Compliance Initiative. (n.d.). Business Ethics and Compliance Timeline - Free Ethics 
& Compliance Toolkit. Retrieved May 13, 2022, from 
https://www.ethics.org/resources/free-toolkit/ethics-timeline/  

Fan, X., Li, J., Mao, Z. (Eddie), & Lu, Z. (2021). Can ethical leadership inspire employee loyalty 
in hotels in China? -From the perspective of the social exchange theory. Journal of 
Hospitality and Tourism Management, 49, 538–547. 
https://doi.org/10.1016/J.JHTM.2021.11.006 

Firmin, M. W., & Gilson, K. M. (2009). Mission Statement Analysis of CCCU Member 
Institutions. Http://Dx.Doi.Org/10.1080/15363750903181922, 9(1), 60–70. 
https://doi.org/10.1080/15363750903181922  

Fleckenstein, M. P., & Huebsch, P. (1999). Ethics in Tourism-Reality or Hallucination. Source: 
Journal of Business Ethics, 19(1), 137–142. https://about.jstor.org/terms  

Fusté-Forné, F., & Ivanov, S. (n.d.). Robots in service experiences: negotiating food tourism in 
pandemic futures. https://doi.org/10.1108/JTF-10-2020-0179  

Giousmpasoglou, C., Brown, L., & Cooper, J. (2018). Alcohol and other drug use in Michelin-
starred kitchen brigades. International Journal of Hospitality Management, 70, 59–65. 
https://doi.org/10.1016/J.IJHM.2017.11.003   

Gläser-Zikuda, M., Hagenauer, G., & Stephan, M. (2020). The potential of qualitative content 
analysis for empirical educational research. Forum Qualitative Sozialforschung, 21(1). 
https://doi.org/10.17169/FQS-21.1.3443  

Goh, E., & Jie, F. (2019). To waste or not to waste: Exploring motivational factors of Generation 
Z hospitality employees towards food wastage in the hospitality industry. International 
Journal of Hospitality Management, 80, 126–135. 
https://doi.org/10.1016/J.IJHM.2019.02.005  

Goh, E., & Lee, C. (2018). A workforce to be reckoned with: The emerging pivotal Generation Z 
hospitality workforce. International Journal of Hospitality Management, 73, 20–28. 
https://doi.org/10.1016/J.IJHM.2018.01.016  

González-Torres, T., Rodríguéz-Sánchez, J. L., & Pelechano-Barahona, E. (2021). Managing 
relationships in the Tourism Supply Chain to overcome epidemic outbreaks: The case of 
COVID-19 and the hospitality industry in Spain. International Journal of Hospitality 
Management, 92, 102733. https://doi.org/10.1016/J.IJHM.2020.102733  

Goyal, A., & Verma, P. (2021). Do it yourself effect on restaurants – The pandemic effect: 
Driven by the fear appeal theory. Journal of Hospitality and Tourism Management, 48, 
76–87. https://doi.org/10.1016/J.JHTM.2021.05.010  

Griffith, S. M., Domenech Rodríguez, M. M., & Anderson, A. J. (2014). Graduate ethics 
education: A content analysis of syllabi. Training and Education in Professional 
Psychology, 8(4), 248–252. https://doi.org/10.1037/TEP0000036  

Güçlü Nergiz, H., Akoğlan Kozak, M., & Balta, S. (2011). ETHICAL APPROACHES AND 
THEIR APPLICATION IN HOTEL MANAGERS’ DECISION MAKING. 



 

123 

TOURISMOS: AN INTERNATIONAL MULTIDISCIPLINARY JOURNAL OF TOURISM, 
6(1), 84–104. 

Guo, Y., & Ayoun, B. (2021). Starting a Career During a Global Pandemic: Telling Stories of 
Hospitality Management Graduates’ Decision Making. Journal of Hospitality & Tourism 
Education, 00. https://doi.org/10.1080/10963758.2021.1963972  

Gursoy, D., & Chi, C. G. (2020). Effects of COVID-19 pandemic on hospitality industry: review 
of the current situations and a research agenda. 
https://doi.org/10.1080/19368623.2020.1788231  

Gursoy, D. (2012). Industry’s Expectations from Hospitality Schools: What has changed? 
Journal of Hospitality and Tourism Education, 24(4), 32–42. 
https://illiad.nau.edu/illiad/illiad.dll?Action=10&Form=75&Value=744417  

Gursoy, D., Bell Distinguished Professor, T., Chi, C. G., & Hengxuan Chi Candidate, O. (n.d.). 
COVID-19 Report 2: Restaurant and Hotel Industry Restaurant and hotel customers’ 
sentiment analysis Would they come back? If they would, WHEN? 

Gurtu, A. (2019). Professional Ethics in Teacher Education. TechnoLearn An International 
Journal of Educational Technology, 9(2). https://doi.org/10.30954/2231-4105.02.2019.5 

Harper and Collins. (n.d.). Great Recession definition and meaning | Collins English Dictionary., 
from https://www.collinsdictionary.com/us/dictionary/english/great-recession  

Harris, H. (2001). Content Analysis of Secondary Data: A Study of Courage in Managerial 
Decision Making. Journal of Business Ethics 2001 34:3, 34(3), 191–208. 
https://doi.org/10.1023/A:1012534014727  

He, J., Morrison, A. M., & Zhang, H. (2019). Improving Millennial Employee Well-Being and 
Task Performance in the Hospitality Industry: The Interactive Effects of HRM and 
Responsible Leadership. Sustainability 2019, Vol. 11, Page 4410, 11(16), 4410. 
https://doi.org/10.3390/SU11164410  

He, Q. (1999). Knowledge Discovery Through Co-Word Analysis - Document - Gale Academic 
OneFile. Library Trends, 48(1), 133–159. 
https://go.gale.com/ps/i.do?id=GALE%7CA57046530&sid=googleScholar&v=2.1&it=r
&linkaccess=abs&issn=00242594&p=AONE&sw=w&userGroupName=anon%7Eddffa3
ac  

Heersmink, R., van den Hoven, J., van Eck, N. J., & van Berg, J. den. (2011). Bibliometric 
mapping of computer and information ethics. Ethics and Information Technology, 13(3), 
241–249. https://doi.org/10.1007/S10676-011-9273-7/TABLES/1  

Hegarty, J. A. (1990). Ethics in hospitality education. International Journal of Hospitality 
Management, 9(2), 106–109. https://doi.org/10.1016/0278-4319(90)90005-I  

Heimerl, P., Haid, M., Benedikt, L., & Scholl-Grissemann, U. (2020). Factors Influencing Job 
Satisfaction in Hospitality Industry: Https://Doi.Org/10.1177/2158244020982998, 10(4). 
https://doi.org/10.1177/2158244020982998  



 

124 

Hight, S. K., Gajjar, T., & Okumus, F. (2019). Managers from “Hell” in the hospitality industry: 
How do hospitality employees profile bad managers? International Journal of Hospitality 
Management, 77, 97–107. https://doi.org/10.1016/J.IJHM.2018.06.018  

Hill, F. A. (2014). Integrating the Study of Ethics into a Hospitality and Tourism Leadership 
Course. Transformational Learning: Activism, Empowerment and Political Agency in 
Tourism Education, 117–128. https://www.researchgate.net/publication/283464085  

Hobbs, J. E. (2021). The Covid-19 pandemic and meat supply chains. Meat Science, 181, 
108459. https://doi.org/10.1016/J.MEATSCI.2021.108459  

Horng, J. S., Hsu, H., & Tsai, C. Y. (2019). Learning corporate ethics and social responsibility: 
Developing an influential curriculum for undergraduate tourism and hospitality students. 
Journal of Hospitality, Leisure, Sport and Tourism Education, 24, 100–109. 
https://doi.org/10.1016/J.JHLSTE.2019.01.003  

Horng, J. S., Hsiao, H. L., Liu, C. H., Chou, S. F., & Chung, Y. C. (2021). Learning innovative 
entrepreneurship: Developing an influential curriculum for undergraduate hospitality 
students. Journal of Hospitality, Leisure, Sport and Tourism Education, 29, 1473–8376. 
https://doi.org/10.1016/J.JHLSTE.2020.100289  

Hoskins, K., Grady, C., & Ulrich, C. M. (2018). Ethics education in nursing: Instruction for 
future generations of nurses. Online Journal of Issues in Nursing, 23(1). 
https://doi.org/10.3912/OJIN.VOL23NO01MAN03  

Hsieh, H.-F., & Shannon, S. E. (2005). Three Approaches to Qualitative Content Analysis. 
https://doi.org/10.1177/1049732305276687  

IBM. (2020, June 3). What is Artificial Intelligence (AI)? | IBM. IBM Cloud Education. 
https://www.ibm.com/cloud/learn/what-is-artificial-intelligence  

Jaszay, C. (2002). Teaching ethics in hospitality programs. Journal of Hospitality and Tourism 
Education, 14(3), 58–63. 
https://www2.nau.edu/~clj5/Ethics/Teaching_Ethics_n_Hospitality_Programs_Paper_9-
01.pdf  

Jaszay, C. (2001). An Integrated Research Review of Ethics Articles in Hospitality Journals 1990 
to 2000. https://jan.ucc.nau.edu/~clj5/Ethics/jaszay1.pdf  

Jaszay, C. (2002). Ethical Behavior in the Hospitality Industry. Hospitality Review, 20(2), 9. 

Jeong, H., & Kim, J. (2021). What has happened and What Will drive Changes in hospitality and 
tourism eduCation? Journal of Hospitality & Tourism Research, 45(5), 942–944. 
https://doi.org/10.1177/10963480211010986  

Johnson, M. K., Weeks, S. N., Peacock, G. G., & Domenech Rodríguez, M. M. (2022). Ethical 
decision-making models: a taxonomy of models and review of issues. Ethics and 
Behavior, 32(3), 195–209. https://doi.org/10.1080/10508422.2021.1913593  

Johnston, J., Rodney, A., & Chong, P. (2014). Making change in the kitchen? A study of 
celebrity cookbooks, culinary personas, and inequality. Poetics, 47, 1–22. 
https://doi.org/10.1016/J.POETIC.2014.10.001  



 

125 

Josephson, M. S., & Joseph & Edna Josephson Institute of Ethics. (2002). Making ethical 
decisions. 33. 

Jung, H. S., Namkung, Y., & Yoon, H. H. (2010). The effects of employees’ business ethical 
value on person-organization fit and turnover intent in the foodservice industry. 
International Journal of Hospitality Management, 29(3), 538–546. 
https://doi.org/10.1016/J.IJHM.2009.08.005  

Jung-Mao Yeh Bachelor Arts, B. (1994). A COMPARISON OF HOSPITALITY EDUCATORS’ 
AND HOSPITALITY PRACTITIONERS’ PERCEPTIONS OF ETHICS EDUCATION. 

Justice, C., Rice, J., Roy, D., Hudspith, B., & Jenkins, H. (2009). Inquiry-Based Learning in 
Higher Education: Administrators’ Perspectives on Integrating Inquiry Pedagogy into the 
Curriculum on JSTOR. Higher Education, 58(6), 841–855. https://www-jstor-
org.libproxy.nau.edu/stable/25622157?sid=primo&seq=1  

Kahlke, R. (2018). Reflection/Commentary on a Past Article: “Generic Qualitative Approaches: 
Pitfalls and Benefits of Methodological Mixology”: 
http://journals.sagepub.com/doi/full/10.1177/160940691401300119. 
Https://Doi.Org/10.1177/1609406918788193, 17(1). 
https://doi.org/10.1177/1609406918788193  

Kalleberg, L. ;, Siengthai, P.-N. ;, & Wright, K. ; J. (1983). Generational differences in work 
quality characteristics and job satisfaction. Economics. https://doi.org/10.1108/EBHRM-
03-2018-0020  

Kangasniemi, M., Pakkanen, P., Korhonen, A., Rn, B., & Student, M.-. (2015). Professional 
ethics in nursing: an integrative review. Journal of Advanced Nursing, 71(8), 1744–1757. 
https://doi.org/10.1111/jan.12619  

Karnovsky, S. (2020). Learning the Emotional Rules of Teaching: A Foucauldian Analysis of 
Ethical Self-formation in Pre-service Teacher Education. 
https://espace.curtin.edu.au/handle/20.500.11937/81668  

Khan, M. M., & Mccleary, K. W. (1996). A Proposed Model for Teaching Ethics in Hospitality. 
Hospitality & Tourism Educator, 8(4), 7–12. 
https://doi.org/10.1080/23298758.1996.10685751  

Kim, H., Rhou, Y., Topcuoglu, E., & Gug Kim, Y. (2020). Why hotel employees care about 
Corporate Social Responsibility (CSR): Using need satisfaction theory. International 
Journal of Hospitality Management, 87, 102505. 
https://doi.org/10.1016/J.IJHM.2020.102505  

King, S. (2021). ASPA code of ethics framework for teaching ethics in public affairs and 
administration: a conceptual analysis of MPA ethics course syllabi. Journal of Public 
Affairs Education, 27(2), 176–197. https://doi.org/10.1080/15236803.2019.1640560  

Kizer, C. (2021). Looking Back: Historic Reflections from the 1980. Journal of Hospitality and 
Tourism Research, 45(5), 812–814. https://doi.org/10.1177/10963480211012460  



 

126 

Knani, M. (2014). Ethics in the Hospitality Industry: Review and Research Agenda. 
International Journal of Business and Management, 9(3), p1. 
https://doi.org/10.5539/IJBM.V9N3P1  

Knight, S., & Papanikitas, A. (2021). Teaching and Learning Ethics in Healthcare. Clinical 
Education for the Health Professions, 1–19. https://doi.org/10.1007/978-981-13-6106-
7_43-1  

Kohlberg, L. (1975). The Cognitive-Developmental Approach to Moral Education on JSTOR. 
Phi Delta Kappan, 56(10), 670–677. https://www.jstor.org/stable/20298084?seq=1  

Krippendorff, K. (2004). Second Edition Content Analysis | Sarah K - Academia.edu. 
https://www.academia.edu/36602778/Second_Edition_Content_Analysis?email_work_ca
rd=view-paper  

Kusumaningrum, D. E., Sumarsono, R. B., & Gunawan, I. (n.d.). Professional Ethics and 
Teacher Teaching Performance: Measurement of Teacher Empowerment with a Soft 
System Methodology Approach. Retrieved June 19, 2022, from www.ijicc.net  

Kwansa, F. A., & Farrar, A. L. (1992). A conceptual framework for developing a hospitality 
educators’ code of ethics. Journal of Hospitality & Tourism Research, 15(3), 27–39. 
https://doi.org/10.1177/109634809201500304  

Ladki, S. M. (1993). Hospitality education: the identity struggle. International Journal of 
Hospitality Management, 12(3), 243–251. https://doi.org/10.1016/0278-4319(93)90024-
4  

Lee, L. Y. S., & Tsang, N. K. F. (2013). Perceptions of Tourism and Hotel Management Students 
on Ethics in the Workplace. Http://Dx.Doi.Org/10.1080/15313220.2013.813323, 13(3), 
228–250. https://doi.org/10.1080/15313220.2013.813323  

Leech, N. L., & Onwuegbuzie, A. J. (2011). Beyond Constant Comparison Qualitative Data 
Analysis: Using NVivo. School Psychology Quarterly, 26(1), 70–84. 
https://doi.org/10.1037/A0022711  

Lew, S., Tan, G. W. H., Loh, X. M., Hew, J. J., & Ooi, K. B. (2020). The disruptive mobile 
wallet in the hospitality industry: An extended mobile technology acceptance model. 
Technology in Society, 63, 101430. https://doi.org/10.1016/J.TECHSOC.2020.101430  

Lin, L., Mao, P.-C., & Hong, T.-L. (2021). Kitchen Violence and Harassment: Perspectives and 
Reflection from Student Interns. https://doi.org/10.1080/10963758.2020.1868311  

Line, N. D., Dogru, T., El-Manstrly, D., Buoye, A., Malthouse, E., & Kandampully, J. (2020). 
Control, use and ownership of big data: A reciprocal view of customer big data value in 
the hospitality and tourism industry. Tourism Management, 80, 104106. 
https://doi.org/10.1016/J.TOURMAN.2020.104106  

Lippert, J. F., Furnari, M. B., & Kriebel, C. W. (2021). The Impact of the COVID-19 Pandemic 
on Occupational Stress in Restaurant Work: A Qualitative Study. Public Health, 18, 
10378. https://doi.org/10.3390/ijerph181910378  



 

127 

Liu, Y., Mai, F., & MacDonald, C. (2019). A Big-Data Approach to Understanding the Thematic 
Landscape of the Field of Business Ethics, 1982–2016. Journal of Business Ethics, 
160(1), 127–150. https://doi.org/10.1007/S10551-018-3806-5/FIGURES/8  

Luu, T. T. (2022). Reducing unethical pro-organizational behavior in the hospitality sector 
through socially responsible human resource practices and responsible leadership. 
Https://Doi.Org/10.1080/09669582.2021.2000994.   https://doi.org/10.1080/09669582.20
21.2000994   

Lynn, C. (2008). Review of Hospitality Ethics Research in 2008. 18. 
https://scholarworks.umass.edu/refereed/CHRIE_2010/Friday/18  

Ma, C., Ren, L., & Zhao, J. (2021). Coping with Stress: How Hotel Employees Fight to Work. In 
Sustainability (Vol. 13, Issue 19). https://doi.org/10.3390/su131910887  

Maanen, J. van. (1984). Occupational communities: Culture and control in organizations. 
https://www.academia.edu/84322062/Occupational_communities_Culture_and_control_i
n_organizations  

Malone, D. M. (2020). Ethics education in teacher preparation: a case for stakeholder 
responsibility. Ethics and Education, 15(1), 77–97. 
https://doi.org/10.1080/17449642.2019.1700447  

Manwaring, R., Holloway, J., & Coffey, B. (2019). Engaging industry in curriculum design and 
delivery in public policy teaching: A strategic framework: 
Https://Doi.Org/10.1177/0144739419851155, 38(1), 46–62. 
https://doi.org/10.1177/0144739419851155  

Marshall, B., Cardon, P., Poddar, A., & Fontenot, R. (2013). Does sample size matter in 
qualitative research?: A review of qualitative interviews in is research. Journal of 
Computer Information Systems, 54(1), 11–22. 
https://doi.org/10.1080/08874417.2013.11645667  

Martin, G. (2021). RETHINKING THE CONTENT OF ETHICS EDUCATION COURSES. 
https://doi.org/10.1108/S1529-209620200000024010  

Martin, C. (2016). Ethics in Professional Education: Introduction to the special issue. Ethics and 
Education, 11(1), 1–4. https://doi.org/10.1080/17449642.2016.1145493  

Martin, L. J. (2013). Integrating Ethics into the Hospitality Curriculum. 
Http://Dx.Doi.Org/10.1080/10963758.1998.10685181, 10(2), 22–25. 
https://doi.org/10.1080/10963758.1998.10685181  

Mashayekhi, J., Mafinejad, M. K., Changiz, T., Moosapour, H., Salari, P., Nedjat, S., & Larijani, 
B. (2021). Exploring medical ethics’ implementation challenges: A qualitative study. 
https://doi.org/10.4103/jehp.jehp_766_20  

Mastrogiannis, D. (2013). Curriculum Development and Evaluation in Nursing | Curriculum 
Development and Evaluation in Nursing, Sarah B. Keating, second ed., Springer 
Publishing Company, New York (2011), ISBN: 978-0-8261-0722-0. Nurse Education in 
Practice, 13(6), e49. https://doi.org/10.1016/J.NEPR.2013.09.008  



 

128 

Mayring, P. (n.d.). Qualitative Content Analysis Theoretical Foundation, Basic Procedures and 
Software Solution. Retrieved May 3, 2022, from www.beltz.de  

Mccartney, G., & Mccartney, A. (n.d.). Rise of the machines: towards a conceptual service-robot 
research framework for the hospitality and tourism industry. 
https://doi.org/10.1108/IJCHM-05-2020-0450  

McGinley, S., Wei, W., Zhang, L., & Zheng, Y. (2020). The State of Qualitative Research in 
Hospitality: A 5-Year Review 2014 to 2019: 
Https://Doi.Org/10.1177/1938965520940294 , 62(1), 8–
20.   https://doi.org/10.1177/1938965520940294  

McPherson, L. (2015). The History of the Hippocratic Oath - Northeastern ABSN. Northeastern 
University Nursing. https://absn.northeastern.edu/blog/the-history-of-the-hippocratic-
oath/  

Merriam, S. B., & Tisdell, E. J. (2016). Qualitative Research: A Guide to Design and 
Implementation. In Qualitative Research: A Guide to Design and Implementation. 
Jossey-Bass. 

Meskó, B., & Spiegel, B. (2022). A Revised Hippocratic Oath for the Era of Digital Health. J 
Med Internet Res 2022;24(9):E39177 Https://Www.Jmir.Org/2022/9/E39177, 24(9), 
e39177. https://doi.org/10.2196/39177  

Miller, D. (2022). Hotel Brand CEOs Recognize Low Pay, Non-Flexible Hours Exacerbate 
Labor Struggle. Hotel News Now. https://www.costar.com/article/1597470087/hotel-
brand-ceos-recognize-low-pay-non-flexible-hours-exacerbate-labor-struggle  

Minett, D., Yaman, H. R., & Denizci, B. (2009). Leadership styles and ethical decision-making 
in hospitality management. International Journal of Hospitality Management, 28(4), 
486–493. https://doi.org/10.1016/J.IJHM.2009.01.003  

Mitchell, J., & Yordy, E. (n.d.). COVER It: A Comprehensive Framework for Guiding Students 
through Ethical Dilemmas. 

Morrison, A., & O’Gorman, K. (2008). Hospitality studies and hospitality management: A 
symbiotic relationship. International Journal of Hospitality Management, 27(2), 214–
221. https://doi.org/10.1016/J.IJHM.2007.07.028  

Morse, J. M. (2016). Determining Sample Size: 
Http://Dx.Doi.Org/10.1177/104973200129118183 , 10(1), 3–5. 
https://doi.org/10.1177/104973200129118183  

Munna, A. S. (2021). Application of Theories, Principles and Models of Curriculum Design: A 
Literature Review, Online Submission, 2021. International Journal of Multidisciplinary 
and Current Educational Research (IJMCER), 3(1), 147–153. 
https://eric.ed.gov/?id=ED610962  

Myung, E. (2018). Progress in Hospitality Ethics Research: A Review and Implications for 
Future Research. International Journal of Hospitality & Tourism Administration, 19(1), 
26–51. https://doi.org/10.1080/15256480.2017.1305309  



 

129 

Nam, K., Dutt, C. S., Chathoth, P., Daghfous, A., & Khan, M. S. (2020). The adoption of 
artificial intelligence and robotics in the hotel industry: prospects and challenges. 
Electronic Markets 2020 31:3, 31(3), 553–574. https://doi.org/10.1007/S12525-020-
00442-3  

Nicolaides, A. (2019). Ethical leadership in a morally driven hospitality organisational culture. 
African Journal of Hospitality, Tourism and Leisure, 8(5). http//:www.ajhtl.com  

Nicolaides, A. (2018). Ethical Hospitality Marketing, Brand- Boosting and Business 
Sustainability. African Journal of Hospitlaity and Leisure, 7(1). 
https://uir.unisa.ac.za/handle/10500/24454  

Nicolaides, A. (2016). Moral Intensity and Service Delivery in the Hospitality Industry: The 
Value of Codes of Ethics. Journal of Economics, 7(2–3), 73–84. 
https://doi.org/10.1080/09765239.2016.11907823  

Noble, H., & Smith, J. (2015). Issues of validity and reliability in qualitative research. Evidence-
Based Nursing, 18(2), 34–35. https://doi.org/10.1136/EB-2015-102054 

O’Halloran, R. M. (2013). Ethics in Hospitality and Tourism Education: The New Managers. 
Http://Dx.Doi.Org/10.1080/23298758.1991.10685425 , 3(3). 
https://doi.org/10.1080/23298758.1991.10685425  

Ockree, J., & Sollars, K. (2009). A Framework for Review of Ethics Instruction. Journal of 
Business Ethics Education, 6, 69. 

Okechukwu Ugwuozor, F., & Otu, M. S. (2019). Effect of exposure to business ethics courses on 
students’ perceptions of the linkage between ethics education and corporate social 
responsibility. Https://Doi.Org/10.1080/08832323.2019.1646698 , 95(4), 242–247. 
https://doi.org/10.1080/08832323.2019.1646698  

Oskam, J., Dekker, D., & Wiegerink, K. (2018). Innovation in Hospitality Education (J. A. 
Oskam, D. M. Dekker, & K. Wiegerink, Eds.; Vol. 14). Springer International 
Publishing. https://doi.org/10.1007/978-3-319-61379-6  

Ottenbacher, M., Harrington, R., & Parsa, H. G. (2009). DEFINING THE HOSPITALITY 
DISCIPLINE: A DISCUSSION OF PEDAGOGICAL AND RESEARCH 
IMPLICATIONS. Journal of Hospitality & Tourism Research, 33(3), 263–283. 
https://doi.org/10.1177/1096348009338675  

Park, J., & Kim, H. J. (2019). How and when does abusive supervision affect hospitality 
employees’ service sabotage? International Journal of Hospitality Management, 83, 190–
197. https://doi.org/10.1016/J.IJHM.2018.10.014  

Park, J. Y., Hight, S. K., Bufquin, D., de Souza Meira, J. V., & Back, R. M. (2021). An 
examination of restaurant employees’ work-life outlook: The influence of support 
systems during COVID-19. International Journal of Hospitality Management, 97, 
102992. https://doi.org/10.1016/J.IJHM.2021.102992  

Patton, M. Q. (2015). Qualitative research and evaluation methods: Theory and practice; Fourth 
Edition. SAGE Publications, Inc., 832. 



 

130 

Phelan, A. M. (2022). An ethics of innovation for teacher education: an interview with Anne 
Phelan. Https://Doi.Org/10.1080/1359866X.2021.2022095 , 50(1), 23–33. 
https://doi.org/10.1080/1359866X.2021.2022095  

Poje, T., & Zaman Groff, M. (2021). Mapping Ethics Education in Accounting Research: A 
Bibliometric Analysis. Journal of Business Ethics 2021, 1, 1–22. 
https://doi.org/10.1007/S10551-021-04846-9  

Ram, Y. (2015). Current Issues in Tourism Hostility or hospitality? A review on violence, 
bullying and sexual harassment in the tourism and hospitality industry Hostility or 
hospitality? A review on violence, bullying and sexual harassment in the tourism and 
hospitality industry. https://doi.org/10.1080/13683500.2015.1064364  

Reichenberger, I., & Raymond, E. M. (2021). Students’ perceptions of tertiary tourism education 
and careers during the Covid-19 pandemic. 
https://doi.org/10.1080/15313220.2021.1950593  

Repanich, J. (2021). As the Global Supply Chain Falters, Restaurant Costs Are Soaring. Robb 
Report. https://robbreport.com/food-drink/dining/inflation-restaurant-ingredient-supplies-
cost-increase-1234641910/  

Rest, J. R. (1982). A Psychologist Looks at the Teaching of Ethics. 12(1), 29–36. 

Rest, J. R., Narvaez, D., Thoma & Muriel, S. J., & Bebeau, J. J. (2000). A Neo-Kohlbergian 
Approach to Morality Research. Journal of Moral Education, 29(4), 381–395. 
https://doi.org/10.1080/713679390  

Roberts, P., & Priest, H. (2006). Reliability and validity in research. Nursing Standard, 20(44), 
41–46. 
https://go.gale.com/ps/i.do?p=HRCA&sw=w&issn=00296570&v=2.1&it=r&id=GALE%
7CA149022548&sid=googleScholar&linkaccess=fulltext  

Sakdiyakorn, M., Golubovskaya, M., & Solnet, D. (2021). Understanding Generation Z through 
collective consciousness: Impacts for hospitality work and employment. International 
Journal of Hospitality Management, 94, 102822. 
https://doi.org/10.1016/J.IJHM.2020.102822  

Saldaña, J. (2021). The Coding Manual for Qualitative Researchers (4th ed.). Sage Publishing. 

Sarwar, H., Ishaq, M. I., Amin, A., & Ahmed, R. (2008). Ethical leadership, work engagement, 
employees’ well-being, and performance: a cross-cultural comparison. Journal of 
Sustainable Tourism, 28. https://doi.org/10.1080/09669582.2020.1788039  

Sarwar, H., Ishaq, M. I., Amin, A., & Ahmed, R. (2008). Journal of Sustainable Tourism ISSN: 
(Print) (Online) Journal homepage: https://www.tandfonline.com/loi/rsus20 Ethical 
leadership, work engagement, employees’ well-being, and performance: a cross-cultural 
comparison. Journal of Sustainable Tourism, 28. 
https://doi.org/10.1080/09669582.2020.1788039  

Schreier, M. (2012). Qualitative Content Analysis in Practice. SAGE Publications, 1–272. 



 

131 

Schwartz, M. S. (2016). Ethical Decision-Making Theory: An Integrated Approach. Journal of 
Business Ethics, 139(4), 755–776. https://doi.org/10.1007/S10551-015-2886-
8/FIGURES/4  

Schwepker, C. H., & Dimitriou, C. K. (2021). Using ethical leadership to reduce job stress and 
improve performance quality in the hospitality industry. International Journal of 
Hospitality Management, 94, 102860. https://doi.org/10.1016/J.IJHM.2021.102860  

Scotland, M. (2006). Higher Education Program Curricula Models in Tourism and Hospitality 
Education: A Review of the Literature. 

Seo, S., Jeong, H., & Kim, J. (2021). How COVID-19 Influences Hospitality and Tourism 
Education: Challenges, Opportunities, and New Directions. Journal of Hospitality & 
Tourism Education, 33(3), 147–147. https://doi.org/10.1080/10963758.2021.1929531  

Serenko, A. (n.d.). Knowledge sabotage as an extreme form of counterproductive knowledge 
behavior: conceptualization, typology, and empirical demonstration. 
https://doi.org/10.1108/JKM-01-2018-0007  

Sethy, S. S. (n.d.). Academic Ethics: Teaching Profession and Teacher Professionalism in 
Higher Education Settings. https://doi.org/10.1007/s10805-018-9313-6  

Seyitoğlu, F., & Ivanov, S. (2020). A conceptual framework of the service delivery system 
design for hospitality firms in the (post-)viral world: The role of service robots. 
International Journal of Hospitality Management, 91, 102661. 
https://doi.org/10.1016/J.IJHM.2020.102661  

Shani, A., Belhassen, Y., & Soskolne, D. (2013). Teaching professional ethics in culinary 
studies. International Journal of Contemporary Hospitality Management, 25(3), 447–
464. https://doi.org/10.1108/09596111311311062/FULL/PDF  

Shapoval, V. (2019). Organizational injustice and emotional labor in the hospitality industry: A 
theoretical review. International Journal of Hospitality Management, 83, 56–64. 
https://doi.org/10.1016/J.IJHM.2019.04.002  

Short, E. C. (1986). A Historical Look at Curriculum Design. Theory into Practice , 25(1), 3–7. 
https://web-p-ebscohost-
com.libproxy.nau.edu/ehost/pdfviewer/pdfviewer?vid=0&sid=a1f1712f-9bb5-4510-a1a0-
109068a8555a%40redis  

Sigala, M. (2021). Rethinking of Tourism and Hospitality Education When Nothing is Normal: 
Restart, Recover, or Rebuild. Journal of Hospitality and Tourism Research, 45(5), 920–
923. https://journals.sagepub.com/doi/pdf/10.1177/10963480211012058  

Sleeter, C., & Stillman, J. (2005). Standardizing Knowledge in a Multicultural Society. 
Curriculum Inquiry , 35(1), 27–46. https://www-jstor-
org.libproxy.nau.edu/stable/3698526?sid=primo&seq=1  

Staller, K. M. (2021). Big enough? Sampling in qualitative inquiry: 
Https://Doi.Org/10.1177/14733250211024516 , 20(4), 897–904. 
https://doi.org/10.1177/14733250211024516  



 

132 

Stem, S., Bebell, D., & College, B. (n.d.). Analysis of School Missions I Running Head: 
Understanding School Mission Statements An Empirical Approach to Understanding and 
Analyzing the Mission Statements of Selected Educational Institutions Descriptors: 
mission statements, content analysis, emergent coding, purpose of school, philosophy of 
education. 

Stemler, S. (2019). An overview of content analysis. Practical Assessment, Research, and 
Evaluation, 7(1), 17. https://doi.org/https://doi.org/10.7275/z6fm-2e34  

Stepchenkova, S. (2012). Stepchenkova, S. (2012). Content Analysis. In L. Dwyer, A. Gill, and 
N. Seetaram (Eds.), Handbook of Research Methods in Tourism: Quantitative and 
Qualitative Approaches. UK: Edward Elgar Publishing. In Handbook of Research 
Methods in Tourism. 
https://www.academia.edu/29158740/Stepchenkova_S_2012_Content_Analysis_In_L_D
wyer_A_Gill_and_N_Seetaram_Eds_Handbook_of_Research_Methods_in_Tourism_Qu
antitative_and_Qualitative_Approaches_UK_Edward_Elgar_Publishing  

Stevens, B. (2001). Hospitality Ethics: Responses from Human Resource Directors and Students 
to Seven Ethical Scenarios. Source: Journal of Business Ethics, 30(3), 233–242. 
https://www.jstor.org/stable/25074495  

Stevens, B. (2011). Hotel Managers Identify Ethical Problems: A Survey of their Concerns. 
Hospitality Review, 29(2). 

Surmiak, A. (2018). Confidentiality in qualitative research involving vulnerable participants: 
Researchers’ perspectives. Forum Qualitative Sozialforschung, 19(3). 
https://doi.org/10.17169/FQS-19.3.3099  

Taghrid, S., Diab, H., Alhyari, S., & Sweis, R. (2020). Does ethical leadership reduce turnover 
intention? The mediating effects of psychological empowerment and organizational 
identification. Journal of Human and Behavior in the Social Environment, 30(4), 410–
428. https://web.p.ebscohost.com/ehost/pdfviewer/pdfviewer?vid=0&sid=1b8a9a6e-5f1a-
4a29-9ba1-2753dbcf4795%40redis  

Tahernejad, A., Ghorban, Z. S., Ariffin, R. N. R., & Babaei, H. (2015). Ethical leadership and 
employee-organisational outcomes in the hotel industry. South African Journal of 
Business Management, 46(2), 89–98. https://doi.org/10.4102/SAJBM.V46I2.95  

Tavitiyaman, P., Zhang, A., Ko, H. C. A., & Ng, A. W. (2018). Effects of the hospitality 
industry’s code of ethics on organizational performance. 
Https://Doi.Org/10.1080/1528008X.2018.1483286, 20(1), 66–88. 
https://doi.org/10.1080/1528008X.2018.1483286  

Teng, C.-C., & Cheng, S.-S. (2021). Hospitality Ethics: Perspectives from Hotel Practitioners 
and Intern Students. Journal of Hospitality & Tourism Education, 33(2), 99–110. 
https://doi.org/10.1080/10963758.2020.1791135  

Tisdell, E. J., Taylor, E. W., & Forté, K. S. (2013). Community-Based Financial Literacy 
Education in a Cultural Context: A Study of Teacher Beliefs and Pedagogical Practice. 
Http://Dx.Doi.Org/10.1177/0741713613477186 , 63(4), 338–356. 
https://doi.org/10.1177/0741713613477186  



 

133 

Toor, S.-U.-R., & Ofori, G. (2009). Ethical Leadership: Examining the Relationships with Full 
Range Leadership Model, Employee Outcomes, and Organizational Culture. Source: 
Journal of Business Ethics, 90(4), 533–547. https://about.jstor.org/terms  

Tormo-Carbó, G., Oltra, V., Seguí-Mas, E., & Klimkiewicz, K. (2016). How Effective are 
Business Ethics/CSR Courses in Higher Education? Procedia - Social and Behavioral 
Sciences, 228, 567–574. https://doi.org/10.1016/J.SBSPRO.2016.07.087  

Tsaur, S. H., & Yen, C. H. (2018). Work–leisure conflict and its consequences: Do generational 
differences matter? Tourism Management, 69, 121–131. 
https://doi.org/10.1016/J.TOURMAN.2018.05.011  

Üngüren, E., & Kaçmaz, Y. Y. (2022). Does COVID-19 pandemic trigger career anxiety in 
tourism students? Exploring the role of psychological resilience. Journal of Hospitality, 
Leisure, Sport and Tourism Education, 30, 100369. 
https://doi.org/10.1016/J.JHLSTE.2022.100369  

Unsworth, KL, Dmitrieva, & Adriasola. (2013). Changing behaviour: Increasing the 
effectiveness of workplace interventions in creating pro-environmental behaviour 
change. https://doi.org/10.1002/job.1837  

Upchurch, R. S. (n.d.). Ethics in the hospitality industry: an applied model. 

Vallen, G., & Casado, M. (2000). Ethical principles for the hospitality curriculum. Cornell Hotel 
and Restaurant Administration Quarterly, 41(2), 44–51. https://doi.org/10.1016/S0010-
8804(00)88897-7  

van Kleek, P. (1984). Accreditation for Hospitality Education - a Path To Minimum Standards 
and Mediocrity: Http://Dx.Doi.Org/10.1177/109634808400800211 , 8(2), 69–72. 
https://doi.org/10.1177/109634808400800211  

van Maanen, J., & Barley, S. (1984). Occupational Communities: Culture and Control in 
Organizations. Research in Organizational Behavior, 6, 287–365. 
https://apps.dtic.mil/sti/citations/ADA122826  

Vasileiou, K., Barnett, J., Thorpe, S., & Young, T. (2018). Characterising and justifying sample 
size sufficiency in interview-based studies: Systematic analysis of qualitative health 
research over a 15-year period. BMC Medical Research Methodology, 18(1), 1–18. 
https://doi.org/10.1186/S12874-018-0594-7/TABLES/3  

Vitolla, F., Raimo, N., Rubino, M., & Garegnani, G. M. (2021). Do cultural differences impact 
ethical issues? Exploring the relationship between national culture and quality of code of 
ethics. Journal of International Management, 27(1), 100823. 
https://doi.org/10.1016/J.INTMAN.2021.100823  

Wabnitz, K. J., Gabrysch, S., Guinto, R., Haines, A., Herrmann, M., Howard, C., Potter, T., 
Prescott, S. L., & Redvers, N. (2020). A pledge for planetary health to unite health 
professionals in the Anthropocene. The Lancet, 396(10261), 1471–1473. 
https://doi.org/10.1016/S0140-6736(20)32039-0  

Wald, H. S., & Monteverde, S. (n.d.). COVID-19 era healthcare ethics education: Cultivating 
educational and moral resilience. https://doi.org/10.1177/0969733020976188  



 

134 

Wang, C., Hu, R., & Zhang, T. (Christina). (2020). Corporate social responsibility in 
international hotel chains and its effects on local employees: Scale development and 
empirical testing in China. International Journal of Hospitality Management, 90, 102598. 
https://doi.org/10.1016/J.IJHM.2020.102598  

Warnick, B. R., & Silverman, S. K. (2011). A Framework for Professional Ethics Courses in 
Teacher Education. Journal of Teacher Education, 62(3), 273–285. 
https://doi.org/10.1177/0022487110398002  

Whitney, D. L. (1989). The ethical orientations of hotel managers and hospitality students: 
Implications for industry, education, and youthful careers. Journal of Hospitality & 
Tourism Research, 13(3), 187–192. https://doi.org/10.1177/109634808901300318  

Winston, M. D. (2007). Ethical leadership and ethical decision making: A meta-analysis of 
research related to ethics education. Library and Information Science Research, 29(2), 
230–251. https://doi.org/10.1016/J.LISR.2007.04.002  

Wong, A. K. F., Kim, S. (Sam), Kim, J., & Han, H. (2021). How the COVID-19 pandemic 
affected hotel Employee stress: Employee perceptions of occupational stressors and their 
consequences. International Journal of Hospitality Management, 93, 102798. 
https://doi.org/https://doi.org/10.1016/j.ijhm.2020.102798  

Wong, M. K. (2022). A systematic scoping review of undergraduate medical ethics education 
programs from 1990 to 2020. Medical Teacher, 44(2), 167–186. 
https://doi.org/10.1080/0142159X.2021.1970729  

Wood, B. P., Eid, R., & Agag, G. (2021). A multilevel investigation of the link between ethical 
leadership behaviour and employees green behaviour in the hospitality industry. 
International Journal of Hospitality Management, 97, 102993. 
https://doi.org/10.1016/J.IJHM.2021.102993  

Yallop, A., & Seraphin, H. (n.d.). Big data and analytics in tourism and hospitality: 
opportunities and risks. https://doi.org/10.1108/JTF-10-2019-0108  

Yan, H., Hu, X., & Wu, C. H. (2021). When and how can organizational punishment stop 
unethical pro-organizational behaviors in hospitality? International Journal of Hospitality 
Management, 94, 102811. https://doi.org/10.1016/J.IJHM.2020.102811  

Yee-Sum Lee, L., & F Tsang, N. K. (2013). Perceptions of Tourism and Hotel Management 
Students on Ethics in the Workplace. Journal of Teaching in Travel & Tourism, 13(3), 
228–250. https://doi.org/10.1080/15313220.2013.813323  

Yeh, R., Martin, L. J., Moreo, P. J., Ryan, B., & Perry, K. M. (2005). Hospitality Educators’ 
Perceptions of Ethics Education and the Implications for Hospitality Educators, 
Practitioners, and Students. Journal of Hospitality & Tourism Education, 17(2), 25. 
https://doi.org/10.1080/10963758.2005.10696822  

Yeh, R. (2012). Hotel General Managers’ Perceptions of Business Ethics Education: 
Implications for Hospitality Educators, Professionals, and Students. Journal of Human 
Resources in Hospitality and Tourism, 11(1), 72–86. 
https://doi.org/10.1080/15332845.2012.621056  



 

135 

Yeung, S. (n.d.). Hospitality ethics curriculum: an industry perspective. 
https://doi.org/10.1108/09596110410537414  

Yeung, S. (2014). Examining the Need of Ethics Course in China Hospitality Industry. Procedia 
- Social and Behavioral Sciences, 144, 212–217. 
https://doi.org/10.1016/J.SBSPRO.2014.07.289  

Yeung, S. (2004). Hospitality ethics curriculum: An industry perspective. International Journal 
of Contemporary Hospitality Management, 16(4), 253–262. 
https://doi.org/10.1108/09596110410537414  

Yu, Y., Xu, S., Li, G., & Kong, H. (2020). A systematic review of research on abusive 
supervision in hospitality and tourism. International Journal of Contemporary 
Hospitality Management, 32(7), 2473–2496. https://doi.org/10.1108/IJCHM-12-2019-
1004/FULL/PDF  

Yup Chung, K. (2000). Hotel management curriculum reform based on required competencies of 
hotel employees and career success in the hotel industry. Tourism Management, 21(5), 
473–487. https://doi.org/10.1016/S0261-5177(99)00102-8  

Zhao, H., & Guo, L. (n.d.). Abusive supervision and hospitality employees’ helping behaviors 
The joint moderating effects of proactive personality and ability to manage resources. 
https://doi.org/10.1108/IJCHM-01-2018-0100  

Zizka, L. (2017). Student perceptions of ethics, CSR, and sustainability (ECSRS) in hospitality 
management education. Journal of Teaching in Travel and Tourism, 17(4), 254–268. 
https://doi.org/10.1080/15313220.2017.1399497  

Zizka, L. (2018). Hospitality Students’ Perceptions of Ethics, Corporate Social Responsibility, 
and Sustainability. International Journal of Learning in Higher Education, 24(4), 1–15. 
https://doi.org/10.18848/2327-7955/CGP/V24I04/1-12  

Zopiatis, A., & Theocharous, A. L. (2018). PRAXIS: The determining element of innovation 
behavior in the hospitality industry. Journal of Hospitality and Tourism Management, 35, 
9–16. https://doi.org/10.1016/J.JHTM.2017.12.004  

 
 

 

 
 
 
 
 
 
 
 
 
 



 

136 

Appendices  

 
Appendix A 

Sample Program Data, Word Format 

Program number: 

1 

Program Institution: 

Northern Arizona University 

Program Name: 

School of Hotel and Restaurant Management 

Program Vision: 

Northern Arizona University’s School of Hotel and Restaurant Management aspires to be 
recognized as a premier hospitality leadership school providing student-centered, multi-culturally 
focused, and innovative academic experiences both in person and through distance learning 
programs. The School further aspires to become a center for hospitality education: a community 
where students, faculty, staff, alumni, and industry professionals connect to advance knowledge 
about the hospitality industry throughout their careers. 

Program Mission: 

Northern Arizona University’s School of Hotel and Restaurant Management prepares socially 
responsible, culturally-aware students for success in an ever-changing, global hospitality industry 
through rigorous academic programs informed by faculty research and meaningful industry 
engagement. 

Program Values: 

Integrity 

Fairness, honesty, and the highest ethical standards guide the School’s decisions and are the 
foundation for the School’s culture. 

Innovation and Creativity 

The School values innovation and strives to expose students to the most current issues and 
accomplishments in the hospitality industry through active partnerships with industry partners, 
current research, and innovative teaching techniques. The School works to instill in students a 
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desire for lifelong learning and invites industry professionals to continue their endless education 
through partnerships with the School. 

Student Success 

Student success takes a priority in the planning of curriculum, co-curricular activities, and 
student services. To that end, the School delivers relevant curriculum that is under regular review 
to ensure it meets the needs of students, employers, industry leaders, and other stakeholders. The 
School recognizes that different students have different educational needs and supports diverse 
paths to success. The School further recognizes that success includes education as responsible 
citizens, lifelong learners, and productive and fulfilled human beings. 

Participation 

The School values the participation of students, faculty, staff, alumni, industry professionals, and 
others in the development of hospitality professionals and encourage input and engagement from 
them. 

Diversity 

The School values diversity of demographics, culture, experience, and perspective. 

100 Level Course Names: 

Introduction to the Hospitality Industry 

100 Level Course Descriptions: 

Introduces the hospitality industry and career paths in hospitality 

200 Level Course Names: 

Hotel Operations and Management 

Restaurant Operations and Management 

Foundations in Kitchen Operations 

Facilities and Sustainable Management For Hotels 

Hospitality Managerial Accounting 

Hospitality Information Technology 

200 Level Course Descriptions: 

Studies front-of-the-house operations, including bell service, guest reception, and reservation 
systems 
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Introduces the basic principles of commercial food selection, storage, preparation, and service 

Introduces professional housekeeping to administration duties and employee supervision, 
maintenance of physical plant including environmental and sustainable practices in both 
housekeeping and engineering 

Studies financial statement analysis, asset management, ratio analysis, analytical techniques, and 
investment decision making 

Describes the basic functions found in hotel and restaurant management systems and devotes a 
significant amount of time to learning industry-specific applications 

300 Level Course Names: 

Hospitality Leadership and Ethics 

Hospitality Law 

Hospitality Organizational Behavior And Human Resources Management 

Corporate Finance for Hospitality Managers 

Revenue Management and Cost Control for Restaurants 

Hospitality Marketing 

300 Level Course Descriptions: 

A junior-level writing-intensive course that gives a theoretical and practical overview of 
leadership, ethical, and communication processes characteristic of the hospitality industry 

Common law and its application to the hospitality industry, including basic contracts, 
administrative law, government regulations, and legal concerns resulting from the innkeeper-
guest relationship 

This course provides a comprehensive analysis of individual and group behavior in 
organizations. Its purpose is to provide an understanding of how organizations can be managed 
more effectively and at the same time enhance the quality of employees' work life. Topics 
include motivation, rewarding behavior, stress, individual and group behavior, conflict, power 
and politics, leadership, job design, employment laws, organizational structure, decision-making, 
communication and organizational change and development 

Examines financial management's role within the hospitality industry and how it maximizes the 
value of hospitality corporations 

The Revenue Management and Cost Control for Restaurants course is a study of the systems and 
techniques utilized to control food, labor, beverage and other costs as well as manage revenue in 
the food service industry 
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Marketing objectives and strategies related to consumer demands, marketing planning, and 
selling methodologies for the hospitality industry 

400 Level Course Names: 

Hospitality Industry Analytics 

Senior Seminar 

400 Level Course Descriptions: 

Presents revenue management concepts and the systems utilized to maximize revenues and 
profits in resorts, corporate, and convention hotels 

Incorporates organizational theory, strategic planning, and simulated problem solving 
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Appendix B 

Ethics Related Word List 

1.    Ethics                 Trustworthy       Common Good 

2.    Ethical                Respect                         Decision-making Models 

3.    Moral/Morality   Tolerance                               COVER Model etc. 

4.    Integrity            Honesty                        Universal Virtues 

5.    Behavior             Timeless                       Ethical Conduct 

6.    Conduct               Universality                  Ethical Awareness 

7.    Justice                Universal Moral Principles    Ethical Discernment 

8.    Equity                 Character                         Josephson’s Decision Formula     

9.    Responsible        Covenant                       Group Consensus 

10. Principles            Credo                            Mission 

11. Value/s               Oath                             Vision 

12. Right               Ethical Standards                   Ethical Intelligence 

13. Fairness              Civil Discourse              Ethics Game 

14. Honor              Ethical Decision-making 
ETHICAL LENS INVENTORY™ 

15. Core Values         Unethical 
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Appendix C 

Total Program all Words Frequency 
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Appendix D 

Total Program “Ethical” Word Tree 
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Appendix E 

All Program Ethics Term Word Tree Map 
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Appendix F 

All Program Ethics Terminology Magnitude of References and Percentages 
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Appendix G 

All Nodes List 
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Appendix H 

ACPHA Standards Document  

Accreditation Commission for Programs 
in Hospitality Administration 

  
P.O. Box 400 

Oxford, MD 21654 
Email: acpha@atlanticbb.net 
info@acphacommission.org 

  
Phone: 410.226.5527 

 
 
  
  

ACCREDITATION STANDARDS 
Updated July 13, 2021 

I.                          MISSION 

Standard Elements: 

I a.    A clearly stated mission statement for the Program exists, is aligned with the 
mission(s) of the School/College and the parent institution and is publicly available. 

I b.    The Program mission statement is documented in printed materials and electronic 
domains. 

II.                        ADMINISTRATION AND GOVERNANCE 

Standard Elements: 

II a.   The Program is structured with sufficient operational independence (decision-
making over curriculum and program offerings), is consistent with the mission and 
objectives of the Institution and enables the Program to achieve its mission successfully. 

II b.   The hospitality unit maintains a governance system that facilitates the 
accomplishment of its mission and objectives. 
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II c.   The Program has access to the course concepts, regardless of administrative 
location of the course, that have been determined to meet the common core of knowledge 
in hospitality. 

III.                      PLANNING 

Standard Elements: 

III a. There is evidence of the following 

Strategic Plan - The strategic plan must include a) current mission, vision, and values; b) 
goals; c) measurable objectives; d) target dates for accomplishment of objectives; e) 
designation of primary person or organizational unit responsible for attainment of 
objectives; and f) a strategic plan status report.  

III b. There is evidence of the following 

Curriculum Review Process - Documentation of course additions, deletions, and 
modifications; updated degree plans; and other evidence of curriculum improvement and 
faculty ownership. This documentation shall include summary information about the 
sources of input (e.g., faculty, students, and professionals).  

III c. There is evidence that planning documents are in alignment with the parent 
institution and the results used for programmatic changes.   

III d.  The Program tracks graduates within the first five years of graduation to seek 
feedback on programmatic activities at least once during every accreditation cycle and 
utilizes the information in the planning process. Note: this standard is required for four-
year programs and optional (though strongly suggested) for two-year programs.  

III e. There is evidence that the Program obtains significant input from additional 
stakeholders including faculty, students, and industry partners for planning. 

IV.                      CURRICULUM 

Standard Elements: 

IV a.  The curriculum must provide students with a common body of knowledge in 
hospitality administration/management. 

IV b. Each student will complete a relevant field experience. 

IV c. For each course offered specifically by the degree or under the prerogative of the 
Program, there is a detailed and organized syllabus. 

V.                        ASSURANCE OF STUDENT LEARNING 
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Standard Elements: 

V a.  ACPHA Program Learning Outcomes are documented in printed materials and 
electronic domains for each degree program. 

V b.  The Program maintains an ongoing and up-to-date assessment plan for the 
ACPHA Program Learning Outcomes. 

V c.  Both direct and indirect metrics are used for assessment, and they are suitable and 
appropriate for their intended use.  

V d.  Both formative and summative measurement tools exist to collect data used to 
evaluate achievement of established metrics. 

 V e.  Results of the assessment plan are used to improve curricula that support students 
in achieving Program learning outcomes. 

VI.                      INSTRUCTIONAL RESOURCES   

Standard Elements: 

VI a.  The program maintains sufficient full and part-time faculty to achieve the 
objectives of the Program, including instruction, advisement, academic planning, and 
curricular development. 

VI b. The preparation and qualifications of all members of the instructional staff are 
suited to the field and level of their assignments. 

VI c.  Professional, clerical, and paraprofessional staff members are available and 
adequate to assist instructional faculty in materials preparation, supervision, tutoring, and 
other general tasks. 

VI d. Conditions of service, including appointment, promotion, salary, workload, etc. 
are equitable and administered ethically. 

VI e.  The faculty is substantively involved in curricular development and evaluation 
and in the formulation of academic policies and practices. 

VI f.  Mechanisms are in place and regularly utilized for evaluating full- and part-time 
faculty teaching effectiveness and effectiveness in career and academic advisement.  

VI g. Members of the faculty (full- and part-time) demonstrate continuous professional 
growth, productivity, and enhancement of experience in their areas of expertise. 

 VI h. There is evidence that the professional development of the faculty (full- and part-
time) is encouraged, supported, and evaluated. 
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VII.                    STUDENT SUPPORT SERVICES 

Standard Elements: 

VII a.   Accurate and clearly stated information about admission, progression, retention, 
dismissal, and graduation requirements is available in written form and on-line. These 
requirements meet or exceed the minimum standards of the parent institution. 

VII b.   Transfer credit is granted for courses taken at another institution only when the 
course work and the level of the transfer applicant’s achievement permits the student to 
complete satisfactorily the remaining upper division professional course work. 

VII c.   Opportunities for appropriate and confidential academic advising and counseling 
are available to all students. 

VII d.   Opportunities exist for students to receive exposure to career preparation services. 

VII e.   Effective procedures exist to assure the reasonable progress of students toward 
meeting stated graduation requirements. 

VII f. The Program maintains an active website that contains updated information 
including the program overview, mission and learning outcomes, professional placement, 
and student retention data as reported to ACPHA, faculty profiles, curricular offerings, 
and academic policies. Direct links to these informational items should reside on the 
Program landing page. 

VII g.   Support services are available for traditional students, non-traditional students, 
special needs students, international students, and online students. 

VIII.                 PHYSICAL AND LEARNING RESOURCES 

Standard Elements 

VIII a.  The Program has access to appropriate physical resources for in-person, hybrid, 
and online programming, such as classroom space, office space, and facilities, equipment, 
and technology. 

VIII b. The Program has access to appropriate resources and support for 
online/distance/virtual programming, such as equipment, technology, and broadband 
access in order to satisfactorily meet the Program’s mission and learning outcomes. 

VIII c. The library access system (including technical and non-technical reference 
materials, books, journals, and databases) is easily accessible and reflects the current 
needs of not only in-person and online students but also faculty in meeting the Program’s 
mission and outcomes. 
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IX.                      FINANCIAL RESOURCES 

Standard Elements 

IX a.  Financial resources are sufficient to support the educational objectives and meet 
contractual obligations. 

IX b. Evidence indicates the Program has sufficient financial stability to enable it to 
continue to meet its contractual obligations and achieve its educational objectives over a 
reasonable future period.  
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Appendix I 

Standard IV Curriculum Program Learning Outcomes 

IV. CURRICULUM 
Standard Key Elements: 
IV a. The curriculum must provide students with a common body of knowledge in hospitality 
administration/management. Required Curricular Elements Within Each ACPHA Program 
Learning Outcome 

1. Identify and apply the knowledge and skills necessary for hospitality and tourism 
operations 
• Overview of the hospitality industry, guest experience, and the profession 
• Operations relative to lodging management 
• Operations relative to food service management 
• Relationship of tourism to hospitality management 
• Field experience 

○ Required only for four-year programs * 
• Operations relative to facility maintenance and management * 
• Allow students to develop a depth of knowledge or a broad exposure to the 
diverse segments of the industry * 
• An evaluative culminating/capstone experience * 

2. Develop and integrate a core set of business skills necessary to successfully operate a 
hospitality and tourism organization 
• Human resource management relative to business operations 
• Marketing of goods and services relative to business operations 
• Accounting procedures/practices relative to business operations 
• Legal environment relative to business operations 
• Economic environment relative to business operations 
• Technology relative to business operations 
• Organizational theory and foundations of management 

○ Required only for four-year programs * 
• Financial management relative to business operations * 
• Ethical considerations and socio-political influences affecting 
organizations * 
• Strategic management relative to business operations * 
• Leadership theory relative to business operations * 

3. Demonstrate competence in the communication skills necessary for hospitality and 
tourism management 
• Written communication skills required for hospitality and tourism management 
• Oral communication skills required for hospitality and tourism management 
• Interpersonal communication skills required for hospitality and tourism management 
• Digital communication skills required for hospitality and tourism management 
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4. Formulate business decisions in hospitality and tourism management 
• Analytical skills required for hospitality and tourism management 
• Critical thinking skills required for hospitality and tourism management 
• Problem solving skills required for hospitality and tourism management 

5. Evaluate leadership principles necessary in the diverse and global hospitality and 
tourism industry 
• Leadership skills necessary to effectively manage in the hospitality industry 
• Relationship between ethical leadership, culture, and performance 
• Exposure to internal and external stakeholders from diverse backgrounds and 
cultures 
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Appendix J 

Ethical Words from Revised ACPHA PLO Curriculum Key Elements 

Legal environment relative to business operations 

Ethical considerations and socio-political influences affecting organizations 

Relationship between ethical leadership, culture, and performance 

 

 

 

 

 

 

 

 

 

 

 
 


